


The Ungerer Men in White 
are ready to help you. First, 
our analytical laboratories, 
to assure your getting quality 


raw materials. And second, 








our perfume laboratories to <3 
LZ WITLI Wl tis: 
create THE perfume for your NS 


soaps. Let our Men in White, 


our chemists, help you. UNGERER & CO. 


13-15 West 20 St. NEW YORK 
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most important factor in the successful 
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merchandising of toilet soaps. Competition 
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being what it is today, the up-to-the-minute 
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soap manufacturer is insisting on the very 
best possible perfume available, at a price 


within reasonable limits. 


Our laboratories, based on the long experi- 
ence of our principals Chuit Naef & Cie., 
Geneva, Switzerland, are turning out re- 
markably fine floral and bouquet odors for 


toilet soaps at surprisingly low figures. 


Included in our most recent successful 
developments are GARDENIA, JASMIN, 
GERANIUM, LAVENDER, LILAC, FOUGERE, 
BouvarpiA, MuGueEt, Rose, DAMASCENA, 


and numerous bouquet types. 





Samples and Quotations on Request 


Vemtnich + CZ. Dre. 


135 FIFTH AVE., NEW YORK 
CHICAGO OFFICE: 844 NORTH RUSH STREET 
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FULSHINE 
Alkali-Proof 
CLEANER 


It takes the dirt and grime off of any sur- 
face and the responsibility off of the 
cleaning squad. “Alkali-Proof” means that 
Fulshine is safer for cleaning all fine floor- 
ing materials and painted surfaces. 


SWISH 
Dry-Cleaner 
FOR WALLS 


Try the new liquid cleaner that cleans 
walls as they have never been cleaned be- 
fore. Swish has swished up and down the 
walls of the country without leaving a 
smudge or splash—only a trail of happy 
users. 
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CIR-@-LATOR 


(Patent Applied For) 


DEODORANT 
BLOCK HOLDER 


See the new Fuld line of modern draft- 
type CIR-Q-LATORS to_ vaporize 
standard deodorant blocks. These 
attractive holders without front perfo- 
rations add to perfuming efficiency. 
Made in lacquer decorated metal with 
chromium trimming. 





TOPPER 
Soap Dispenser 


The featured dispenser for 
luxurious appearance and eco- 
nomical service and operation. r 
Its simple push-up valve BVEaE ‘ 4 
mounted on a rigid chromium 
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wall bracket, its cemented glass Pegs | pit 

. . b ‘ 
bowl of modern design, its = 
easy-to-fill black screw top— 


they’ve made it a leader and 
you MUST see a sample! 


Say you saw it in SOAP! 












ee 


a 


+ 


The public looks to the pharmacist as the dispenser of health- 
bringing prescriptions and remedies—but he is the last link in 
the chain. Back of him are the products and ingredients he 
uses—-your products—their purity and quality the source of 
much of the confidence and good will he commands. 

As tor the containers in which drugs, pharmaceuticals and 
chemicals are packed, they should be equally as high grade as 
the products inside. Because a clean, well made bottle of spark- 
ling, lustrous glass is, in itself, confidence 
inspiring, evidence of product excellence. 
Anchor Hocking makes a full line of tinely made 
drug containers—a great variety of styles and 
sizes, crystal and amber. For example, the 


Wide Mouth Rounds illustrated here are 
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available in 21 different capacities ranging from 3 cc. to 950 cc. 
We will gladly submit samples of any stock types of P & P 
ware in which you may be interested or suggestions for a 
private mold design, if you prefer. Just write us. ANCHOR 
HOCKING GLASS CORPORATION, Lancaster, Ohio. 

PROPER SEALING—An efficient closure, one that gives complete protection 
to the product and which is easy to apply and remove is of the utmost 


importance. Anchor Caps are made in many types, for all purposes and products; 
let us specify the one best suited to your needs. 
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COLOROMES 


ATTRACTIVE PERFUME AND COLOR COMBINED 


STOCKS IN PRINCIPAL CITIES 
BOSTON, MASS., 80 Boylston St. 


PHILADELPHIA, Pa., 200 So. 12th St. 


NEW ORLEANS, LA., Balter Bidg. 


SANDUSKY, OHIO, 1408 W. Market St. 
CHICAGO, ILL., 1200 N. Ashland Ave. 
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STOCKS IN PRINCIPAL CITIES 
ST. LOUIS, MO., 4910 W. Pine Bivd. 
LOS ANGELES, CALIF., 4727 W. Washington Blvd 
SAN FRANCISCO, CALIF., 707 Kohi Bldg. 
DENVER. COLO., 1729 Arapahoe St. 
SALT LAKE CITY, UTAH, 2225 S. Fifth St., Eas 
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properties of du Pont Chemicals make them the preferred 


The constant uniformity and physical 





products for soap and cleaning compounds. 


e TETRA SODIUM PYRO PHOSPHATE 
—available in granular or powdered 
form. Readily soluble, odorless, aids 
detergency and cleansing, improves 
emulsification, sudsing and rinsing. 


TRI SODIUM PHOSPHATE—available 
in five forms—fines, medium, coarse, 
globular and flake. Is odorless, readily 
soluble and germicidal in solution. 


SODIUM SILICATE—available in con- 
venient sized containers to tank cars. 
Liquid or dry—a grade for every pur- 
pose. 


SODIUM METASILICATE—available in 
kegs and barrels; principally used for 
detergent purposes demanding moderate 
alkalinity in an inhibited form. 


Also 


Caustic Soda, Soda Ash, Carbon Tetra- 
chloride, Sodium Fluoride and Paradi- 
chlorobenzene and any other chemicals 
you may need. 

















For further information, write to our 
nearest sales office or to us direct. 


E.I.DU PONT DE NEMOURS & COMPANY, INC. 


GRASSELLI CHEMICALS DEPARTMENT 
WILMINGTON, DELAWARE 


Birmingham « Boston « Charlotte « Chicago « Cincinnati e Cleveland « Detroit « Los Angeles « Milwaukee 
New ae e New Orleans « New York « Philadelphia « Pittsburgh « Rensselaer e San Francisco « St. Louis « St. Paul 


Represented in Canada by CANADIAN INDUSTRIES, LTD., General Chemicals Division, Montreal and Toronto 
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AROMATICS Agfa DIVISION 


GENERAL DRUG COMPANY 


170 Varick St., New York 9 S. Clinton St., Chicago 907 Elliott St., W., Windsor, Ont. Transportation Blidg., Los Angeles, Cal. 

















A COMPLETE GUIDE 


TO GENERAL CHEMICAL PRODUCTS 


The new General Chemical products book contains 148 tables and charts, safety precautions and other important ana 
pages of pertinent facts and figures pertaining to the prod- handy information—much of which is published for the 
ucts manufactured by General Chemical Company. first time, and which should prove of genuine importance 

Every one who is a buyer of industrial chemicals, and those to those handling chemicals in operations. Qualified buyers 
who direct the use of chemicals in manufactur- and users of industrial chemicals are invited to 


ing operations should have this book—not alone fill in the coupon below and send it in for a 


for the important specifications and other infor- copy of Products of General Chemical Company. 


mation it contains on the properties of General 


GENERAL CHEMICAL COMPANY 


( . S > ° TT 
hemical products, but for the many new charts Executive Offices: 40 RECTOR STREET, NEW YORK, WW. Y. 


and tables and correlated data relative to using 





—— 
these 
© products. ] GENERAL CHEMICAL COMPANY, 40 Rector St., New York, N.Y. | 
The book is divided into two sections. Section 1 gives a l stiitsaiehlh aaeca aay seh tails teak eine aie | 
brief but thorough survey of the properties of chemicals | | 
4 ‘ , , Nam : 
manufactured by General Chemical Company. It provides | Neme 
interesting material in the way of historical and general back- | ‘iid | 
ground information as well as many photographic illustra- | | 
ore: ° : : d Posttion | 
tions. This section also contains complete ordering an | 
shipping specifications for all General Chemical products. 7 City — | 
aaa . ; St P S-539 
Section 2 of the book is a compilation of selected data, | inctisennwetnenineiniemntan een anode aan 
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Wire \ ROYAL FLUSH you're sitting pretty in any poker game! No one 


san top you! It’s the unbeatable combination! 





That’s what you want in packaging materials — exactly the right i; 
! 
combination of glassware and caps that will stimulate sales, keep down ; 


see 


10 Say you saw it in SCAP! May, 1939 








4 ? ee 





costs, eliminate complaints and adjustments — in other words, sweeten 
up the profit statement. At Anchor Hocking you get just that! 

Experience? ...we’ve had many years of it...in all phases of glass 
packing. Products? ...complete lines of glassware and closures for all 
7 needs ... built to quality standards. Services? ... laboratories, packag- 
/ ing experts and designers ready to take your problem as a challenge... 
and swing into action at your command. 

So we say, let us submit samples, make suggestions, work to get 
the best answer to any problem you may have. Utilize our services — 
there’s no obligation. Finally, compare our glass and caps with any — 


they'll stack up. A letter or phone call will start us moving. 


4 ANCHOR HOCKING PRODUCTS AND SERVICES 
P & P WARE HOTEL, BAR & RESTAURANT WARE SEALING MACHINES; hand, foot 
FOOD CONTAINERS GLASS FOR INDUSTRIAL USES and semi-automatic types 
mia + onmene . * * PROCESSING EQUIPMENT; for 
LIQUOR & WIN ; 
CLOSURES: metal & molded: air-tight processing glass packed products 
BEER & BEVERAGE BOTTLES & vacuum; friction, screw & lug types * * * 
THIN BLOWN PACKERS’ TUMBLERS AMERSEAL NOZZLES—for cans con- RESEARCH & ENGINEERING STAFF 
GLASS PREMIU RE taining liquids EXPERIMENTAL AND TESTING 
MIUM WA 
AMERSEAL BOXES—for waxes, pastes  ‘ABORATORIES 
TABLEWARE and semi-solids DESIGN SERVICE 


ANCHOR HOCKING GLASS CORPORATION, Lancaster, Ohio 
Closure Ditision: ANCHOR CAP & CLOSURE CORPORATION, Long Island City, N.Y. and Toronto, Canada 


“lL Aneto Mocking ss 


-an unbeatable combination Ms} 
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To Make Ripe 


The extreme bitterness of freshly picked olives 
is scientifically removed by a curing process 
which includes several baths in solutions of 
caustic soda. First, the olives are graded for 
size, then soaked in brine for three weeks to 
harden the fruit tissue and develop flavor. Then 
comes the first alkali bath, which for the Mis- 
sion and Manzanillo varieties of ripe olives con- 
sists of a solution of 144 to 1%4 ounces of 
granular 76% Caustic Soda per gallon of water. 
The Caustic is then leached out and the fruit 
darkened by oxidation. Usually, three or four 
subsequent baths in weaker caustic solutions 
follow. The first solution is allowed to pene- 
trate the skin only, but the final one reaches 
clear to the pit. These Caustic Soda treatments, 
not only remove the bitterness but they also in- 
tensify the color. 

Anyone could live without olives, if neces- 
sary, but many of our large industries could not 
exist without Caustic Soda. Columbia is pre- 
pared to meet the most exacting speci’ cations 


LULU 


SODA ASH * CAUSTIC SODA °* 
MODIFIED SODAS °« 


THE COLUMBIA ALKALI CORPORATION 
BARBERTON, OHIO 
+ BOSTON + ST. LOUIS + PITTSBURGH + CINCINNATI + CLEVELAND - MINNEAPOLIS + PHILADELPHIA 


NEW YORK - CHICAGO 


—_ 


SODIUM BICARBONATE °* °¢ °¢ 
LIQUID CHLORINE * CALCIUM CHLORIDE 


of Caustic Soda users whether flake, ground, 
solid, or liquid is required. A recent develop- 
ment is Columbia 73% Liquid Caustic Soda 
shipped in insulated tank cars protected on the 
inside by a patented coating which prevents 
contamination by heavy metals during ship- 
ment. Columbia welcomes the opportunity of 
discussing your Caustic Soda problems. 


Columbia Soda Ash used by the glass, soap, 
and chemical industries; Liquid Chlorine by 
the pulp and paper industry, in water purifi- 
cation, sewage disposal, and general bleaching 
operations; Sodium Bicarbonate for the baking 
and cracker making industry, prepared flour 
and baking powder manufactures; Calcium 
Chloride for dust and ice control, concrete 
curing, and refrigeration brines enjoy the repu- 
tation of being second to none. 


Correspondence is invited regarding your in- 


dividual requirements or aboutthe applications, \ 


grades, and packings of Columbia products. 


MBIA 
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As a supply jobber, one of your greatest 
assets is a reputation for selling PROD- 
UCTS OF QUALITY. Davies-Young 
Floor Waxes, Soaps and Sanitary Products 
are favorably known to your customers— 
known to be always “as represented” — 
effective, safe, economical. You can build 
steadily increasing business on the satisfac- 
tion of every consumer with “Beamax” 
(Dries to a Lustre) Liquid Wax—or with 
its companion product, “Cirene.” 

“Beamax” or “Cirene” can also be supplied 


under your private label. 


THE DAVIES-YOUNG SOAP CO. 
DAYTON, OHIO 


Manufacturers of Soaps, Floor Waxes, Polishes, 
Cleansers, Disinfectants, Deodorants, Insecticides. 


Copyright 1939 by the Davies-Young Soap Co 


Business on 
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“BEAMAX” LIQUID WAX 


Dries in 20 minutes or less to a hard, lustrous, 
beautiful finish. No polishing required. For all types 
of floors. Perfect emulsion. Will not settle out. 


“CIRENE” LIQUID WAX 


Dries in 10 to 20 minutes, to produce a hard, lus- 
trous finish which is impervious to moisture within 
a few minutes after drying. For all types of floors. 


The Davies- Young Soap Co- 


hio. 
Dayton, OF 

e send us samp 
ee BEAMAX” Liquid Wax 


a 
Name—— L — 


‘ f 
and prices © 
les oO “CIREN 


Address ; ee 


City and State———_ 
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E” Liquid Wax 
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“But, mamma, I don’t see why you got so mad. When you said you weighed 160, all I said was, 


39 


‘That's not very much—it’s only about a twelfth of a ton.’ 











Speaking of tons, why not try a ton of that good 
NIAGARA CARBONATE OF POTASH? 


—or a ton of Niagara Caustic Potash or Caustic Soda. 
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DORCELLE - -- a truly 


ideal perfume for fine 


soaps, lightly floral, non- 
discoloring. amazingly 
stable. DORCELLE is a 
product which we know 
will be of interest to all 
soap manufacturers. 
Priced at 84. per pound. 
We will be pleased to sub- 


mit samples of DORCELLE. 
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All JONES PRESSES are good 


... But there comes a time when even they, after | 





ten or fifteen years gruelling labor, operating 
from 1 to 3 shifts daily, are 


FINALLY WORN OUT 


TRAINED, cracked and rusted, in good condition it would still pay 


LY with shafts, bearings and plung- __ you to install in its place a new model 
ers worn out of all formand accuracy, TOGGLE OPERATED PRESS, | 
their operation costs more than it is for greater economy, noiseless, nerve- 
worth. No human contrivance will saving operation, plus far better look- : 
last forever. Don’t expect the impos- ‘ing and more salable soap. | 


sible. Don’t waste money trying to 
repair a machine that is worn out 
from driving shaft to offtake. It costs 
more to make such a machine work 
right, temporarily, than to install a 
new one, one that will last much 
longer than the old would though new 


and do a class of work never before 








attainable. Perfect pressing is the 





style in both laundry and toilet soaps. 
Type K Laundry Soap Press 


Though you have an old type press 


R. A. JONES & COMPANY, Inc. 


P. O. Box 485 Cincinnati, Ohio 


' 
The Standardized Constant Motion Cartoner packages, bottles, jars, tins, collapsible tubes and many other articles 
It feeds, folds and inserts direction sheets and corrugated board liners with the loads. 
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MINIMUM of forty cents per hour 
for a forty-hour week is the wage 
figure set by the U. S. Department of 
Labor for the soap industry under 

the Walsh-Healey Act, which covers wages 
paid in plants on contracts supplying the 
Government with materials. The connec- 
tion of this new minimum wage scale with 
the Walsh-Healey Act is of minor impor- 
tance to the rank and file of the American 
soap industry. Its importance rather is as a 
definite wage level minimum set by the 
Department of Labor for the soap industry 
which may stand as a precedent for more 
important things at some future date. In- 
cidentally, no consideration was given by 
the board in its report to geographical dif- 
ferences in wage levels, nor was any spe- 
cial treatment accorded to workers on light 
tasks. SOAP is advised that a dozen or 
more of the smaller firms bidding on gov- 
ernment contracts will be adversely af- 
fected if some tolerance is not allowed light 
task workers. They have so advised the 
Department of Labor. 





crease in the excise tax on coconut oil 
and other imported oils and fats from 
three to five cents per pound. The pro- 
»osal was killed shortly after we went to 
press last month. Its demise was probably 
just as much a relief to the Administration 
in Washington as to the soap industry and 
ther oil and fat consumers. It seems in- 


= a time at least, there will be no in- 


a 
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attempted to jam through this tax increase 
a rider on an altogether foreign piece 
egislation, could have been as wholly 





inconsiderate of embarrassment to the 
Government as they appeared to be. 
Could this, after all, have been another 
political grandstand play to the folks back 
home in the cotton and dairy belts who 
are never pleased when oil and fat prices 
are too low? But, be that as it may, the 
soap industry can make up its mind that 
this higher tax proposal is not dead, and 
that it will be brought up again at the first 
opportunity. 
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HAT about these manufacturers 

who sell to the jobber and also 

sell large consumers direct? Last 

month, we published the report of 
a complaint from a jobber on this subject. 
He remarked as how he had searched for 
years to find a manufacturer of soaps, 
cleansers, and allied products who sells 
only to jobbers, and as yet had been 
unsuccessful in his quest. He asked us how 
come this was the case,—and we in turn, 
asked the same question editorially. Now, 
we wish that we had restrained our impulse 
and kept quiet. 

Down upon us from the hinterland has 
come the claim of various and sundry man- 
ufacturers that they sell only to jobbers,— 
and where do we get off intimating other- 
wise. Our friend, the jobber in question, 
simply has not looked far enough or in the 
right direction. ‘Tell him about us. We 
protect our jobbers. We don't sell their cus- 
tomers. And so it went. 

One or two of the manufacturers had 
some very unpleasant things to say about 
the jobbers. They blamed direct consumer 
selling by the manufacturer on the jobber 
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himself. They were very blunt in stating 
that the average jobber wants to hog all 
the profit, beats the manufacturer's price 
down to the point where he in desperation 
skips the jobber and goes to the consumer 
in an attempt to secure some of the gravy 
which the jobber has been enjoying all 
these years. 

And then we happened to stumble 
across the president of a well-known mid- 
west soap firm, and told him our troubles. 
Crabby and cynical as always, he snorted 
in disgust when we suggested that there 
might be just one soap manufacturer hid- 
den away somewhere out in the bushes 
who sold only and exclusively to jobbers. 
He dripped sarcasm all over the place in 
expressing his opinion of our childish 
belief. Such a firm does not exist, he 
insisted, and offered to back up his bold 
statement with large amounts of cash, 
much too large for consideration by one 
who normally buys two-dollar tickets to 
place. And there we left the subject, hang- 
ing in mid-air, wishing we had never 
started the argument. 


w 


N TWO recent complaints against soap 
companies, the Federal Trade Commis- 
sion claims misleading representations 
by the manufacturers. In one case, the 

Commission objects because a soap la- 
beled as an olive oil soap does not contain 
one hundred per cent olive oil. In the other, 
the Commission states that a soap chip 
when it reaches the consumer does not con- 
tain a sufficient amount of petroleum deriv- 
ative to warrant it being termed a “naptha 
soap. The basis of both of these com- 
plaints is more or less old stuff to the soap 
industry. Both controversies have arisen 
before and now they arise again. 

In the case of a soap labeled “olive oil 
soap and containing only five or ten per 
cent of olive oil or foots, there may be justi- 
fication in the complaint of the F.T.C. But 
in the case of soaps carrying a third or a 
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half olive oil, and in the case of the 
‘naptha’’ soap, we feel that the Commis- 
sion is splitting hairs,—is going out of its 
way to be technical, and is wasting both 
time and money over matters which are of 
no consequence from the angle of the pub- 
lic interest. Our reaction is that the Com- 
mission is giving attention to these minor 
cases which might well be turned else- 
where with much greater public benefits. 
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OMMERCIAL synthetic glycerine as 

a by-product of petroleum refining 

has been announced by the Shell 

Development Company, a subsidi- 
ary of the Shell Oil interests. An outside 
report to us from the Coast states that ship- 
ments of refined glycerine have been made 
and that commercial production is close at 
hand. Cost of production is said to be low, 
but how low, we do not know. On this fac- 
tor, of course, hangs the future of the prod- 
uct. It is one thing to produce and sell 
glycerine when the market for soap-kettle 
crude hovers around fifteen or sixteen 
cents, and altogether another when the 
price is half of this. 

If we were to form an opinion based on 
experience with glycerine manufacture 
from products other than natural fats and 
oils over the past thirty years, or with 
glycerine substitutes, we might still be 
skeptical from a purely commercial angle. 
But so great have been the strides in re- 
cent years in the chemistry of petroleum 
derivatives, and so simple is the chemical 
structure of glycerine, that we wonder 
again if after all this may not be the source 
of synthetic glycerine of which soapers 
have lived in fear for two decades. But for 
so many years has the soap kettle supplie 
the world with its glycerine, and rebuffed 
all threats of displacement, that it is dif- 
ficult to picture the situation in any other 
way. Only time can answer the numerous 
questions in regard to the commercial prac- 
ticability of the new product. 
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Ewing Galloway 


Which Soaps Sell? 


OILET soap consumption 

showed a marked increase 

in 1938 over 1937 and 

previous years. according 
to the latest market survey made in 
the Milwaukee area by the Milwaukee 
Journal. well-known mid-west news- 
paper. For some years past. this 
newspaper has made an annual study 
of buying habits in the Greater Mil- 
waukee market. particularly for soaps. 
-couring powders. cleansers. shaving 
soaps and creams, shampoos. denti- 
trices. and the like. This year. its 
house-to-house canvass revealed that 
the average Milwaukee family used 
6.5 cakes of toilet soap per month 
is against 5.4 cakes for the previous 
ear. If these figures are accurate. 
they represent an increase of some 
1xteen per cent and are rather strik- 
ing. These soaps were made up of 81 
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A discussion of the results 
of the 1939 home market 
survey by the “Milwaukee 
Journal” covering soaps, 
cleansers, shampoos, floor 
waxes, shaving soaps, and 
other household products. 


brands of toilet soap. reported in use 
in that market in 1938. as compared 
with 73 brands reported in 1937. Of 
the total number of brands. nine ac- 
counted for 96 per cent of the con- 
sumption. while the remaining 74 
brands accounted for only four per 
cent. 

“Lux Toilet Soap” although 
having slightly fewer users during 


1938. stiil commanded top position, 
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heing preferred by 29.6 per cent of 
all users as compared with 31.9 per 
cent during 1937 and 32.9 per cent 
during 1936. “Palmolive” moved 
from third place to second place. but 
was pressed closely by “Camay™ and 
‘Lifebuoy.” It showed a slight in- 
crease over the previous year. but the 
20.6 per cent in 1938 is below the 
22.4 per cent who favored its use in 
1937. 

“Camay.” in third place. he- 
ing preferred by 19.5 per cent. in- 
creased from 18.1 per cent in 1938 
and from 16.0 per cent in 1937. In 
those two years it was behind “Life- 
huoy” in preference. but that brand 
has been decreasing in popularity in 
the Milwaukee 

20 


from second place in 1938 to fourth 


market. dropping 


place. It is now used by only 18.1 


per cent of the reporting families as 
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compared with 20.7 per cent in 1938 
and 22.0 per cent in 1937. 

“Ivory” remains in fifth posi- 
lion in popularity accounting for 13.1 
per cent of the sales reported. as 
compared with 11.8 per cent in 1938 
and 11.9 per cent in 1937. Probably 
the largest change of popularity in 
the toilet soap line was “Sweetheart” 
soap which this year marked an in- 
crease in use by more than 6.000 
families over that of 1937 and _ in- 
creased popularity over 1936 amount- 
ing to almost 8.000 families. This 
brand. however. accounted for only 
5.6 per cent of the total toilet soap 
used during 1938. Following the 
above in order were “Woodbury” 
with a figure of 3.7 per cent. “Col- 
gate’s Cashmere Bouquet” with 1.4 
per cent and “Gimbel’s Hard Water” 
with 1.1 per cent. 

A small decrease in the con- 
sumer popularity of package soap 
flakes was noted, with a correspond- 
ingly slight gain in the popularity 
of granulated soaps. Seventy-six per 
cent of all families used soap flakes 
in 1938. as compared with 77 per 
cent in the two previous years. choos- 
ing from 55 brands as against 43 
brands in 1937. The average con- 
sumption of soap flakes was 2.5 pack- 
ages per month during 1938. com- 
pared to 2.6 packages per month 
during the preceding annual period. 


Although 


vious decline in 


continuing a_ pre- 
“Han- 


sers was still first with a consumer 


popularity 


preference of 29.3 per cent in 1936 
as compared to 30.1 per cent in 1937, 
Better than 8 out of every 10 in- 
dependent grocers sell “Hanser” soap 
flakes in the market under survey. 
Second place goes to “Lux” flakes 
with a consumer use of 27.5 per cent. 
compared to 28.9 per cent last year. 
“Ivory” flakes continued a steady in- 
crease among buyers. moving from 
fourth to third place in the past year 
by virtue of an increase from 14.3 
per cent of all buyers in 1937 to 
18.4 per cent in 1938. In fourth 
place this year is “Chipso” which 
accounted for 16.1 per cent of pur- 
chases in this class. Last year. this 
brand was in third place. 


During recent years, the gain 
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in the use of granulated soap or soap 
beads has been steady. This year, 
however. marked a reduction in the 
increasing rate of popularity, as 74.7 
per cent of all families used this 
product compared to 74.4 per cent 
in 1937. The average housewife re- 
duced her purchases of this type of 


soap. reporting 3.7 packages per 
month this year while 3.9 packages 
per month were used during the pre- 
vious year. 


“Rinso.” 


drop of almost 7.0 per cent in con- 


although showing a 


sumer popularity. still retains the 
number one ranking that it gained 
last vear. It is now preferred by 49.6 
per cent of users of this class of 
soaps. The popularity of the product 
is still greater than that exhibited in 
the years prior to 1937. “Oxydol.” 
which dropped from first place two 
years ago. remains in second place. 
with a consumer use of 44.6 per cent 
as compared with 45.7 per cent last 
year and 53.0 per cent in 1937. 
“Ivory Snow” exhibited the largest 
gain in popularity moving from sev- 
enth place in 1938 to third place in 
1939. converting more than 25.000 
families to its use. Only 2.2 per cent 
preferred its use when reporting for 
1937. but this year it was preferred 
by 19.9 per cent. “Super Suds” 
which had a customer preference of 
16.4 last year and held third place. 
decreased in popularity this vear 
to 15.0) per cent. dropping — to 
fourth place. This decrease amounted 
families. 


to approximately 5.000 


“Dreft.” the non-soap fatty alcohol 


detergent. continued its increasing 
popularity and converted about 3.000 
families to its use during the past 
vear. Its customer preference is 6.0 
per cent as compared with 6.1 per 
cent for the previous vear. 
Detergent crystals and water 
softeners continued their downward 
trend in popularity this past vear. 
During 1938. only 27.6 per cent of 
all housewives reporting. bought these 
products. This is compared to 29.2 
per cent during 1937 and 37.6 per 
1935. Even with this de- 


however. the number of brands 


cent in 
crease, 


»0 


being sold. increased from 71 in 1938 


to 82 this vear. probably due to thi 
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fact that many individuals are buy- 
ing these products and reselling them. 
under their own label, from house 
to house. The average number of 
packages of detergents and water 
softeners being sold per month to 
families buying this type of product 
amounted to 1.6 as compared to 1.7 
last year. 

*“Climalene” continues to dom- 
inate this class of cleansers with a 
consumer preference of 53.6 per cent. 
almost the same as reported in 1938. 
“No Name.” 


behind “Climalene™ in popularity is 


although considerably 


in second place. being preferred by 
9.4 per cent of users. as compared 
to 10.1 per cent in 1937 and 9.8 per 
cent in 1936. 
steady climb and still holds third 


“Melo” continues its 


place with 6.5 per cent as against 


5.6 per cent in 1937 and 4.3 per cent 


in 1936. Ten other brands appear it 
the listing with popularities ranging 
from 1.0 to 3.5 per cent. 

The Milwaukee 


scouring powders. which had shown 


market for 


a steady downward trend for the past 
ten years. leveled off this past year. 
In 1929 these cleansers were used 
by 98.6 per cent of all families. but 
by 1937 the preference had dropped 
to 88.4 per cent. This year 88.5 pet 
cent of families use this type of 
cleanser. Only those in cans with 
sifting tops are considered in this 
classification. 

The standing of the leading 
brands showed little change this vear. 
“Kitchen K!lenzer” remained substan- 
ahead with a 


tially popularity 


amounting to 37.5 per cent this yea 
as against 39.3 per cent last year and 
12.0 per cent in 1936. This decrease 


amounted to approximately 7.000 
families in two years. Second place 
was still held by “Old Dutch.” whic! 
is preferred by 27.3 per cent of all! 
buyers. This was below the 1937 fig 
ure of 28.2 per cent. but still above 
the 1936 report of 26.1 per cent. 
Nine I 


buyers Ol 
cleansers Dust.” 


per cent of the 
“Gold 


which is only slightly below the pop- 


preferred 


ularity registered last vear. “Sun- 
bright.” which shared popularity with 
“Bon Ami” in fifth place last vear. 


moved up to fourth place with a con- 
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sumer preference of 7.5 per cent. 
Next in order came “Brite-Ize.” “Bon 
Ami.” “Lighthouse” and ~“Bab-O.” 
Miscellaneous brands made up the 
remaining percentages of consumer 


preference. 


Bleaching Fluid Grows 


HE use of bottled bleach- 

him Huid has been steadily 
increasing during the past four years. 
attaining 60.5 per cent of all fam- 
ilies in 1938 and 70.1 per cent for 
1939. Data collected this year, for 
the first time. showed that the quart 
and gallon size bottles were the most 
popular. Average family consump- 
tion amounted to 1.3 bottles per 
month during the last 12-month 
period reported in January, 1939, as 
against 1.5 bottles during the previ- 
ous 12-month period. Eighty-six 
brands were reported in use this year 
52 for 1937. which 


indicates. of course, that many more 


as compared to 


fluids under private labels have come 
into the market. Several firms in Mil- 
waukee supply bleaching fluid to 
individuals who put their own label 
on the bottle and sell it from house- 
to-house. 

“Hilex.” although decreasing 
in popularity since 1936, still retains 
a firm hold on first place in this mar- 
ket. As the favorite bleaching fluid. 
it is preferred by 39.3 per cent of all 
buyers this year, compared to 40.6 
per cent in 1937, 44.5 per cent in 
1936 and 50.5 per cent in 1935. 
“Wonderene.” also showing a de- 
rease in popularity. from a consumer 
preference of 14.8 per cent in 1937 
to one of 11.7 per cent in 1938. re- 
tains its hold on second place. Third 
place is held by “Linco Wash.” which 
shows a gain in the past two years. 
increasing from 2.4 per cent in 1936 
to 9.2 per cent in 1937 and 104 per 
cent in 1938. Next in line comes 
“Mag” with a gain in popularity 
trom 6.6 per cent in 1937 to one of 
9.0 in 1938. Eleven other brands 
ranged in consumer preference from 
1.) per cent to 7.5 per cent. 

Liquid window cleaners. this 
year. made their first appearance in 


the 


Greater Milwaukee Survey. Com- 


parisons. then. cannot be made with 


previous years. Of the total number 
of families reporting in this survey, 
27.6 per cent, or 53,151 families used 
liquid window cleaners. The use of 
89 different brands was reported, 
with an average per family consump- 
tion of 3.5 cans or bottles during the 
past year. 

At the head of the list of this 
type of cleaner was “Windex.” hav- 
ing a consumer preference of almost 
three-quarters of all the brands used. 
This amounted to 73.2 per cent. Next 
in popularity was “Aero-Mist” which 
was preferred by 8.2 per cent. Fol- 
lowing these two brands came six 
others ranging in preference from 1.1 
to 1.8 per cent. Miscellaneous brands 
accounted for 10.3 per cent of the 
liquid window cleaner business. no 
brand having a consumer preference 


of more than 1.0 per cent. 


More Floor Wax Used 


HE popularity of floor 

wax brands in the Mil- 
waukee market is treated this year for 
the first time since 1931. During this 
eight year period, the number of floor 
wax purchasers has increased from 
14.603 or 26.9 per cent of the Greater 
Milwaukee families to 120.167 or 
62.4 per cent. Average purchases of 
floor wax during 1938 amounted to 
.94 cans or bottles per month for 
each family. as compared to .17 cans 
or bottles per month in 1931. The 
total number of brands in use has 
increased from 24 in 1931 to 91 in 
1939. 

Two types of Johnson's wax 
lead the parade of brands this year. 
accounting for a consumer preference 
of 80.8 per cent. Broken down, it 
amounts to a popularity of “John- 
son’s Wax” of 41.1 per cent and a 
popularity of “Johnson’s Glo-Coat” 
of 39.7 per cent. Together these two 
brands account for 97.095 families 
out of the 120.167 users. “Old Eng- 
lish” is in third place. preferred by 
9.6 per cent of total consumers. Fol- 
lowing in popularity are “Aerowax.” 
“Fuller Brush Co..” and “Watkins.” 
ranging from 1.4 to 2.6 per cent. 

The use of regular shaving 


cream continued its downward trend 
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this year. with 44.4 per cent of all 
men using this product as compared 
to 47.9 per cent last year. The de- 
crease. no doubt, being due to the 
continued competition of brushless 
shaving cream and the increasing 
popularity of the electric razor. Only 
72 brands were reported in use this 
year compared to 84 for 1937. The 
consumption of shaving cream in 
1936 amounted to 6.0 jars or tubes 
per year for each user. In 1937 it 
increased to 6.4 tubes or jars and in 
1938 it moved back to the 1936 rate 
of 6.0. 

“Palmolive” shaving cream is 
the most popular, being preferred 
by 38.3 per cent of all users. In 1937 
it had a popularity of 39.5 per cent. 
“Lifebuoy™ still 
place with a consumer preference of 


maintains second 
21.9 per cent. This is in contrast to 
24.8 per cent in 1937 and 28.0 per 
cent in 1936. In third place comes 
“Williams” increasing its popularity 
from 8.7 per cent, as reported in 
1938. to 12.3 per cent as reported in 
January of this year. Next in line is 
“Colgate.” being preferred by 7.2 per 
cent of regular shaving cream users, 
and following this “Mennen™ with a 
percentage of 5.6. Continuing down 
the list in order we have “Ingram’s.” 
*Peau Doux.” “Watkins.” “Listerine” 
and “Yardley.” 

The popularity of brushless 
shaving creams increased slightly dur- 
ing 1938. but did not reach the peak 
to which it had ascended during 1935. 
For in that year, 19.4 per cent of the 
shaving cream users preferred the 
During 1936 and 


1937, the preference decreased to 18.5 


brushless type. 


per cent. moving up to 18.9 per cent 
during the past year. All shaving 
creams which require no water or 
brush in application are considered 
under this heading. During 1938, the 
average consumption per year among 
users amounted to 6.2 tubes or jars 
per man. as compared to 6.1 tubes 
or jars per man during 1937. 
“Barbasol” commanded the top 
ranking of shaving creams of this 
type for 1938. with a consumer pref- 
erence of 20.0 per cent. This may 
he compared to its third place rank- 
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S WAS discussed pre- 
viously, the texture of 
any soap varies widely 
with the character of the 

raw materials and the methods by 

which they are processed in the soap 
plant. Lathering power. hardness. 
solubility, stability and appearance 
are in turn dependent upon texture. 
Hard fats and soft fats, I.N.S. Fac- 
tor, filling and building. and com- 
binations and variations in composi- 
tion have been considered in relation 
to manufacturing procedure as fac- 
tors in the texture of the finished 
soaps. Further consideration will be 
given here chiefly to cold made. 
milled. and other forms of toilet 


soaps. 
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The appearance of 


soaps 
made by the cold process, depend to 
a great degree on the crutching op- 
eration. If crutching is continued 
until excessive thickening occurs. the 
soap will have a dull appearance. 
Cold process soaps are usually of a 
whiter color than boiled soaps pro- 
duced from similar stock. The rea- 
son most generally accepted for this 
is that the more unsaturated fatty 
acids react first to form a granular 
soap in the presence of the excess 
alkali. The 


which are more difficult to saponify 


saturated fatty acids 
are then deposited as the temperature 
increases onto the nuclei thus 
created. Since the soaps of the more 


highly saturated acid are whiter in 
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color than those of the unsaturated 
fatty acids. the opacity and whiteness 
of cold process soaps is generally 
superior to that of the boiled soaps. 
provided the proportion of saturated 
fatty acids present is not unduly low. 
This. in part. accounts for the popu- 
larity of the cold process in certain 
toilet soap manufacture. 

The pure vegetable soaps are 
usually compounded of a stock which 
consists essentially of palm and coco- 
nut oils. with or without the presence 
of small quantities of other oils. 
Soaps of this type have a high solu- 
bility ratio and good texture both in 
use and during manufacturing opera- 
tions. They are. however, somewhat 
poor in color, and are therefore often 
colored artificially for the sake of 


uniformity. 
Soap in the Kettle 


HE texture of the soap 

in the pan itself requires 
careful control, since difficulties may 
arise in the manufacture if the soap 
at any stage becomes too hard or 
brittle: or on the other hand, too 
soft. Generally speaking. the more 
unsaturated oils present in the stock. 
the easier it is to saponify. This also 
applies to fats containing a fair pro- 
portion of free fatty acids, e.g. palm 
oil or bone grease. In this case the 
fatty acid combines with the alkali 
first and thus aids the saponification 
of the rest of the oil. 

In palm kernel oil and coco- 
nut oil soaps. the saponification pro- 
ceeds rapidly once it has been ini- 
tiated. Care is required, as is well 
ksown, to prevent boiling over of the 
kettle due to the rapid swelling of 


the mass. and to avoid the formation 
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TEXTURE 


eee which raw materials and 


processes give what physical 


characterist 


ics to soap? 


Part II 


By Harold Silman 


London. England 


of Jumps. Similar considerations 
apply in the manufacture of linseed- 
oil potash soaps, as these are also 
liable to swell and result in lumpy 
formations of soap during boiling. 
Tallow and the hard fats saponify 
slowly and it is recommended usual- 
ly to have a quantity of soap from 
a previous boiling present in the 
kettle in order to help to initiate sa- 
ponification. Every soap maker 
knows that in the kettle “soap makes 
soap.” A fairly dilute lye is used to 
give a large reaction volume. 

In the case of a mixed stock. 
the best procedure is probably to 
saponify the more easily saponifiable 
stock first. and then add the other 
fats a ta later stage. Naturally. how- 
ever. if oils containing much glyc- 
erine are being used these should be 
added at an early stage. Where there 
is a proportion of nigre already in 
the pan, the harder fats may be 
added first since the soap and salt 
present will promote saponification 
and will avoid the difficulties which 
might be experienced with the early 
addition of the nut oils. 

The composition of the stock 


for a toilet soap. plays an important 


part in the prevention of the initial on- 
set of rancidity. Furthermore. incom- 
plete saponification must be avoided. 
and thus. it has been recommended 
that a small proportion of free alkali 
in the toilet soap base is helpful. An- 
other recommended procedure is to 
incorporate 2 to 3 per cent of rosin 
in the base. This, however. may 
cause the soap to become yellowish 
on storage. In the case of colored 
soaps. this is no disadvantage and the 
rosin certainly does help to produce 
a better keeping soap. It also aids 
as a perfume fixative. The rosin used 
should. for toilet soaps be of the 
lightest shade and should preferably 
be saponified separately and washed 
with brine before incorporation with 
‘he melt. Some manufacturers only 
partially saponify the rosin before 
adding it to the rest of the batch. 
It is highly probable that 
when soaps become rancid, one or 
other of the oils used in their manu- 
facture has previously shown signs 
of incipient rancidity. There is con- 
siderable weight of evidence to sup- 
port this point of view. Since this 
is the case. it is to be expected that 


oils which may promote later rancid- 
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ity in soaps would show the presence 
of minute quantities of aldehydes 
and ketones, detected by the well- 
known Kreis test. Those showing a 
positive reaction are best avoided for. 
toilet soap manufacture. 

As regards color and odor, it 
is naturally desirable that perfumed 
soaps should be prepared on a base 
as odorless as possible. Most of the 
harder fats produce practically odor- 
free soaps, but certain fats such as 

‘utton tallow are unsatisfactory on 

account of their tendency to induce 
later rancidity in soaps containing 
them. Palm kernel oil imparts its 
odor very often to soaps containing 
it. This also applies to bleached 
bone oil, although “better qualities 
of this type of oil have of recent 
vears become available. 

If the soap is not to be white 
or cream. a somewhat wider range 
of oils including the cheaper tallows 
or bleached palm oils become avail- 
able. The tendency of rosin to dark- 
en. as has been stated. is not then 


such a pronounced disadvantage. 
Toilet Soaps 


OILET soaps should not 
be too hard in texture, 
and the stock used should be main- 
tained so that the I.N.S. factor lies 
hetween 163 and 167. If the soap 
is too hard. milling will be difficult 
and a homogeneous soap will not be 
obtained. Moreover, the incorpora- 
tion of perfume and color uniformly 
is not an easy matter. If the soap 
is brittle. small chips will break off. 
especially in the drying operation, 
and require much additional proc- 
essing. which is often unsatisfactory 
in any event. 
Cracking of the soap after it 
leaves the factory may be due to a 
variety of causes. It is important in 
the first place. to have the soap of 
the correct texture at the milling and 
plodding stages. This will depend to 
a degree on the temperature at which 
‘hese operations are carried out. For 
this reason temperature control is im- 
portant. also care should be taken to 
avoid introducing chippings or other 
soap into the mill at a substantially 
different temperature from the main 
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batch. Again, if there is any delay 
in bringing the chippings from the 
mill to the plodder, a nonuniform 
material so far as temperature is 
concerned will be fed to the latter. 
with the result that the soap will not 
be uniform. and will show a ten- 
dency to crack at a later stage. The 
pressure of the plodder requires 
careful adjustment. Excessive pres- 
sure increases the brittleness of the 
soap. Pressure variations should spe- 
cially be guarded against. 

As regards the drying opera- 
tion, it is important that the flakes 
entering the dryer be as nearly uni- 
form in size and thickness as possi- 
ble. If this is not the case, uneven 
drying will result, the thinner and 
smaller particles being overdried. 
They may then contain possibly only 
half as much moisture as the general 
bulk of the chips. These overdried 
particles. when present in the fin- 
ished soap, impart a rough texture 


to it. and may spoil its appearance. 


Opacity of Toilet Soaps 


HERE a direct-feed of 
X) the soap from the 
crutcher to the dryer is employed, 
without an intermediate setting and 
cutting, the soap tends to lose its 
opacity. Alhtough this process is 
economical. rapid, and universally 
used, it gives a reduction in opacity 
which is a disadvantage of the proc- 
ess, compared to the old method of 
framing, mechanical chipping. and 
then drying. 

It is well known that rapid 
cooling of a soap results in the for- 
mation of a super cooled material in 
which the normal fibroid structure of 
the soap has not had ample oppor- 
tunity to form. In the case of house- 
hold laundry soaps. which on the 
Continent are often cooled in a cool- 
ing press, this increased translucency 
does not matter. Toilet soaps. how- 
ever, are usually required to be 
opaque, and this opacity is lessened 
by the quick drying process, Titani- 
um oxide or zinc oxide are of course 
added to restore normal opacity and 
also to whiten soaps which are off- 
color. However. zinc oxide or any 


pigment for that matter tends to dull 
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the outside surface appearance of the 
soap. 

There is still a small market 
for transparent soaps and it might 
not be out of place to consider the 
factors making for transparency in 
soap stocks. It has already been 
stated that rapid cooling prevents 
the formation of the fibroid structure 
normally present in soap. This is 
substantiated by the fact that if a 
transparent soap is remelted and 
allowed to cool very slowly it be- 
comes opaque, while rapid cooling 
does not change its transparency. 

For these reasons, if it is 
desired to promote transparency in 
soaps, the following criteria should 
be remembered. 

(1) Rapid cooling of the 
finished soap is essential. 

(2) A high viscosity of the 
soap stock is desirable to inhibit 
crystalloid formation. This can be 
achieved by the addition of colloids 
and substances such as petroleum 
jelly, glycerin, sugar. etc. 

As regards raw materials, 
castor oil gives a soap of high trans- 
parency. which is, however, exces- 
sively soft. For this reason, tallow. 
coconut oil, etc. must be added. Al! 
materials used, must be of high qual- 
ity, light in color, and contain no 
suspended matter. The latter is un- 
desirable as it provides centers upon 
which local crystallization can com- 
mence. 

The final texture of the soap is 
determined by the usual tests. If 
too much water is present, the addi- 
tion of a small amount of soda ash 
will firm it although too much may 
cause opacity by providing centers 
for crystallization. Graining may be 
rectified by adding castor oil until 


the soap is closed. 


Soft Soaps 


a soaps when prepared 
should have a uniform, 
semi-transparent appearance. be light 
in color and should not be stringy. 
They should be firm to handle and 
have a good odor. Among the best 
bases for soft soaps is linseed oil 
since it produces a soap of a satis- 


factory texture and color if properly 
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saponified, although its odor is some- 


times disagreeable. Saponification 
usually is with caustic potash, al- 
though occasionally a small propor- 
tion of caustic soda may be added in 
cheaper quality soft soaps. Often 
about 1] per cent of pearl ash is 
added as this tends to produce a soap 
of brighter appearance. 

Other oils, such as whale oil. 
and rosin are often incorporated. 
Fish oils are undesirable since they 
tend to produce a soap of bad odor. 
Rosin is a useful ingredient and is 
often present in fair proportion in 
soft soaps. It has the disadvantage, 
however, of making the soap rather 
stringy and tacky in nature and its 
presence is therefore an indication 
of inferior quality. 

Saponification is carried out 
by the usual technique. taking care 
to keep the emulsion slightly alkaline 
to prevent lumping of the soap. 
Saponification is complete when a 
sample is clear. without the presence 
of free fat. In producing a soap of 
the correct texture, much depends on 
its water content. If the soap is too 
thin, the open steam must be left 
on the pan for a longer period. while 
if it is too short, further concen- 


tration should be carried out. 
Floating Soaps 


HESE soaps are not quite 
as popular now as they 
were in the past, but since their 
manufacture is fundamentally a ques- 
tion of soap texture, a few remarks 
on the subject may not be amiss here. 
The chief process by which floating 
soaps are now prepared is the aera- 
tion process whereby the specific 
gravity df the soap. which is nor- 
mally greater than unity. is reduced 
so that the soap will float on water. 
In this way the weight of the finished 
soap tablet can be reduced by about 
10 per cent. The stock used should 
(1) contain a low percentage of 
water to lighten it as much as pos- 
sible (2) be of good color and be 
on a base of edible tallow with about 

25 per cent of coconut oil. 
Floating soaps must be hard 

(Turn to Page 70) 
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Proposals for 


U.S. P. SOFT SOAP 


OLLOWING the publication 
-everal months ago of certain 
proposed revisions in the 
a ~pecifications for U.S. P. 
Soft Soap in Soap & Sanitary Chem- 
icals. numerous comments and criti- 
cisms were received by Dr. E. Fuller- 
ton Cook. chairman of the revision 
committee. and by Prof. Edward D. 
Davy. referee in the Pharmacopoeial 
Committee of Revision for a revised 
soft soap formula. There was con- 
siderable divergence in the views sub- 
mitted by soap manufacturers. and 
the committee has summarized some 
of these opinions in the following 
comments. Dr. Cook asks for further 
criticisms of the proposals as out- 
lined and asks that other manufac- 
turers who have not already com- 
municated with him. submit their 
specific formulas and suggestions for 
a satisfactory soft soap. He is also 
desirous of receiving further com- 
ments on the following summary 
from those who have communicated 
with him previously. Communica- 
tions should be addressed to Dr. E. 
Fullerton Cook. 43rd St. and Wood- 
land Ave.. Philadelphia. Penna. 

Comments on the revision of 
the U.S. P. Soft Soap formula were 
as follows: “The comments received 
from soap manufacturers were Ger 
erally constructive but so paren 
divergent that one is forced to &the 
conclusion that local supply of 7@w 
materials is more responsible ee tbe 
selection of the oil base than ‘the 
thought which the Committee of 
Vision has in mind, namely a soap 
free of objectionable odor and color 
with good detergent qualities and suit- 
able for medicinal use. 

It should be borne in mind 
that this soap is used in the Official 
Liniment of Soft Soap and medicinal- 
ly in many other ways. It is not. 


therefore, expected that the U. S. P. 


ice) 


soft soap be necessarily a cheap soap 
but one which can be made at rea- 
sonable cost with assurance that the 
supply of oil will be adequate. 

In order to present the sugges- 
tions received as to the proper oils 
or alkali or mixture of alkalies it 


seems advisable to list them. 
U.S. P. Soft Soap Proposals 


1. Cottonseed. corn or soya 
bean. 

2. Olive oil (Sodium Hy- 
droxide) sees no use for a soft soap. 

3. No oil specified but limits 
rosin soap to not more than 5 per 
cent. All potash or in a ratio 60-40 
KO. Na.O. 

1. Soya bean oil 80 per cent 
KOH 20 per cent NaOH. 

5. Any vegetable oil, exclud- 
ing castor and palm kernel oils. 

6. Soya bean or corn oils. 

7. Soya bean oil. 
3. Refined Peanut oil 80 per 


cent. refined coconut oil 20 per cent 
with KOH. 

9. Soya bean and corn oils or 
a mixture of them. 

Another letter with recom- 
mendations as to what should con- 
stitute “Soft Soap” is recorded be- 
cause the writer has shown a complete 
understanding of what the Commit- 
tee of Revision is attempting to do 
in the selection of products of medic- 
inal value. 

Soft soap therefore must be 

ought of from the point of view of 
proper medicinal use as well as 
use as a detergent. 

The oil and alkali must be of 
U.S. P. quality to produce desirable 
and uniform product. Commercial 
oils and alkalies do not produce 
desirable soaps for the purposes 
indicated. 

Some of the soaps which are 


presented to the hospitals. made from 
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Soya bean oil are highly objection- 
able because of odor and are dark in 
color. If odor could be standardized 
or defined we might conceivably set 
up requirements which would elimi- 
nate crude Soya bean oil and limit 
the U. S. P. soap to a bleached and 
well refined oil. The chemical and 
physical constants of the fatty acids 
as normally set up is not sufficient 
to differentiate crude Soya bean from 
refined oil. One might also bleach a 
crude oil and produce a soap of good 
color but upon ageing would result 
in one with a very objectionable odor. 
The bleaching agents might also be 
highly objectionable in a_ finished 
soap. 

Soya bean is the only oil that 
has been consistently supported by 
the makers of soap in the comments 
referred to and for this reason has 
been given a great deal of attention. 
It is difficult to reconcile the various 
proposals that were made and like- 
wise difficult to see how an acceptable 
soap can be made when only one of 
those recommending Soya bean oil 
proposes a refined and bleached oil. 
Some of the others specifically rec- 
ommend raw filtered oil. 

The glycerin content generally 
recommended is that resulting from 
the use of the glycerides of the fatty 
acids. Fatty acids as such are not 
vecommended by the soap manufac- 


turers.” 
F' RTHER- comments _ in- 
cluded the 


“Professor Edward D. Davy, referee 


following: 


in the Pharmacopoeial Committee of 
Revision for a revised Soft Soap for- 
mula has received a number of com- 
munications and comments from soap 
manufacturers in recent months. This 
response has come from the interest 
taken in the revision of the U. S. P. 
(Turn to Page 117) 
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SOAP SPECIFICATIONS... 


New proposed Federal specifica- 


EW specifications cov- 







ering chip soap. bar 
laundry soap, powdered 
laundry = soap, 
white floating toilet soap. and milled 
toilet soap have been proposed by 
the Technical Committee on Deter- 
gents of the Federal Specifications 
Executive Committee. National Bu- 
reau of Standards. These new speci- 
fications which are merely under con- 
sideration at this time. are being sub- 
mitted to manufacturers for thei 
comments and suggestions. It has been 
requested by F. W. Smither, chair- 
man of the detergent committee, that 
manufacturers study the proposals 
and send their comments, either ap- 
proving or disapproving. along with 
reasons and suggestions to him care 
of the National Bureau of Standards, 
Washington, D. C. 


of the proposed specifications may 


Complete copies 


also be obtained by writing to him 
direct. Extracts of salient features of 
the specifications as proposed. fol- 
low: 

Laundry Bar Soap 
D. General Requirements 

D-1. Soap; Bar, Laundry, Or- 
dinary. 

D-la. Ordinary laundry ba: 
scap shall be a well-mde, uniformly 
mixed laundry or common soap, made 
from soda and fats, with no excessive 
proportion of rosin and a moderate 
amount of matter insoluble in alcohol, 
and shall be suitable for use with 
moderately hard water for general 
cleaning and laundry purposes. 

D-1b. Odor. The odor shal! 
not be objectionable in the soap as 
received or in a hot solution of the 
soap in water. The material shall not 
leave an objectionable odor on dishes 
or other objects after washing with a 
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tions for chip. laundry. white 


floating and milled toilet soaps 


water solution of the soap and rinsing 
thoroughly with hot water. If de- 
sired, the odor of the material under 
the above conditions shall conform to 
the odor of a sample mutually agreed 
upon by buyer and seller. The mutu- 
ally agreed upon sample shall be kept 
in an a-r-tight, closed container for 
comparison with samples from de- 
liveries (See paragraphs F-1, I-2 and 
[-4). 

D-1lc. Volatile Matter. Moisture 
and matter volatile at 105° C shall 
not exceed 36 per cent. Deliveries 
which yield more than 36 per cent of 
volatile matter will be rejected with- 
out further test. 

E. Detail Requirements 

E-1. The material shall con- 
form to the following detail require- 
ments: 


be sampled and tested according to 
the methods contained in Section F 
of Federal Specification P-S-536. How 
ever, the Government reserves the 
right to use any additional available 
information to ascertain whether the 
material ordered meets the specifica- 
tion. 
G. Packaging, Packing and Marking 
G-1. Packaging. Unless other- 
wise specified, commercial packages 
are acceptable under this specification. 
G-2. Packing. Unless other- 
wise specified, the subject commodity 
shall be delivered in standard com- 
mercial containers, so constructed as 
to insure acceptance by common or 
other carriers, for safe transporta- 
tion, at the lowest rate, to the point 
of delivery. 


G-3. Marking. Unless other- 


Maximum Minimum 
PerCent Per Cent 

Moisture and matter volatile at 105° C 36.0 

Sum of free alkali or free acid, total matter insoluble in 

aleohol, and sodium chloride 10.0 2.0 

Free alkali, calculated as sodium hydroxide (NaOH) 0.5 

Free acid, calculated as oleic acid 0.5 

Matter insoluble in water 1.0 

Chloride, calculated as sodium chloride (NaCl) 1.0 

Rosin 25.0 


Anhydrous soap 


E-2. Computation. The per- 
centage of moisture and volatile mat- 
ter shall be computed, and reported by 
the testing laboratory, on the soap as 
received. The percentages of all other 
constituents shall be calculated and 
reported on an assumed moisture and 
volatile matter content of 34 per cent. 
For basis of purchase, see paragraph 
I-1. 

F. Methods of Sampling, Inspection, 
and Tests 

F-1. The inspector or purchas- 
ing officer shall determine whether or 
not the material is satisfactory as 
regards odor. If unsatisfactory the 
material should be rejected and not 
submitted to the testing laboratory 
for the tests referred to under Section 
F-2. (Se paragraphs D-1b, I-2 and 
I-4). 

F-2. Deliveries will, in general, 


SOAP 


55.0 


wise specified, shipping containers 
shall be marked with the name of the 
material, and the quantity contained 
therein, as defined by the contract or 
order under which the shipment is 
made, the name of the contractor, and 
the number of the contract or order. 


H. Requirements Applicable to 
Individual Departments 


H-1. The following Depart- 
mental! specifications of the issue in 
effect on date of invitation for bids 
shall form a part of this specification. 

H-la. Army: U.S. Army Spe- 
cification No. 100-2, Standard Specifi- 
cation for, Marking Shipments. 

H-1b. Navy: Navy Depart- 
ment General Specifications for In- 
spection of Material (copies of which 
may be obtained without cost upon 
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application to the Bureau of Supplies 
and Accounts, Navy Department, 
Washington, D. C.) 

H-lc. Marine Corps: Instruc- 
tions issued by the Quartermaster. 

H-2. Navy Department pur- 
chases. 

H-2a. Packaging. Unless other- 
wise specified, commercial packaging 
is acceptable under this specification. 

H-2b. Packing. Unless other- 
wise specified, the subject commodity 
shall be delivered in substantial wood- 
en boxes of either nailed, wire-bound, 
or all-wire-bound construction, each 
containing not more than 100 cakes 
and conforming to the detailed re- 
quirements hereinafter indicated. 

H-2b. (1) Boxes of nailed con- 
struction shall be made of a good 
grade seasoned lumber; ends shall be 
not less than %” thick; sides, tops, 
and bottoms not less than %” thick. 
Nails shall be not less than 5d cement 
coated. Boxes of nailed construction 
shall be strapped at each end by nail- 
less strapping or galvanized round 
wire. Nailless flat strapping or gal- 
vanized round wire shall be applied 
uniformly, approximately one - sixth 
the length of the box from each end 
and drawn tight so as to compre:s the 
box and joined at the ends mechani- 
cally with a knot or tie having a joint 
efficiency of approximately 75 per cent 
of tensile strength of the strap or 
wire. Galvanized wire strapping shall 
be not less than 0.072” in diameter 
and shall have a tensile strength of 
not less than 300 pounds. Nailless, 
cold rolled, flat steel strapping shall 
be not less than 14” x 0.015”, having a 
tensile strength of not less than 425 
pounds. 

H-2b. (2) Boxes, wire-bound 
construction, or all wire-bound con- 
struction boxes of this type shall be 
made from new, sound, well seasoned 
thin board and cleat lumber and shall 
conform to the following detailed re- 
quirements: 

Boards: tops, bottoms, sides and 
ends *”" thick; cleats 1%” x 43” or 
%” x 13”. Wire 0.064” diameter an- 
nealed steel, spaced not more than 6” 
apart. 

Staples: holding, binding, wire, 
shall be spaced not more than 2” apart 
and not more than 142” from each 
end of each cleat. There shall be at 
least two staples in each end of each 
board. 

Closures: boxes shall be closed 
by twisting together the two ends of 
the wire with two or more complete 
twists. 

Ends, wire-bound construction: 
The ends of boxes which have an in- 
side width in excess of 14” shall be 
reinforced on the outside with one 
vertical batten in the center at least 
*4” x 12”. Ends shall be fastened to 
the inside of the side cleats with either 
No. 16 gauge staples |” long or with 
not less than 2d cement coated nails. 
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Staples or nails shal! be spaced not 
more than 2” apart. 

Ends, all wire-bound construc- 
tion: Ends shall be reinforced with 
not less than two liners 14” x \” 
and binding wires 0.064” in diameter 
stapled across the grain. Wires to be 
spaced not more than 6” from liners 
or from each other. 

If cakes of soap are not individ- 
ually wrapped, boxes of wire-bound 
construction or all wire-bound con- 
struction shall be lined with a good 
grade of heavy paper before being 
packed. 

H-2<. Marking. Unless otherwise 
specified, shipping containers shall be 
marked on one end with the name of 
the material, the quantity contained 
therein, as defined by the contract 
or order under which shipment is 
made, the name of the contractor, the 
number of the contract or order, and 
the gross weight. 


Powdered Laundry Soap 

D. General Requirements 

D-1. Soap; Powdered. 

D-la. Powdered soap shall be 
a soap in powdered form made from 
soda and fats, without rosin, as free 
as possible from water and all sub- 
stances other than true soap, of a 
light uniform color, free from dis- 
agreeable odor, and suitable for laun- 
dering and other washing, cleaning 
and scouring processes with soft 
water, when the presence of alkaline 
salts is not desirable. 

D-1lb. Volatile Matter. Mois- 
ture and matter volatile at 105° C. 
shall not exceed 6 per cent. Deliveries 
which yield more than 6 per cent of 
volatile matter will be rejected with- 
out further test. 
k. Detail Requirements 

E-1. The material shall con- 
form to the foilowing detail require- 
ments: 


Federal Specification P-S-536. How- 
ever, the Government reserves. the 
right to use any additional available 
information to as-ertain whether the 
material ordered meet: the specifica- 
tion. 
G. Packaging, Packing and Marking 
G-1. Packaging. Unless other- 
wise specified, commercial packages 
are acceptable under this specification. 
G-2. Packing. Unless otherwise 
specified, the subject commodity shall 
be delivered in standard commercial 
containers, so constructed as to insure 
acceptance by common or other car- 
riers, for safe transportation, at the 
lowest rate, to the point of delivery. 
G-3. Marking. Unless otherwise 
specified, shipping containers shall be 
marked with the name of the mate- 
rial, and the quantity contained there- 
in, as defined by the contract or order 
under which the shipment is made, 
the name of the contractor, and the 
number of the contract or order. 


H. Requirements Applicable to 

Individual Departments 

H-1. The following Depart- 
mental specifications of the issue in 
effect on date of invitation for bids 
shall form a part of this specifica- 
tion. 

H-la. Army: U.S. Army Spec- 
ification No. 100-2, Standard Specifi- 
cation for Marking Shipments. 

H-1b. Navy: Navy Depart- 
ment General Specifications for In- 
spection of Material (copies of which 
may be obtained without cost upon 
application to the Bureau of Supplies 
and Accounts, Navy Department, 
Washington, D. C.). 

H-lce. Marine Corps: Instruc- 
tions issued by the Quartermaster. 

H-2. Navy Department pur- 
chases. 

H-2a. Packing. Unless other- 
wise specified, the subject commodity 


Minimum 
Per Cent 


Maximum 
Per Cent 


Moisture and matter volatile at 105 6.0 
Sum of free alkali, total matter insoluble in alcohol, and 

sodium chloride 4.0 
Free alkali, calculated as sodium hydroxide (NaOH) 0.2 
Matter insoluble in water 1.0 
Anhydrous soap 91 
Titer of mixed fatty acids prepared from the soap 39°C 
Residue retained on a No. 12 sieve 1.5 — 
Rosin none 


E-2. Computation. The _ per- 
centage of moisture and volatile mat- 
ter shall be computed, and reported by 
the testing laboratory, on the soap as 
received. The percentages of all other 
constituents shall be calculated and 
reported on an assumed moisture and 
volatile matter content of 4 per cent. 
For basis of purchase, see paragraph 
I-1. 

F. Methods of Sampling, Inspection, 
and Tests 

F-1. Deliveries will, in general, 
be sampled and tested according to 
the methods contained in Section F of 


SOAP 


shall be delivered in substantial wood- 
en barrels, half barrels, or boxes. 
Barrels, half barrels, or boxes to be 
of the size commonly used and to be 
so constructed as to insure safe de- 
livery by common or other carriers to 
the point of delivery at the lowest 
rate, and to withstand storage, further 
handling, and reshipping without be- 
ing repacked. 

H-2b. Marking. Unless other- 
wise specified, shipping containers 
shall be marked on one end with the 
name of the material, the quantity 
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contained therein (net weight), as de- 
fined by the contract or order under 
which shipment is made, the name of 
the contractor, the number of the con- 
tract or order, and the gross weight. 

H-2c. Soap, powdered, when 
delivered, must be in strict accordance 


with the specifications. Failure to 
meet any of the requirements of the 
specifications shall be cause for re- 
jection. 

Milled Toilet Soap 
D. General Requirements 

D-1. Soap; Toilet, Milled. 

D-la. Milled toilet soap shall 
be a high grade, milled cake soap, as 
free as possible from water, either 
colored or uncolored, and mildly per- 
fumed unless otherwise specified, thor- 
oughly saponified, well compressed in 
firm, smooth cakes of a size and shape 
specified in the contract. It should 
lather freely when used with cold, soft 
water. 

D-1b. Volatile Matter. Mois- 
ture and matter volatile at 105° C. 
shall not exceed 15 per cent. Deliv- 
eries which yield more than 15 per 
cent of moisture and volatile matter 
will be rejected without further test. 
E. Detail Requirements 

E-1. The material shall con- 
form to the following detail require- 
ments: 





insure acceptance by common or other 
carriers, for safe transportation, at 
the lowest rate, to the point of 
delivery. 

G-3. Marking. Unless other- 
wise specified, shipping containers 
shall be marked with the name of the 
material, and the quantity contained 
therein, as defined by the contract or 
order under which the shipment is 
made, the name of the contractor, and 
the number of the contract or order. 
H. Requirements Applicable to 

Individual Departments 

H-1. The following Depart- 
mental specifications of the issue in 
effect on date of invitation for bids 
shall form a part of this specification. 

H-la. Army: U.S. Army Spec- 
ification No. 100-2, Standard Specifica- 
tion for Marking Shipments. 

H-1b. Navy: Navy Department 
General Specifications for Inspection 
of Material (copies of which may be 
obtained without cost upon application 
to the Bureau of Supplies and Ac- 
counts, Navy Department, Washing- 
ton, D. C.). 

H-lc. Marine Corps: Instruc- 
tions issued by the Quartermaster: 

Chip Soap 
D. General Requirements 
D-1. Soap; Chip. 

D-la. Chip soap shall be a soap 


Maximum Minimum 


PerCent PerCent 
Moisture and matter volatile at 105° C 15.0 
Sum of free alkali, total matter insoluble in alcohol, and 
sodium chloride a 
Free alkali, calculated as sodium hydroxide (NaOH) 0.1 
Matter insoluble in water 0.4 
Unsaponified saponifiable matter 0.3 
Anhydrous soap 86.0 
Rosin, sugar, and foreign matter none 


E-2. Computation. The per- 
centage of moisture and volatile mat- 
ter shall be computed, and reported by 
the testing laboratory, on the soap as 
received. The percentages of all other 
constituents shall be calculated and 
reported on an assumed moisture and 
volatile matter content of 12 per cent. 
For basis of purchase, see paragraph 
I-1, 

F. Methods of Sampling, Inspection, 
and Tests 

F-1. Deliveries will, in general, 
be sampled and tested according to 
the methods contained in Section F 
of Federal Specification P-S-536. How- 
ever, the Government reserves the 
right to use any additional available 
information to ascertain whether the 
material ordered meets the specifica- 
tion. 

G. Packaging, Packing and Marking 

G-1. Packaging. Unless other- 
wise specified, commercial packages 
are acceptable under this specification. 

G-2. Packing. Unless other- 
wise specified, the subject commodity 
shall be delivered in standard commer- 
cial containers, so constructed as to 
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in chip form made from soda and fats, 
without rosin, as free as possible from 
water and all substances other than 
true soap, of a light uniform color, 
free from disagreeable odor, and suit- 
able for laundering and other wash- 
ing, cleaning and scouring processes 
with soft water, when the presence of 
alkaline salts is not desirable. 

D-1b. Volatile Matter. Mois- 
ture and matter volatile at 105° C. 
shall not exceed 10 per cent. Deliv- 
eries which yield more than 10 per 
cent of volatile matter will be rejected 
without further test. 


E. Detail Requirements 


E-1. The material shall con- 


form to the following detail require- 
ments: 

E-2. Computation. The per- 
centage of volatile matter shall be 
computed, and reported by the testing 
laboratory, on the soap as received. 
The percentages of all other constitu- 
ents shall be calculated and reported 
on an assumed moisture and volatile 
matter content of 8 per cent. For 
basis of purchase, see paragraph I-1. 


F. Methods of Sampling, Inspection, 

and Tests 

F-1. Deliveries will, in general, 
be sampled and tested according to 
the methods contained in Section F 
of Federal Specification P-S-536. How- 
ever, the Government reserves the 
right to use any additional available 
information to ascertain whether the 
material ordered meets the specifica- 
tion. 


G. Packaging, Packing and Marking 

G-1. Packaging. Unless other- 
wise specified, commercial packages 
are acceptable under this specifica- 
tion. 

G-2. Packing. Unless other- 
wise specified, the subject commodity 
shall be delivered in standard com- 
mercial containers, so constructed as 
to insure acceptance by common or 
other carriers, for safe transporta- 
tion, at the lowest rate, to the point 
of delivery. 

G-3. Marking. Unless other- 
wise specified, shipping containers 
shall be marked with the name of the 
material, and the quantity contained 
therein, as defined by the contract or 
order under which the shipment is 
made, the name of the contractor, and 
the number of the contract or order. 


White Floating Toilet Soap 


D. General Requirements 


D-1. Soap; Toilet, Floating, 
White. 

D-la. White, floating soap shall 
be a cake soap of good light color, 
without objectionable odor, thoroughly 
saponified, and so prepared as to float 
on water. 

D-1b. Volatile Matter. Mois- 
ture and matter volatile at 105° C. 
shall not exceed 34 per cent. Deliv- 
eries which yield more than 34 per 
cent of volatile matter will be rejected 
without further test. 

(Turn to Page 70) 


Maximum Minimum 
PerCent Per Cent 
Moisture and matter volatile at 105° C. 10.0 
Sum of free alkali, total matter insoluble in alcohol, and 
sodium chloride 4.0 
Free alkali, calculated as sodium hydroxide (NaOH) 0.2 
Matter insoluble in water 1.0 
Anhydrous soap 87.0 
Titer of the mixed fatty acids prepared from the soap 39°C 
Rosin none 
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N THE case of hazardous opera- 
tions in industry, as in other 
things, familiarity frequently 

breeds contempt.—and careless- 
ness. The dire consequences of care- 
lessness in handling corrosive chemi- 
cals are well known, but neverthe- 
less sometimes ignored. This applies 
especially in the unloading and han- 
dling of liquid caustic soda and 
potash in the soap plant. Nobody 
should be permitted to play any 
part in the handling of these strong 
alkali solutions except employes who 
are definitely reliable. who have 
heen properly instructed, and who 
are adequately supervised. With this 
in mind, the Manufacturing Chemists’ 
Association has recently adopted a 
set of rules which it recommends as 
standard practice in unloading liquid 
caustic, and has issued them in the 
form of a copyrighted manual. 
Among other things. the manual gives 
the following advice which is well 


worth heeding: 
Clothing 


Caustic in contact with skin 
may result in serious injury before 
operator is aware of it, as there is no 
immediate warning of its presence by 
stinging. Rubber-covered canvas gloves 
(shirt sleeve to be rolled down over 
glove wristlet), and close-fitting gog- 
gles should therefore be worn through- 
out unloading operation. Utmost care 
should be taken to protect the eyes 
against spattering. Use of hat, cot- 
ton overalls, rubber aprons, and rub- 
ber booties are recommended (tops of 
booties to go inside trousers). Shirt 
should be buttoned up to the neck. 


Water In Ample Quantity 


Must be immediately available 
at the unloading rack. A shower bath 
provided with treadle valve is recom- 
mended. Should caustic contact the 
skin, immediately wash off with a large 
amount of water. Caustic burns should 
receive water treatment and medical 
care immediately. Eye injuries should 
be thoroughly treated with running 
water and a physician called imme- 
diately. 

Contents of car tank should be 
discharged only in the daytime, or 


Unloading Liquid Caustic 


when adequate lighting is provided. 
If it is necessary to move tank car 
after part of caustic content has been 
unloaded, replace all closures securely. 
Unloader must not leave car during 
the unloading operation. Make sure 
that tank storage will hold contents 
of car and that the storage is vented 
before connecting the unloading line. 


Cold Weather Handling—Steaming 


Standard 50 per cent liquid 
caustic soda solidifies at a tempera- 
ture of approximately 55° F. or below, 
while the 70 per cent grade crystallizes 
at about 149° F. Shipments of liquid 
caustic potash do not differ markedly 
from liquid caustic soda, and the same 
directions will therefore apply to both 
products. To determine whether steam- 
ing is necessary, open the dome cover 
after internal car pressure has been 
released and insert a rubber-capped, 
long iron rod down through liquor to 
the car bottom and along the sides. 
The ‘feel” of contact will indicate 
the presence of crystals and necessity 
of steaming. Should a layer of solid 
caustic be formed over the top of the 
contents within the dome, this crust 
should be punctured before admitting 
steam to the heating coil so as to per- 
mit liquid expansion as heating pro- 
gresses. It is advisable during cold 
weather, especially when there is a 
high velocity wind, to cover the tank 
car (if uninsulated) with tarpaulin 
or other protecting medium, as the 
loss of heat under such conditions may 
seriously prolong the melting time. 


Sampling 


It is essential that contents of 
car be completely liquid before sample 
is taken. Because of the difficulty en- 
countered in obtaining a sample of 
liquor as it was when shipped, many 
consignees prefer to accept the ship- 
per’s sample rather than take one of 
their own. Wear goggles and rubber- 
covered canvas gloves during this 
work. 


Unloading Cars 


Tank cars containing caustic 
may be unloaded through the dome 
by means of an eduction pipe extend- 
ing to the bottom of the tank or 
through bottom’ discharge outlet. 
Where car is equipped with eduction 
pipe, dome unloading may be accom- 
plished by means of air pressure. For 
bottom unloading, the liquor may flow 
by gravity to a pump, or directly to 
the storage tank with or without the 
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aid of air pressure. Before starting 
unloading operations, see that pres- 
sure within car has been released, 
that caustic is completely liquid, and 
that delivery lines are_ thoroughly 
heated. Preheating of lines in cold 
weather will prevent clogging and 
may be accomplished by blowing steam 
into lines. Jacketed lines are advisable. 
Bottom discharge outlet should be 
thoroughly heated with steam if bot- 
tom unloading is contemplated. (De- 
tailed steps covering various methods 
of unloading are given in the manual. 
—Ed.) 


Preparation of Empty Car for Return 


Unloading Line. After blowing 
out line with steam, followed by air, 
close bottom outlet valve, then dis- 
connect and securely replace bottom 
outlet plug or cap. Care must be ex- 
ercised during this operation to avoid 
caustic spattering, and goggles and 
rubber-covered canvas gloves must be 
worn, 

Heating Coil. Disconnect steam 
lines and blow coil out with com- 
pressed air. Do not replace caps on 
inlet and outlet connections: let caps 
hang by their chains. If car is equipped 
with valves at these points, leave 
valves open. 

After removing connections, re- 
place closures on all other tank open- 
ings. Close and securely fasten dome 
cover. 

The four 10%” x 10%” I.C.C. 
caution placards on sides and ends 
of the tank or car must be removed, 
or reversed (if in metal placard 
holders). The empty tank car must be 
offered to the receiving carrier either 
without placards, or preferably with 
four (4) “Dangerous-Empty”  plac- 
ards, in conformity with Interstate 
Commerce Commission Regulations. 


Materials and Equipment 


Piping. Use wrought iron, steel, 
or cast iron pipe. No copper, brass, 
bronze, or aluminum should be al- 
lowed to come in contact with liquid 
caustic. Caustic solutions at ordinary 
temperatures have little effect upon 
iron. At elevated temperatures the 
iron pick-up, although small, becomes 
more appreciable. Certain alloys are 
resistant to such action. Consult ship- 
per for data. 

Joints. Flange joints through- 
out the piping installation are pre- 
ferable to screwed connections. Coup- 
lings do not hold up well in caustic 
service. It is advisable that as few 

(Turn to Page 70) 
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The long narrow design and pel 
bled surface provide handy slip 
proof containers for ‘Kleenway 
shoe dressing and spot cleaner 
products of Kleenway Co., St. 
Louis. Containers by Armstrong. 
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NATIONAL CARBON CO., INC 
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National Carbon Co., New 
York, has just introduced a 
new insect repellent under 
the name “Sta-Way’”’. It is 
described as _ stainless, 
non-greasy and long last- 

ing. Bottle by wens. 


Vitalex Process Co., Phil 
iter has recently shift 
ed to.a metal container for 
its ‘‘Mel-O-Wax" leather 
reconditioner. They report 
sed _ retail —. 
1 Containers designed 
and made by Continental 
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vellophane containers 


been adopted by 
New York, for 
‘moth balls 

his packing 

e more effective 


A new soapless cleanser has 
just been introduced in the 
middle west by Linco Prod- 
ucts Corp., Chicago. It is sold 
under the trade name “Juno.” 
Two sizes are illustrated. 
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for the soap and 
allied industries 
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90-95% Pure White 
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GLISYN 
Inquiries solicited on this 


low price glycerine replace- 
ment. 














Every raw material neces- 
sary for the manufacture of 
soap and allied products is 
carried in stock and is avail- 
able at the right price for 
immediate delivery to your 
door. 
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Form No-Name Products, Inc. 

Ozene Laboratories have re- 
cently purchased the assets and good 
will of the Laufer Products Co. and 
are operating under the new firm 
name of No-Name Products Ine.. at 
534 West Cherry Street. Milwaukee. 
The new organization will manufac- 
ture household ammonia and window 
No-Name 


mark. in addition to starch tablets 


cleaner under the trade 
and cleaning compound previously 


sold. 


Canadian Soap Analysis 
“Sampling and Analysis of 
Soap” is the title of an article which 


March 


Canadian Chemistry and Process In- 


appeared in the issue of 


dustries. The methods have been 
approved by the Canadian Govern- 
ment Purchasing Committee and are 
an abstract of that committee’s speci- 


fication No. 2-GP-11-1938. 


e 


T.G.A. to Meet May 22-24 

L. R. Root. Scoville Mfg. Co.. 
vice-chairman of the entertainment 
committee for the annual meeting of 
the Toilet Goods Association, has just 
announced the completion of plans 
for the coming session. Following 
registration the morning of Monday. 
May 22, there will be a group lunch- 
eon and a business session in the 
afternoon. That evening the group 
will see “Stars In Your Eyes.” a new 
musical show featuring Jimmie Du- 
rante and Ethel Merman. 
dance at the Hotel 


vention headquarters. will follow the 


\ supper 
Biltmore. con- 


theatre party. 

On the second day of the meet- 
ing. May 23, the morning will be 
taken up with a business meeting 
and the afternoon will feature a golf 
Winged Foot 


Club for the men and a 


tournament at the 
Country 


bridge tournament at the Biltmore 


for the ladies. Lunch will he served 





Club for the golf 


players. The evening has been left 


at the Country 


free. The entertainment feature of 


the final convention day will be the 





Herman L. Brooks 


annual banquet and dance the eve- 
ning of May 24. 

The business sessions will be 
given over largely to open floor 
discussions of various pressing in- 
dustry problems which include the 
various food and drug acts. federal 
and state. the many state measures 
dealing with labeling and registration 
of products, and the excise tax on 
cosmetic sales. 


+ 


Cuticura Soap Stipulation 

Potter Drug and Chemical 
Corp., Malden, Mass.. under a sup- 
plementary stipulation with the Fed- 
eral Trade Commission. has agreed 
to discontinue false and misleading 
advertising of its product “Cuticura”™ 
soap. The company had made claims 
that the soap would help promote 
lustrous hair growth, aid in correct- 
ing dry skin, refine skin texture, im- 
part new firmness to the skin, and 
would eliminate coarse pores. The 
stipulation is supplemental to one 
accepted by the commission — in 


August. 1935. 








P & G To Redeem Stock 

Procter & Gamble Co., Cincin- 
nati. will redeem on June 15, 1939, 
fifty per cent of all the issued and 
outstanding shares of its preferred 
stock of the series of February 1, 
1929. pro rata from all the holders. 
These holders are required to sur- 
render such certificates at any time 
on or after June 1, 1939, at the offices 
of the company in the Gwynne Build- 
ing. Cincinnati. or at the offices of 
the Bankers Trust Co., 16 Wall St.. 
New York. so that certificates to be 
redeemed may be separated from the 
shares not called for redemption and 
payment made for the shares _re- 
deemed. 

° 

Glycerine from Gasoline 

Dr. W. J. Hund, assistant di- 
rector of the laboratory of Shell 
Development Co., Emeryville, Calif., 
recently announced the discovery 
that glycerine can be derived from 
It is said 
that six company scientists worked 


the refining of gasoline. 


four years before completing the 
process. 

° 
DeLaire Visits U. S. 

Francois deLaire, administra- 
teur delegue of Fabriques deLaire. 
Issy. Paris, recently arrived in New 
York. where he is making his head- 
quarters at Dodge & Olcott Co. His 
visit, among other things, is connected 
with his part in the exhibit of the 
perfume raw materials group who 
will have an important place in the 
French section of the World’s Fair. 


+ 


Edwin Percy Gamble Dies 
Edwin Percy Gamble, son of 
James Gamble who founded Procter 
& Gamble Co.. died at his home in 
Palo Alto, Calif.. April 23. He was 
86 years of age and co-founder of 
the Elizabeth Gamble Hospital in 


Cincinnati. 
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Cites “Fels Naptha” 

The Federal Trade Commis- 
sion has issued a complaint against 
Fels & Co., Philadelphia, charging 
misrepresentations in the company’s 
advertising literature and on con- 
tainers of its product “Fels Naptha 
Soap Chips.” The commission states 
that it is not true that the product 
in question contains a_ sufficient 
amount of naphtha to enhance its 
value and increase its cleansing 
power, as the advertising claims, nor 
does it contain a sufficient amount of 
naphtha or any other petroleum dis- 
tillate to warrant its being labeled 
as a naphtha product. 


o 


Banker Joins Lever Board 

Dr. J. W. Beyen, formerly 
president of the Bank for Interna- 
tional Settlements, is a new member 
of the boards of Lever Bros., Uni- 
lever N. V., and Lever Bros. & Uni- 
lever, London. Dr. Beyen, who is 
42 years of age, occupied a post in 
the Dutch Department of Finance 
until 1925, when he was appointed 
secretary of the Philips Incandescent 
Lamp Works. Since then he has been 
connected with the Javasche Bank 
and the Rotterdamsche Bankvereenig- 


ing. 


U. S. Soap Exports Down 
Preliminary statistics indicate 
that soaps entering into foreign trade 
channels from the United States in 
1938 were valued at $2,797.000, a 
considerable decrease from the $3.,- 
200,500 value in 1937. Heading the 
exports from United States were toilet 
soaps, valued at $1.385,000. Among 
other items were laundry soaps, 
$471,000; medicated soaps, $187,000; 
shaving creams. $153,000 and pow- 
dered or flaked soap, $125,000. 


° 


P & G Laundry Campaign 
Procter & Gamble Co., Cin- 
cinnati, is planning an advertising 
campaign which will present the 
laundry industry to the public. Al- 
though the copy will not appear as 
sponsored by P & G, the cost will 
be borne entirely by them. Full pages 
in black and white in two of the 
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national weeklies will be the media 
employed. In addition. the company 
will offer various merchandising and 
sales-aid devices to a number of 
laundries at no cost. 

. 


Hold Laundry Trade Meeting 


The annual convention of the 
Laundry & Cleaners Allied Trades 
Association was held at White Sul- 
phur Springs. W. Va., April 27-28. 
Business sessions were confined to 
the mornings. with the afternoons 
open for golf. riding, swimming, etc. 
The annual banquet was held on the 
evening of the 28th. 

* 
F. T. C. Cites Wrisley 

The Federal Trade Commis- 
sion has ordered Allen B. Wrisley 
Co.. Allen B. Wrisley Distributing 
Co., and Karl Mayer & Co.. all of 
Chicago. to cease using the word 
“olive” to describe or in any way 
refer to soap, the oil or fatty content 
of which is not wholly olive oil, un- 
less in conjunction, each constituent 
oil is referred to in the order of its 
predominance by volume. beginning 
with the largest single oil constituent. 
The commission found that several of 
the brands of soap sold by the above 
companies as “olive oil” soaps con- 
tain 5 to 15 per cent of olive oil or 
olive oil foots. 


e 


U. S. Bonds as Camay Prize 
Procter & Gamble Co.. Cincin- 
nati, is nearing the end of a six weeks 
contest. in which two $1,000 U. S. 
Government Savings Bonds and fifty 
$100 bonds have been awarded each 
week. Contestants were required to 
answer the question “What do you 
like best about Camay?” and send 
the company three Camay wrappers. 
° 
Derby Speaks Before AATCC 
Roland E. Derby, chief chem- 
ist. M. T. Stevens & Sons Co., spoke 
before the American Association of 
Textile Chemists and Colorists at a 
meeting at the Chemists’ Club, New 
York, April 21. His topic, “The 
Application of Dry Cleaning to Mill 
Processes” was followed by an in- 


formal discussion. 
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Wants Soap Agency 
A firm in Baghdad. Iraq. 


would like to establish an agency for 
the sale of American made soaps. 
Interested parties may secure further 
information by making application 
to the U. S. Bureau of Foreign and 
Domestic Commerce referring to File 
No. 1130. 
a 
Domestic Soaps For Peru 
Peru, with its sixty-two soap 
factories, satisfied from 85 to 90 pei 
cent of the country’s domestic re- 
quirements in 1938. according to re- 
ports issued by the American Com- 
mercial Attache at Lima. The annual 
output of these plants amounts to 
approximately 15,000 metric tons. 
most of which are laundry soaps. 
Imports of soaps during the first ten 
months of 1938 amounted to 168 
metric tons as compared to 160 tons 
in the corresponding period of 1937. 
¢ 
T. K. Stewart Dies 
Thomas K. Stewart. treasurer 
of Garrigues. Stewart & Davies. Inc., 
glycerine brokers. New York. died 
recently after suffering a stroke at 
his home in East Orange. N. J. He 
was born in Scotland and was sixty- 
one years of age. 
¢ 
Branigan Visits Abroad 
George V. Branigan, technical 
director, Ungerer & Co., and Mrs. 
Branigan recently sailed on the S. S. 
Washington for a month’s visit 
abroad. Mr. Branigan will deliver a 
series of lectures in England and 
Germany on such subjects as “Amer- 
ican Essential Oils’ and “Major 
Errors in Evaluating Essential Oils 
and Aromatics by the Nose.” 


° 


Guatemala Soap Imports 
Imports of all types of soaps 
into Guatemala in 1938 amounted to 
only approximately 49,000 pounds. 
Of this amount. over half was sup- 
plied by the United States, with 
Germany supplying 10 per cent. These 
imports amounted to only 15 per cent 
of the country’s requirements. the 
remaining 85 per cent being supplied 
largely by two domestic plants. 
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Hair Tonic Stipulation 

Gray Drug Store. 1658 Broad- 
way. New York, has recently entered 
into a stipulation with the U. S. Fed- 
eral Trade Commission, that it will 
desist from advertising that use of 
~Mul-Leves” for the hair will stimu- 
late new hair growth or stop falling 
hair. and that use of their shampoo 
will assure a healthy scalp free from 


dandruff. 


° 


(-Z Chemical To Advertise 
C-Z Chemical Co.. Beloit. 
Wis.. is conducting a new adver- 
tising campaign for its “C-Z cleaner.” 
a hard water softener. using news- 
papers. magazines and radio. 
° 
Oil Trades Re-Elect 
The Oil Trades 
of New York re-elected its entire 


slate of officers for the current year 


Association 


at its recent annual meeting held at 
the Waldorf-Astoria Hotel. New York. 
They are: Joseph C. Smith, Smith- 
Weihman Co.. president: William H. 
Correa, Socony-Vacuum Oil Co.. vice- 
president: Albert J. Squier, Squier- 
Sanderson Co.. secretary; Rudolph 
G. Sonneborn. L. Sonneborn Sons. 
Inc.. treasurer. These officers together 
with the following compose the board 


of directors. Charles V. Bacon: John 


W. Baker, Philippine Refining Corp. 
of N. Y.; J. H. Blakney, Colgate- 
Palmolive-Peet Co.; E. L. Cleaves. 
James B. Berry Sons Co.; Dart E. 
Hoffman. Tide Water Oil Co.: W. M. 
Osborn, Zimmerman Alderson Carr 
Co.: John F. Renick, Renick & Ma- 
honey. Inc.; H. Mart Smith, Arrow 
Oil Co.: and Edward A. Theurkauf. 
F. Marsily & Co. 


+ 


Industrial Chem. Moves Branch 
The Industrial Chemical Sales 
Division of the West Virginia Pulp 
& Paper Co. recently moved the offices 
of their Chicago Branch to newer 
and larger quarters at 35 East Wacker 
Drive. John P. Harris is manager of 
the Chicago office. 
+ 


Columbia Equips New Offices 
Columbia Alkali Corp.. sales 
unit of Columbia Chemical Division 
of Pittsburgh Plate Glass Co., has 
made use of Pittsburgh products in 
the construction and decoration of 
the reception room in its recently 
completed office building at the Bar- 
herton plant. The walls are covered 
with gray carrara glass, trimmed in 
maroon carrara glass. The floor is of 
tile, harmonizing with the rest of the 
modern design. Furniture is of red 


leather with chrome trimming. 


Reception Room in Offices of Columbia Alkali Corp. at Barberton, Ohio 
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Turner, Pfister Merge 

Turner Chemical Co. and 
Pfister Chemical Works. both of 
Ridgefield, N. J., have consolidated 
to form the Turner-Pfister Chemical 
Corp. The new corporation will man- 
ufacture chemicals and textile spe- 
cialties which were formerly made 
by the Pfister Co., as well as “Toxol,” 
a mothproofing product formerly 
manufactured by the Turner organi- 
zation. The officers of the corpora- 
tion are: Walter D. Merrill, presi- 
dent; Dr. Alfred Pfister, vice-presi- 
dent and production manager; Law- 
rence W. Roberts. treasurer, and 
Philip J. LoBue, secretary. Joseph 
Turner & Co., manufacturers’ agents 
for a complete line of industrial 
chemicals, will distribute the products 
of the merged companies. Mr. Mer- 
rill is also head of this company. 


¢ 


Dreyer Locates Calif. Office 

The new California branch 
office of P. R. Dreyer Inc., essential 
oils, New York, is located at 2309 
E. 8th Street. Los Angeles. E. R. 
Trippe, Jr., manager of the branch, 
has established an office with the 
Industrial Chemical 
where the Dreyer company will main- 


Supply Co., 


tain complete stocks. 


¢ 


Soap Exports to Hawaii 

Laundry soaps, valued at 
$245,000, were the largest item in 
the soap field to be shipped to Hawaii 
from the United States in 1938, ac- 
cording to the U. S. Department of 
Commerce. Exports of toilet soaps 
to that territory were valued at $203.- 
000, with shipments of powdered and 
flaked soaps valued at $119,000. In 
the toiletry field, shipments of denti- 
frices were valued at $96,000; face 
creams at $108,000; rouges and lip- 
sticks, $45,000; and hair prepara- 
tions. $112,000. 


+ 
First Machinery Moves 
First Machinery Corp., New 
York, has moved to newer and larger 
quarters at 9th Street and East River 
Drive. The new location will con- 
solidate the company’s warehouse, 


plant and office under one roof. 
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. real merit is PROVEN by the way consumers order 


and reorder. 


By handling Clifton products exclusively wide- 
awake jobbers consistently increase their sales and 


profits. You can do likewise. 


Details for the asking on the complete line of soap 
bases, dispensers, deodorant cakes, disinfectants, 
waxes, polishes and kindred products. Inquire today 
from Clifton Chemical Co., 246 Front St., New York. 
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Appeals Court Reverses 
Spray Soap Decision 


HE decision handed down 

‘Bae a year ago in the 
patent infringement action brought 
by Bertram W. Coltman, Chicago at- 
torney. against Colgate - Palmolive- 
Peet Co. has just been reversed by 
Judge Evans of the U. S. Circuit 
Court of Appeals for the Seventh 
Circuit in a decision handed down 
April 15. The principal point of con- 
troversy, said Judge Evans in his de- 
cision, turned on whether the original 
Coltman patent application filed Au- 
gust 15, 1921, was sufficiently broad 
to sustain later claims made in a di- 
visional application filed December 
20, 1927. 

It was argued by the Colgate 
attorneys that a product made in ac- 
cordance with Coltman’s original pat- 
ent would be a flake of a spongy 
character. Not until the divisional 
patent application was there any men- 
tion of soap beads such as “Super- 
suds” and “Palmolive Beads” which 
were said by Coltman to infringe his 
patent. And prior to the application 
for the Coltman divisional patent, 
the C-P-P attorneys pointed out, the 
Lamont patent which they control 
had been issued, antedating by a year 
the claims advanced in the Coltman 
divisional patent. 

The court gave much weight 
to this point, stating in its decision 
that while “the lapse of some seven 
vears between the filing of the orig- 
inal application and the filing of a 
divisional application is not itself 
a bar to the successful prosecution 
ef a divisional application, such de- 
lay, however, does not inspire con- 
fidence in the later application, when 
it appears that in the meantime others 
working in the art have developed a 
product and disclosed a process for 
making the article which are some- 
what like the product described in the 
specifications and claims of the divi- 
sional patent.” 

“There is still another very 


significant difference between the 
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original and the later patent,” said 
the court, “which prevents the en- 
largement of the discovery of the 
original application so as to become 
a basis for the claims of the divisional 
patent. When plaintiff described his 
process and the method he followed 
to secure his flakes, he said he used 
warm air for the purpose of drying. 
The product described in the divi- 
sional claims needs hot air, and the 
word ‘hot’ as used in this art means 
a temperature ranging from 300 to 
500 degrees Fahrenheit. Warm air 
may dry, but it was a hot air that 
produced the puffing of the particles 
and the voids, as well as the single 
particles of soap. These are essen- 
tial qualities of defendant’s infring- 
ing soap. 

“It is true that in one instance 
plaintiff used the word ‘hot’ in the 
specification, but it was not used other 
than as equivalent to warm, in its 
purpose, namely, that of drying. 

“The other qualities which re- 
sult from the injecting of highly 
heated air into the liquid soap were 
not only absent from the description 
in the specification, but their absence 
strongly negatives the existence of 
what is the heart of the claims of the 
divisional patent. 

“Both hot and warm air are 
effectively used in drying liquids. 
But hot air applied to the same liquid 
may produce peculiar results in 
shape, in form, in hollow particles. 
etc., which warm air will not accom- 
plish. One who described as a step 
in his process the use of warm air 
for drying purposes could not have 
appreciated the use of hot air for 
very important purposes other than 
drying.” 

= 1 aio 
Chemical Salesmen to Meet 

The Salesmen’s Association of 
the American Chemical Industry will 
hold a luncheon meeting May 10th 
at the Chemists’ Club. New York. 


The association is arranging for a 
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series of speakers to address their 
luncheon gatherings on the subject 
“Chemicals and The Purposes for 
Which They Are Used In Key In- 
dustries.” The May 10th meeting 
will be addressed by Dr. Edward M. 
Frankel. consultant for the West 
Virginia Pulp and Paper Co., who 
will speak on “Chemicals and Their 
Uses In The Paper and Pulp In- 
dustry.” 
¢ 

Owens Guests Preview Fair 

Over one hundred executives 
and guests of Owens-Illinois Can Co.. 
Toledo, were entertained at a lunch- 
eon, April 25, at the Waldorf-Astoria 
Hotel. New York. following which 
they visited the World’s Fair grounds 
for a preview of the Owens display. 
Owens-Illinois Can Co. shares a dis- 
play in the Glass Center with the 
parent company. Owens-Illinois Glass 
Co.. exhibiting the latest develop- 
ments in glass and metal containers 
Smith L. Rairdon, 


Owens vice-president. acted as host 


and plastics. 


for the company. 
- ¢ 
Colgate Profits Up 
Colgate - Palmolive - Peet Co., 
Jersey City, N. J., reported first quar- 
ter profits this year as slightly better 
than profits in the same period last 
year, with business volume running 
at approximately the same _ level. 
Earnings for the first three months 
of 1939 were about at the average for 
the full year 1938. 
¢ 
Tell Story of Soap 
“The Story of Soap” was a 
featured radio presentation over Sta- 
tion WJZ, New York. the evening of 
April 27th. The program was one 
of a series “The Parade of Progress” 
featuring important products of the 
grocery industry. 
¢ 
Charles W. Rusk Dies 
Charles W. Rusk, assistant to 
the advertising manager at Proctor & 
Schwartz. Inc., Philadelphia, died un- 
expectedly on April 22nd. Mr. Rusk, 
who was in his fifty-seventh year, had 
heen connected with the Proctor ad- 
vertising department for over twenty 


vears. 


39 














40 





Bobrich— 
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33 Years Experience 
Manufacturing Soap 
Dispensing Equipment 





Model No. 861 Wall Type Gravity Valve 


Beautiful new streamlined design, solid bronze body 
Valve parts all made from stainless steel. Solid bronze 
piston with stainless steel insert and stainless steel cable 


which works back and forth through piston at each stroke 
thus guaranteeing against clogging, so prevalent in most 
lather dispensers. 


The valve mechanism in all Bobrick Lather Dispensers is 
identical in construction with the famous C-860 Gravity 
Valves. Over a half million liquid soap dispensers with this 
construction have been sold. Many have been in use for 
15 years and are still giving good service 





Model No. 41 Wall Type 


The soap being above the valve, Model No. 894 Pear Shaped 
Sop-O-zoN dispensers never lose their Heavy pressed-steel body, white 
prime, and washers do not dry out o1 Fills from the top without porcelain enamel finish. Bronze 
have to be adjusted. Fully stream- removing glass jar. Straight valve body. Pressure of operation 
lined, bronze body and bracket, chro- jar is standard model. Pear- directly against the wall, not 
mium plated. Stainless steel valve shaped jars can be furnished against body of the dispenser. Stain- 
parts. Wall fastenings concealed. Lock for small or special basins. less steel valve parts, lock top. 
top. One-hand operation delivers soap Both models now furnished Concealed fastenings. Cannot be 
in the palm of the hand. As the soap with shanks to fit basins up stolen. Ideal for schools, service 
feeds from below, soap and water do to 3% inches thick. Bronze stations and other places where 
not splash on the dispenser to make body, stainless steel valve dispensers receive extraordinarily 


it messy and dirty. parts and 


MANUFACTURING 
BOBRICK CORPORATION 


15 EAST 26th STREET 
NEW YORK CITY 
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Basin Types 
Model No. 899 Straight Globe 


inserts 


Y 
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Sop-O-zoN 
The Complete 
Line 





The 
basin 
gravity 


Solid 
spout 
steel 
parts. 


stock a 
dard 





Model No. 868 
Pullman Gravity 


inserts and valve 


Complete 


model 
to fit basins up to 3% 
inches thick. 


ideal valve for 
installations on 
feed systems. 


bronze body and 


with stainless 


tail- 
Stan- 
made 


with 
nd union. 
now 





hard use. 


111-117 SO. GAREY STREET 
LOS ANGELES, CALIF. 


SOAP! 





Model No. 45—Pint Capacity 
Model No. 47-—2'2 Pints 
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Public Contracts Board Sets 40c. 


Minimum Soap Industry W age 


HE U.S. Public Contracts 

Board, after deliberating 
for almost nine months on the testi- 
mony presented to it at a hearing in 
Washington, July 13. 1938, has rec- 
ommended to the Secretary of Labor 
that the prevailing minimum wage 
for workers in the soap industry en- 
gaged in producing soap for purchase 
under government contract be set at 
10c per hour. On the recommended 
work week of 40 hours, a minimum 
wage of $16.00 per week would be 
required on either a time or piece 
work basis. The board made no 
provision in its recommendation for 
any geographical wage differential. 
Neither did it accede to the request 
of the industry, as outlined at the 
hearing last summer. for a tolerance 
for light task workers. 

The recommendations of the 
Public Contracts Board were made 
public April 19 in a bulletin signed 
by L. 


trator. The industry was advised that 


Metcalfe Walling. adminis- 


briefs could be filed with the ad- 
SOAP 


was advised that over a dozen medi- 


ministrator within 14 days. 


um sized manufacturers who employ 
“light task” workers will call the at- 
tention of the Department to the 
necessity of some tolerance for em- 
ployees of this type. 

In announcing its decision the 
board indicated it was of the opinion 
that the prevailing minimum wage 
in the soap industry lies in the bracket 
of wage earners receiving between 
37.5¢ and 42.5c per hour. A survey 
made by the Bureau of Labor Statis- 
tics showed 303 workers in this group 
out of a total of 3.165 workers sur- 
veyed. “There is no single occupa- 
tion in the soap industry,” said the 
board’s report. “which includes all 
or even most of the unskilled workers. 
\ group known as ‘light task workers’ 
approaches such an occupational 
class, but a number of occupations 
combine to make the light tasks. such 


as hand packaging. hand filling. rack- 


ing. trimming. or working on a con- 
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veyor line. The relative size of this 
group varies widely among different 
companies, from none at all to ap- 
proximately 75 per cent of the total 
workers. The Board is of the opinion 
that in the wide divergencies among 
the different firms with respect to 
occupational requirements lies an in- 
superable obstacle to the use of any 
occupational group in finding the 
prevailing minimum wage. and finds 
that the midpoint of the 37.5-42.5 
cent bracket, or 40 cents, is the pre- 
vailing minimum wage. 

“Of the 7,143 employees cov- 
ered by the survey of the Bureau of 
Labor Statistics, only 49 were desig- 
nated as apprentices and_ learners. 
This represents considerably less than 
1 per cent, and the Board does not 
regard such a small proportion of 
sufficient magnitude to justify a spe- 
cial tolerance. Nor is there evidence 
in the record which would lead the 
Board to suggest a tolerance for 
superannuated and handicapped 
workers. The Bureau’s survey gives 
no indication of the employment of 
such workers in the soap industry. 

“The survey of the Bureau of 
Labor Statistics did not cover South- 
ern establishments. but the states in- 
cluded in the survey produced in 
1935 approximately 96 per cent of 
the total national output. Very little 
evidence was given at the hearing 
with respect to Southern plants. The 
Board is of the opinion that the in- 
formation received is insufficient. to 
justify the setting up of a geographi- 
cal wage differential. On the other 
hand, the Board recommends that if 
Southern firms should in the future 
be deprived of government contracts 
because of this wage determination 
that they be given another opportunity 
to file complete information with the 


Board for further consideration.” 
* 


Withdraw Oil Tax Amendments 
The proposal to increase proc- 
essing taxes on imported fats and oils 


from the present rate of 3c per pound 


SOAP 


to a figure of 5c per pound seems 
to have been effectively stopped for 
the moment, according to reports 
from Washington. With the proposed 
amendments to H. R. 3790 rejected 
by the Senate Finance Committee, and 
facing overwhelming defeat on the 
Senate floor, it was indicated that 
Senators Bailey, Connally and Gillette 
would not push their fight farther 
at the moment. President Roosevelt 
had warned that he would veto H. R. 
3790. if passed with the excise tax 
increase as a rider. It is now thought 
that the excise tax increase may be 
revived again later in the session and 
attached to a bill which can less easily 
he vetoed. 
¢ 

Gum Naval Stores Loans 

The Agriculture Adjustment 
Administration has recently an- 
nounced that loans not to exceed 
$18,000,000 will be available to pro- 
ducers of gum naval stores in 1939. 
The loan is intended to supplement 
the naval stores conservation pro- 
gram and assist in stabilizing the 
market during the season of heaviest 
production. Under this program loans 
will be made only to producers of 
gum turpentine and gum rosin who 
comply with the 1939 conservation 
plan. As is the case of the 1938 
naval stores loan, the new program 
includes a marketing plan designed 
to keep the loan stocks moving in 
the channels of trade. The loan rates 
on rosin are $5.75 per 280-pound 
barrel for “H” 
differentials for other grades. The 


erade, with proper 


maximum quantity on which rosin 
loans will be made is 1.333.333 round 
barrels. 
oe 

Grocery Mfrs. to Meet 

The Associated Grocery Man- 
ufacturers of America. will hold their 
mid-year meeting at the Greenbriar, 
White Sulphur W. Va., 
May 8-9. 


Springs, 


¢ 
Thomas E. Waters Dies 
SOAP has just been advised 
of the death of Thomas E. Waters, 
for many years head of the bulk soap 
department of Procter & Gamble 


Company. 
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In any grade lavender you might re- 
quire, we can guarantee outstanding 
values. Write us for quotations on 
these or other popular lavender special- 
ties included in our line: 


LAVENDER FLOWERS, Drome—38 42%, 
Ester 


LAVENDER FLOWERS—35 /38% Ester 
LAVENDER FLOWERS—30 /32% Ester 
LAVENDER FLOWERS, Technical —Low 
in cost and very powerful. 


LAVENDER FLOWERS, CONCRETE, 

Colorless—Ideal for white soaps; high 
fixation; volatile constituents retained; 
fragrance smooth, strong and enduring. 
LAVANDIN A hybrid lavender of 


jreat usefulness in blending. 














y of volatile solvent 
tors in ir Seillan 


istilled 


avender 


Oils ana Concretes 


= MANUFACTURERS will find it 
well worth their while to let us quote 
them on their next lavender require- 
ments. They will profit by the purchas- 
ing advantages our organization enjoys 
through its first hand connections in 
Seillans and throughout the adjacent 
lavender producing regions of Southern 
France. Such connections enable us 
to buy the choicest lavenders from 
grower-producers direct—and at lower 


cost. 


Remember this when you're in the 
market for distilled lavender oils or 


concretes . .. and let us quote you. 





FRITZSCHE BROTHERS, Ine 


PORT AUTHORITY COMMERCE BLDG., 76 NINTH AVENU 
TOCKS 

TON a] AGO tos Sauer SU TORONTO, CANADA 
,eTON, ND AND SEtLtans (vae) FRANCE 
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A pritzacho PRODUCT 


for EVERY PURPOSE... 


ESSENTIAL OILS 


Your basic materials should be the finest that modern methods and 
scientific skill can produce. In using FRITZSCHE’S Essential Oils 
you are assured matchless purity and dependability. 


@ AROMATIC CHEMICALS 


Large selection and superlative quality characterize the materials 
in this group. Use them for finer aromatic effects and for greater 
economy. 


@ FIXATIVES 


We carry a complete line of fixatives, including Rose Crystals, one of 
the best all-around fixatives, also a group of Artificial Animal 
Scents—Musk, Civet, Castoreum and Ambergris—especially adaptable 
to soap making. 


@ ANTI-OXIDANTS 


These recently developed preservatives for soaps, animal and 
vegetable fats and oils are highly important to the soap manufac- 
turer. Write us for full details concerning Oxidex. 


@ BATH SALT PERFUMES 


Combining perfume and color, our delightful Bath Perstels greatly 
simplify and facilitate the process of manufacture. Very economical. 
Complete information and list of blends will be sent upon request. 


@ INSECTICIDES AND DISINFECTANTS 
Ail materials offered by us under this heading are the result of 
years cf research applied to this increasingly important phase of 
perfuming. Selection from the FRITZSCHE catalog assures uniform 
and unvarying quality of odor. 


@ DEODORIZING COMPOUNDS 


Technical products such as para blocks, naphthalene, cleansers, 
waxes, polishes, solvents, diluents, etc., require good, dependable 
deodorizing compounds in their formulae. For effective, low cost 
coverage we offer and recommend in addition to Neutroleun 
Sdirella, Javollal, Methalate "C”, and others. 


@ TOILET SOAP COMPOUNDS 


Perfumes in this group have been speciallv prepared to meet the 
exacting demands of soap manufacture. Exquisite scents at a 
minimum cost. Consult our catalog. 


@ LIQUID SOAP AND SHAMPOO PERFUMES 


These perfumes are highly soluble and mix readily with liquid soaps. 
Simple to use, cost limits and strength of odor desired determine 


uantity required. 
q 


@ DENTAL AND ORAL FLAVORS 


These flavors are of a special character, skillfully blended to impart 
pleasant, clean, refreshing taste effects. We are prepared also to 
create special flavor blends according to your specifications and for 


your exclusive use. Consult us freely. 


@ SOAP COLORS 


We supply soap colors to produce any desired tint. Send us descrip- 


tion or sample of color to be matched for our specific recommendations. 


SEND FOR SAMPLES 
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Chicago Perfumery Stag Party 
Nearly two hundred members 
and guests attended the Spring Stag 
party of Chicago Perfumery, Soap 
and Extract Association at the Stevens 
Hotel on April 19th. The party was 
primarily a celebration of the closing 
of the Perfumers’ bowling league sea- 
son. This was the first year the asso- 
ciation sponsored an official A. B. C. 
league and was the most successful 
season since bowling became a regu- 
lar activity of the group. The Lilacs. 
captained by Herbert Rothschild won 
the team championship and T. H. 
Randecker the individual title. Fol- 
lowing dinner, prize money was 
awarded to all the bowlers. A floor 
show followed the award of the prize 
money. After the floor show draw- 
ings were held for door prizes. Harry 
Spohr is the new president of the 
bowling league and plans are now 
under way for member companies 
of the association to sponsor a bowl- 
ing team during the 1939-40 season. 
¢ 
To Offer Awards 
Toilet Requisites, retail maga- 
zine of the perfume and cosmetic 
industry, has announced the estab- 
lishment of four annual awards to 
he presented each year to those man- 
ufacturers who have sponsored the 
hest package. the best promotion, the 
best advertising and the best mer- 
chandising policy during the year. 
A group of prominent buyers and 
merchandising managers will act as 
judges in determining the winners of 
the awards for 1939. 
¢ 
Wants Soap Agency 
A firm in Colombo, Ceylon, is 
interested in the purchase of Ameri- 
can manufactured soaps. Interested 
parties may obtain further particu- 
lars by writing to the U. S. Bureau 
of Foreign and Domestic Commerce 
referring to File No. 1323. 
¢ 
P. & G. Statistician Dies 
Elmer A. Rover. statistician 
for Procter & Gamble Co.. Cincinnati, 
died in that city. April +. after a 
prolonged illness. He was thirty- 
four years of age and is survived by 


his wife. 


ms 
CO 





“BUT OUR PRODUCT 
IS NEW, STARTING FROM 
SCRATCH. WHAT DOES A BIG “LISTEN BILL— 
— COMPANY CARE ABOUT THE FACT {S...* 
A FEW CONTAINERS!” 








A lot of American Can’s customers started small. They 
are interested in the packaging of any new product, how- 
ever small it starts. They look ahead —and try to help it to 
grow. It’s to our advantage, too, to work with them and 
have their technical men, research men and marketing 


people interested in the success of our product.”’ 


or NI @) AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
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Conlracls Awarded 





Marine Corps Soap Bids 

Armour & Co.. Chicago. sub- 
mitted the low bid of 2.99c on 9.984 
lbs. seap powder in a recent opening 
by the LU. S. Marine Corps at Wash- 
ington, D. C. At the same opening 
N. Brittingham & Sons. Philadelphia. 
was low on 100 Ibs. soap with a bid 
of 9.27c. 

¢ 

Automobile Soap Bid 

Harley Philadel- 
phia. was low with a bid of 3.9c on 
1,500 lbs. automobile soap in a recent 


Soap Co.. 


opening by the Treasury Procure- 
ment Supply Division at Washington. 
D. C. 
¢ 

Rock Island Soap Award 

Swift & Co.. Rock Island. IIl.. 
was awarded the contract on 12.600 
lbs. soap powder at $359.10 in a re- 
cent opening by the U. S. Army En- 
gineer Corps at Rock Island. 

¢ 

Washington Soap Bids 

Colgate - Palmolive - Peet Co.. 
Jersey City, N. J.. bid low on 64.500 
lbs. soap at 6.02c in a recent opening 
by the Treasury Procurement Supply 
Division at Washington. D. C. In 
another opening by the same depart- 
Janitor Supply Co.. 
Washington. bid low on 300 Ibs. soap 


ment. Dixie 
at 23.5c. 
+ 

?anama Canal Soap Bids 

Colgate - Palmolive - Peet Co.. 
Jersey City, N. J., bid low on 10,000 
cakes toilet soap at $103.48 in a 
recent opening for the Panama Canal 
at Washington, D. C. They 
also low on 6,000 Ibs. salt-water soap 


were 


at $144. At the same opening, Newell- 
Gutradt Co.. San Francisco, submitted 
the low bid of $487.50 on 15.000 Ibs. 
laundry soap and Conray Products 
Co.. New York. bid low on 10.000 
Ibs. trisodiumphosphate at $410. 
7 

Washington Soap Bids 

Harley Philadel- 


phia. was low bidder on 1.500 Ibs. 


Soap Co.. 
automobile soap at 3.9c in a recent 
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Procure- 


opening by the Treasury 
ment Supply Department at Wash- 
ington. D. C. Armour & Co., Chicago. 
was low with a bid of 9.67c on 5.000 
lbs. toilet soap in another opening 
hy the same department. 

ry 


Chicago Polish Award 
Mirax 


Louis. was awarded the contract on 


Chemical Corp.. St. 

1.500 cans metal polish at 7.4¢ a can 

to be supplied to the U. S. Army 

Quartermaster at Chicago. 
> 


Disinfectants Bid 
Crystal Soap & Chemical Co.. 
Philadelphia, submitted the low bid 
of 39.5e on 1,650 gals. disinfectants 
in a recent opening by the Treasury 
Procurement Supply Division at 
Washington, D. C. 
+ 
Post Office Cleaner Bid 
Baltimore Paint & 
Works. Baltimore. submitted the low 
hid of 43c on 4,000 gals. cleaner in 


Color 


a recent opening by the Post Office 
Supply Department at Washington, 
D.C. 
¢ 
Laundry Soap Bid 
Armour & Co., Chicago, bid 
low on 100.000 Ibs. laundry soap at 


2.02c in a recent opening by the 


Treasury Procurement Supply at 
Washington. D. C. 


+ 


Metal Polish Award 

R. M. Hollinshead Corp., Cam- 
den, N. J.. was awarded the contract 
on 900 pints metal polish at 7.35« 
in a recent opening by the Army 
Quartermaster at Ft. Sam Houston. 
Texas. 

e 

Treasury Supply Bids 

Cole Chemical  Co.. 
Island City, New York. 


the low bid of 15.8e on 5.500 gals. 


Long 
submitted 
soap in a recent opening by the 
Treasury Procurement Supply at 
Washington. D. C. Kirkman & Son. 
Brooklyn. was low on 100.000 cakes 


SOAP 


soap at 2.23c. In another opening 
by the same department. Colgate- 
Palmolive-Peet Co.. Jersey City, N. J., 
bid low on 8.100 Ibs. soap at 8.34e 
and Interboro Chemical Co., New 
York. bid low on 864 packages tri- 
sodiumphosphate at 4.6c. 
e 


Army Ordnance Soap Award 

Kranich Soap Co., Brooklyn, 
was awarded the contract on 5,000 
lbs. castile soap at 11.9c in a recent 
opening by the Army Ordnance at 
Raritan Arsenal. N. J. 


¢ 


Veterans Supply Soap Bids 

Kranich Soap Co., Brooklyn. 
submitted the low bid of $67.20 on 
480 lbs. hard soap in a recent open- 
ing by the Veterans Administrative 
Procurement Division at Washington, 
D. C. At the same opening, they 
also bid low on 60 cartons hard soap 
at $84 and on 42 cartons hard soap 
at $60.90. 

¢ 

Cresylic Disinfectant Bids 

R. M. Hollingshead Corp.. 
Camden, N. J.. bid low on 1,000 gals. 
cresylic disinfectant at $490 in a re- 
cent opening by the Veterans Ad- 
ministrative Supply Division at Wash- 
ington, D. C. In the same opening 
they also bid low on another item 
of 1,000 gals. cresylic disinfectant 
at the same price. $490. 

° 


California Soap Award 

Colgate - Palmolive - Peet Co.. 
Berkeley. Calif... was awarded the 
contract covering 5,600 lbs. leather 
equipment soap at 5.22c a lb. for the 
U. S. Army Ordnance at Benecia 
Arsenal. Calif. 

- ° 
Faverjon To Visit U. S. 

J. Faverjon, general manager. 
Payan & 
Grasse, France, will arrive in New 
York May 10. to start his trip through- 
out the United States with Gerald J. 


Bertrand. essential oils, 


Danco, president. Gerald J. Danco, 
Inc.. New York, who is the agent in 
this country and Canada for the 
Payan & Bertrand Co. Mr. Faverjon 
will bring samples of several new 


products with him. 
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a If you haven't compared Anchor Improved C. 7 


thread cap you should do so... 


respects 


Caps with the usual continuous 


. because it’s outstanding in a number of important 


in its looks, as well as in the way it functions. We have indicated above the 


most important of these advantages. The improvements in design and in manufacture 


represent a great advance in cap construction, an advance which, translated into terms 


of service, means greater efficiency, better protected packages and consumer good will. 


STYLES AVAILABLE—In addition to the standard jar cap shown above, 
the improved construction of the Anchor C. T. Cap has been incorperated 
in the following styles: C. T. Bottle Cap; NKCT Cap, without knurling or 
bead; Shellback Cap, the inner shell carrying the thread construction and 
the outer shell for appearance; the Two-piece C. T. Cap and the Gasket 
Lined C. T. Cap, for products requiring vacuum packing, sterilization 


or processing. 


DECORATED CAPS—For greater sales appeal, tor improved appearance 
and for reproducing names, trade-marks, slogans, instructions, recipes, etc 
use decorated C. T. Caps. All styles are available, coated in black, white 
and colors, or lithographed with multi-colored private designs at slight 
ANCHOR CAP & CLOSURE CORPORATION, Long 


Island City, New York and Toronto, Canada. Closure Division of Anchor 


additional cost 


Hocking Glass Corporation. 


Di dctron Mocking i 


-an unbeatable combination ts} 
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The following trade-marks were 
published in the April issues of 
the Official Gazette of the United 
States Patent Office in compliance 
with Section 6 of the Act of Septem- 
ber 20, 1905, as amended March 2. 
1907. Notice of opposition must be 
filed within thirty days of publica- 
tion. As provided by Section 14, fee 
of ten dollars must accompany each 
notice of opposition. 


Trade Marks Filed 

M B C—This in solid letters 
with the “B” and “C” 
the “M”. describing cleansing agent. 
Filed by General Chemical Co., New 
York, May 23. 1938. 
since Jan.. 1930. 


Cuick—This in script letters 


enclosed by 


Claims use 


describing cleanser. Filed by Chick 
Laboratories, Bryan, Ohio, Dec. 1. 
1938. Claims use since Nov. 9, 1938. 
MiracLtE—This in solid let- 
ters describing bath salts. Filed by 
Lentheric, Inc.. New York, Jan. 11. 
1938. Claims use since Aug. 19, 1924. 
BREATHLESS — This in solid 
letters describing bath salts. Filed 
by Parfums Charbert. Inc.. New York. 
Dec. 16, 1938. Claims use since Dec. 
7. 1938. 
This in solid 
letters describing scalp conditioner. 
Filed by Three Fold Products Co.. 
Louisville. Dec. 23, 1938. 
use since Nov. 4, 1938. 


PRESENTATION—This in solid 


THREE Foip 


Claims 


letters describing bath salts. Filed 
hy Houbigant. Inc.. New York, Jan. 
10. 1939. 
1939, 


Claims use since Jan. 6. 


CLEANSOL — This in outline 
letters within oblong figure. describ- 
ing hair tonic. Filed by Tropic 
Medical Products Co.. Brooklyn, Jan. 
15. 1939. Claims use since Feb., 1918. 

Lactona—This in solid let- 
ters describing dentifrice. Filed by 
Lactona. Inc.. St. Paul. Jan. 20. 1939. 
Claims use since May 16, 1928. 

Lucky Mon-Got—This with 
‘Lucky” in solid letters above ““Mon- 





Gol” in script, describing various 
shampoos. Filed by Lucky Mon-Gol 
Co., Memphis. Jan. 27, 1939. Claims 
use since Sept. 1, 1938. 


Perx—This in script letters 


describing tooth paste. Filed by Perx 
Co.. Chicago, Jan. 28, 1939. Claims 
use since Dec. 2. 1938. 

Cu1eEFTAIN—This in solid let- 
ters beneath picture of Indian. Filed 
by Sinclair Manufacturing Co., To- 
ledo. Ohio, Feb. 3, 1939. Claims use 
since Sept.. 1911. 

CaLEX—This in solid letters 
describing bleach. Filed by Walker 
Manufacturing Co., Los Angeles, Feb. 
6, 1939. 
1938. 


XyNnoMINE—This in solid let- 


Claims use since Dec. 5. 


ters describing detergent. Filed by 
Onyx Oil & Chemical Co., Jersey 
City. N. J.. Feb. 8. 1939. Claims use 
since May. 1938. 

PRELUDE—This in solid letters 
describing bath salts. Filed by Jaquet. 
Inc.. New York, Feb. 15, 1939. Claims 
use since Mar. 12, 1928. 

THE WitsHirE Man—This in 
script letters with silhouetted face 
between “Wilshire” and “Man” de- 
scribing hand soap. Filed by Bul- 
lock’s. Inc., Los Angeles. March 30. 
1937. Claims use since Jan. 8, 1937. 

CLEAN More—This in out- 
line letters. mounted upon a lined 
background of contrasting color with 
a seal in lower corner entitled “Clean 
More Quality.” describing cleaning 
compound. Filed by Mahala Brothers. 
Gary, Ind.. June 30, 1938. Claims 
use since Feb. 1. 1938. 

Kie-Nox—This in solid let- 
ters, beneath oval containing word 
“plee-zing.” describing cleaning pre- 
paration. Filed by Plee-zing. Inc.. 
Chicago. Dec. 23. 1938. Claims use 
since Feb. 1, 1938. 

Juno—tThis in outline letters. 
beneath which are bubbles. describ- 
ing cleanser. Filed by Linco Produets 
Corp.. Chicago. Dec. 30. 1938. Claims 
use since Oct. 27. 1938. 


Su-Dox—-This in small out- 
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line letters, in lower part of triangle 
in the top of which are the letters 
“SCC,” describing dry cleaning com- 
pound. Filed by Sudox Chemical 
Co., Louisville, Ky., Feb. 3, 1939. 
Claims use since Jan. 10, 1939. 

ETHEL Lea-NoRE — This in 
script letters describing bath crystals. 
Filed by Ethyl Lea Nore, Inc., New 
York, Aug. 5, 1938. Claims use since 
Oct. 11, 1935. 

BULBOCAPILLINA — This in 
solid letters above monogram with 
the letters L. B and R. Filed by 
Antonio Bilotti, Clifton Heights, Pa., 
Feb. 23. 1939. 
Feb. 7. 1938. 


Tip-Top—This in outline let- 


Claims use since 


ters describing floor’ wax. Filed by 
Thompson Chemical Co., Cranston, 
R. I... Oct. 2. 1937. Claims use since 
Jan. 1, 1929. 

DurE-O-Wax—This in solid 
letters describing floor wax. Filed 
by R. A. Myers & Co., St. Paul, May 
5. 1938. Claims use since Oct., 1937. 

Dart—This in solid letters, 
above arrow. describing shaving 
cream. Filed by S. H. Kress & Co., 
April 23. 1938. 
March 14, 1938. 

Kem Ket—This in solid let- 
ters describing cleaning compound. 
Filed by North Distributing Co., 
Houston, Tex. Jan. 20, 1939. Claims 
use since Jan. 5. 1939. 


K1x—This in stenciled letters 


Claims use since 


describing soap flakes. Filed by The 
J. R. Watkins Co., Winona, Minn., 
Feb. 6. 1939. Claims use since March 
10, 1927. 

CLo-WuHiteE—This in outline 
letters describing laundry bleach. 
Filed by Coastal Chemical Co., Sa- 
vannah, Ga.. Jan. 16, 1939. Claims 
use since Dec. 24. 1938. 

Lustre LirE—This in outline 
letters, mounted upon oval of con- 
trasting color, describing liquid wax. 
Filed by Bennett Inc.. Cambridge. 
Mass.. Feb. 3. 1939. Claims use since 
May 5. 1936. 

Trimroot—This in solid let- 
ters. beneath which are the words 
“A Trimfoot Shoe Cosmetic” and a 
circle enclosing the letters “S T C,” 


describing shoe cleanser. Filed by 











CYANAMID T-S-P-P 


(TETRA SODIUM PYRO PHOSPHATE, ANHYDROUS) 





FOR SOAPS THAT PLEASE THE MODERN WOMAN 


To the manufacturer of soaps, soap powders and 
cleaning compounds, Cyanamid’s Tetra Sodium Pyro 
Phosphate brings a new detergent aid combining re- 
markably effective water softening power, low pH, 
ready solubility, strong emulsifying power and un- 
usual! stability in water solution. 

Few ingredients developed in recent years have of- 
fered more new and interesting opportunities to the soap 
industry for merchandising its products to the modern 
woman and to the soap consuming public in general. 

Following are a few of the ways its properties can 
be translated into selling terms. 


MORE AND BETTER SUDS~— In dishwashing and home 
laundry work, and in large scale commercial operations 
of this nature, fast sudsing is highly important. Tetra 
Sodium Pyro Phosphate is one of the most effective 
products available for producing a rich lather speedily. 


KINDNESS TO HANDS — Because of its low alkatinity 
Tetra Sodium Pyro Phosphate reduces the danger of 
skin becoming red roughened in washing laundry or 
dishes —a boon to modern women who consider 
chapped hands a social liability. 


KINDNESS TO FABRICS — Here again the low alkalin- 
ity of Tetra Sodium Pyro Phosphate is an advantage to 
be stressed to the user of soap, since it brings a new 
safety in washing delicately colored fabrics which 
would be harmed by the strong alkalies ordinari'y 
used as ingredients. 


FASTER RINSING- The highly effective action of Tetra 
Sodium Pyro Phosphate as a water softener—preventing 
the tormation of insoluble calcium and magnesium 
compounds--makes rinsing quicker, easier and cleaner. 


CLEANER WASHES WITH A BETTER ODOR~- Because 
Tetra Sodium Pyro Phosphate possesses remarkable 
emulsifying properties—the ability to hold dirt particles 
in suspension so that they will not be redeposited on 
the articles being washed —its use results in cleaner 
laundry washes. At the same time it assures a more 
pleasant smelling “‘pack”’ since it reduces the danger 
of rancid ‘soap scum” being retained in the fabric. 


A TIME AND LABOR SAVER IN DISHWASHING — 
Tetra Sodium Pyro Phosphate readily emulsifies the 
greasy deposits left on dishes, glasses, pots and pans, 
and reduces the drudgery of this work for the house- 
wife. And in hotels and restaurants, where power 
machinery is used, this not only speeds up dishwash- 
ing but reduces labor costs and gives more thoroughly 
clean results. 


STABILITY IN SOLUTION — Because Tetra Sodium 
Pyro Phosphate is unusually stable in water solutions 
it can be used in work that calls for high temperatures. 
IF YOU MAKE SOAP OR ANY TYPE 
OF CLEANING COMPOUND 
consider the possibilities of improving your product 


and merchandising the advantages obtained through 
the use of Cyanamid’s Tetra Sodium Pyro Phosphate. 
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Wizard Lightfoot Appliance Co., St 
Louis. Aug. 19, 1938. 
since July 6, 1938. 

K g P—This in solid letters 
describing liquid detergent. Filed by 
Morton S. Pine Co., Cleveland, Jan. 
13. 1939. Claims use since Sept. 1, 


1938. 


Claims use 


SEALCO—This in outline let- 
ters within a semi-circle of contrast- 
ing color. describing polishes. Filed 
by Sealco By-Products Co., Bluefield. 
W. Va.. Jan. 17, 1939. 
since Dec. 19, 1938. 


AQUASCENT - 


Claims use 


- This in solid 
letters describing soap compounds. 
Filed by The Emfo Corp., New York, 
Feb. 15. 1939. 
Sept. 21. 1938. 


GENUPINE 


Claims use since 


This in solid let- 
ters describing soap compounds. 
Filed by The Emfo Corp., New York, 
Feb. 15, 1939. Claims use since Sept. 
21. 1938. 

ZapEX—This in solid letters 
describing _ toilet Filed by 
George M. Litsch. Mahanoy City. Pa.. 
Feb. 23. 1939. Claims use since Jan. 
16. 1939. 
ETTA 

heart-shaped 


soap. 


This in fancy letters 


within figure with 
words “Un Souvenir De Budapest” 
around inner edge of figure. describ- 
ing bath salts. Filed by Etta Per- 
York. Dec. 21, 1937. 


Claims use since Nov. 15. 1937. 


fumes. New 

Don’t ScRATCH This in 
small letters. half of which is en- 
closed in circle containing portrait 
of a man scratching his head, also 
similar figure with portrait of woman, 
describing dandruff remover sham- 
poo. Filed by Four Penny Products 
Co.. Chicago. Feb. 13. 1939. Claims 
use since Nov., 1936. 

Tru-TEst—This in solid let- 
ters describing auto wax. Filed by 
Tru Test Marketing and Merchandis- 
ing Corp.. Chicago. Dec. 22. 1938. 
Claims use since July, 1937. 
This in script letters 
describing glass cleaner. Filed by 
Salem Chemical & Supply Co.. Salem, 
Mass.. Jan. 28. 1939. Claims use 
since 1893. 

Le Curr—This in solid let- 
ters describing shoe polishes. Filed 
by Le Cliff Distributing Co., Cedar 


SALEM 
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Lake, Ind., Feb. 2, 1939. Claims use 
since Dec. 16, 1938. 

Trix — This in solid letters 
describing soap cleaner. Filed by 
George J. Praechtl, Pine Hill, Buf- 
falo, Jan. 30, 1939. Claims use since 
Nov. 9, 1938. 

Dent-A-FoamM—This in solid 
letters describing cleaner for dental 
plates. Filed by Dent-A-Firm Labora- 
tories, Inc., Chicago, Feb. 4, 1939. 
Claims use since Jan. 28, 1939. 

Rex—This in solid letters be- 
neath which is a solid line describing 
polishing pads. Filed by The N & W 
Manufacturing Corp., Dunellen, N. J., 
Feb. 7, 1939. Claims use since Jan. 1, 
1939, 

Peprex—This in solid letters 
describing cleanser. Filed by The 
Diversey Corp., Chicago, March 1, 
1939. Claims use since Jan. 10, 1939. 

ScaLiTE—This in solid letters 
Filed by The 
Diversey Corp., Chicago, March 1, 
1939. Claims use since Jan. 16, 1939. 

OrcanitE—This in solid let- 
ters describing water softener. Filed 
by The Organite Co., Detroit, Sept. 
7, 1938. 


1938. 


describing cleanser. 


Claims use since Aug. 1, 


BiuE Banp—This in solid let- 
ters describing scouring agent. Filed 
by Ecclestone Chemical Co.. Dec. 
28. 1938. 


1938. 


Claims use since Jan. 1, 
PycopE—tThis in script letters 
beneath which is printed “py-ko-pay,” 
describing tooth powder. Filed by 
Pycope Inc., Jersey City. N. J., Jan. 
1, 1939. Claims use since December. 
1937. 

SaLEM—This in script letters 
describing Filed by 
Salem Chemical & Supply Co., Salem. 
Mass.. Jan. 28, 1939. 
since 1893. 


insecticides. 


Claims use 


¢ 








Trade Marks Granted 


Insecticides. An-Fo 
Manufacturing Co.. Oakland, Calif. 
Filed December 20, 1937. Serial No. 
101.077. Published February 22. 
1938. Class 6. 

366.174. Insecticides. Liberty 
Boston. Filed 
Serial No. 401.- 


366.172. 


Laboratories Corp.., 
December 28, 1937. 


SOAP 


308. Published January 17, 1939. 
Class 6. 

366,194. Hair Tonic. Paul 
Westphal Inc.. New York. Filed 
September 17, 1938. Serial No. 410,- 
712. Published January 17, 1939. 
Class 6. 

366,196. Susan 
Overstreet Parker, Jacksonville, Fla. 
Filed September 27, 1938. Serial No. 
411,037. Published January 17, 
1939. Class 6. 

366.197. Cleansing Prepara- 
tion. The Tecor Co., Chicago. Filed 
October 1, 1938. Serial No. 411,163. 
Published Dec. 13, 1938. Class 6. 

366,202. Shampoo. The Kora 
Kaye Co., Astoria, Long Island, N. Y. 
Filed October 10, 1938. Serial No. 
411,461. Published January 17, 1939. 
Class 6. 

366.210. Insecticides. Me- 
Laughlin Gormley King Co., Minnea- 
polis. Filed October 21, 1938. 
Serial No. 411.876. Published Janu- 
ary 24, 1939. Class 6. 

366.244. Shampoos.  Asco 
Chemical Co.. New York. Filed No- 
vember 23, 1938. Serial No. 413,081. 
Published January 17, 1939. Class 6. 

366.251. Insecticides. Dur- 
ham Chemical Corp., New York. Filed 
November 29, 1938. Serial No. 413,- 
210. Published January 24, 1939. 
Class 6. 

366,252. Dur- 
ham Chemical Corp., New York. 
Filed November 29, 1938. Serial No. 
113.211. Published January 24, 1939. 
Class 6. 

366.280. Shampoo. Halgar, 
Inc.. Chicago. Filed December 10, 
1938. Serial No. 413,670. Published 
January 24, 1939. Class 6. 

366.281. Insecticidal Compo- 
sitions. Io-Dow Chemical Co., Long 
Beach. Calif. Filed December 12, 
1938. Serial No. 413,713. Published 
January 24, 1939. Class 6. 

366,346. Liquid Wax Polish. 
Goldsmith Bros.. New York. Filed 
May 25, 1938. Serial No. 406,713. 
Published January 31, 1939, Class 16. 

366.385. Shoe Polish and 
Cleaner. Paul Cimino, Wilkes-Barre, 
Pa. Filed October 3, 1938. Serial 
No. 411.431. Published January 24, 
1939. Class 4. 


Insecticide. 


Insecticides. 
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SARGENT’S DRYER and CHILLING ROLL 


One of the latest Sargent installations, a unit capable of delivering 
1300 pounds of extremely thin soap chips in 40 feet. Economy of 
operation and floor space are distinct features of this equipment. 
Mechanical refinements, compactness and accessibility are inherent 
characteristics. Write for complete details and specifications. 


rey ve 








cc. SARGENT'S sons CORPORATION * GRANITEVILLE, MASSACHUSETTS 
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Raw Material 





As of April 24, 1939 


EW YORK—There were 


a fair number of price 


changes in the soap and_ sanitary 
chemical raw material market this 
period, but none of any great signi- 
ficance. Rosin, as in the last period, 
was the only raw material in the 
chemical list to exhibit a marked 
change; this being a downward trend. 
Prices in the oil and fat group were 
erratic; some moved up while others 
moved down. Such was also the case 
in the perfuming materials market. 
Insecticide materials and gums 
showed small changes in price. while 
in the wax market. carnauba showed 


the only change of note. 


CHEMICALS 
Caustic Soda 
Demand in this market did not 
extend beyond current requirements. 
Although the usual expansion was not 
evident. volume was making favor- 


able comparisons with a year ago. 


Carbon Tetrachloride 

The satisfactory inquiry noted 
in the carbon tetrachloride market 
last period carried over into this 
period with steady withdrawals. Spot 
and contract business was reported 
relatively good with prices remaining 
unchanged. A strike of the wholesale 
section of the cleaning and dyeing 
industry in the New York area has 
had little effect on shipments of this 
material. The price range at present 
is 6614 to 83 cents per gallon in 


car lots and 73 cents to $1.17 l.c.l. 


Rosins 

The outlook in the rosin mar- 
ket was definitely brighter this period. 
with the announcement of the long- 
naval 


awaited loan program for 


stores production. Under this pro- 
gram. loans not exceeding $18,000.- 
N00 will be available to producers 
of gum naval stores. The loan rates 
are $5.75 per 280 Ib. barrel for “H” 
rade rosin, with proper differentials 


for other grades. The total loan. how- 
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ever. was 10 per cent below that re- 
quested, and following the announce- 
ment there was a drop in the rosin 
list, some grades easing off as much 


as 80c a barrel. 


Trichlorethylene 

A reduction of 6 to 10 per 
cent in the prices of industrial and 
special grades of trichlorethylene 
and perchlorethylene for dry clean- 
ing and metal degreasing has _re- 


cently been announced. 
OILS AND FATS 


Coconut Oil 

Conditions in the coconut oil 
market continued quiet this period 
with quotations on crude oil un- 
changed. The tone of the market 
seemed to be fairly steady although 
an easier copra situation was re- 
ported abroad and a downward trend 
in competing products was noted 
here. The current price on Manila in 
tanks, N. Y.. is 314 cents. 


Olive Foots 

Demand for foots this period 
was reported better although pur- 
chasers were not inclined to buy 
ahead to any great extent. Now that 
conditions in Spain have quieted 
down. it is conceivable that offerings 
in this market will strike an upward 
trend. Use of this material, espe- 
cially in the soap industry. has de- 
clined considerably since hostilities 
hegan, The current price range on 


foots is 7 to 71% cents per Ib. 


Tallow 

The price range in the tallow 
market showed a 14 cent drop during 
this period. Consumers. however. 
were inclined to hold off and await 
further developments. The U. S. 
Department of Agriculture reports 
cattle on feed April 1 at 13 per cent 
larger than a year ago: this increase 
following one on April 1. 1938 over 
1937 of about 20 per cent. The pres- 
ent price of tallow is 514 cents on 


special and 51/, cents on extra. 


SOAP 


PERFUMING MATERIALS 
Anise Oil 


The price on anise oil moved 
up 3 cents this period and is now 
being quoted at 70 to 75 cents. Re- 
ports from China indicate that Hong- 
kong will soon regain its standing 
as the leading export port for this 
oil. Re-exports of this oil to the 
United States in 1938 amounted to 
only 24,660 pounds valued at $17,770 
as compared to 119,827 pounds in 
1937, valued at $81,700. 


Citronella Oil 

Ceylon oil registered a 3 cent 
drop this period, which more than 
offset the 2 cent 
period. The price range is now at 


gain noted last 


31 to 32 cents. The low cost of 
Java oil. however, continued to check 


trade in the Ceylon material. 


Patchouli Oil 

A 25 cent drop in the price 
of patchouli oil last period was fol- 
lowed by a 15 cent drop this period, 
the present quotation being $3.35 to 
$6.50 per pound. Exports from 
Singapore in 1938 amounted to 1.597 
gallons. 


WAXES 


Carnauba Wax 

Readjustment of Brazilian ex- 
change. during the middle of this 
period. lowered import costs on all 
grades of carnauba wax. Local quo- 
tations. as a_ result. followed the 
downward trend of replacement costs. 
Dealers. however, reported trade very 
dull with demand on spot not very 
active. February importations from 
Brazil totaled 1.455.831 pounds. 


Candelilla Wax 
Prices in this market were 
far out of line with replacement costs. 
Lack of demand made it necessary 
to shade prices to a minimum of 
1514c¢ per pound. Local competition 
prevented the price from raising to 


a proper parity ° 
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HAT WEVE 
LEARNED 


in 


23 Years More 
Than a Century 


about 


CHEMICALS —GUMS and WAXES 


may save YOU Time, 
Trouble and Expense! 








Manufacturers in every field of 
American industry find in ISCO 
products quality and dependability 
nowhere excelled! 


Among our Specialties are: 
ISCO Pure WAXES 
CARNAUBA and CANDELILLA 
Flake Form 
BEESWAX °* CERESINES 


OZOKERITE 
ISCO GUMS 
ARABIC °¢ KARAYA 


TRAGACANTH ¢ LOCUST BEAN 


RED OIL—In non-returnable drums. 
Proper quality at competitive prices. 

ISCO IRON CHLORIDE—Lumps and 
Crystals. 

NAPHTHALENE—Prime White Re- 
fined. Various Forms and Packages. 

ISCO CAUSTIC SODA—Solid * Flakes 
* Crystals * Liquid. 

ISCO CAUSTIC POTASH—An Ameri- 
can Product—made from American 
raw materials. Flake * Solid °* 
Broken * Liquid. 


| 


WNGNS.SPEIDEN Sb. 


Established 1816) LY 
W7}119 Liberty Street + + + NEW YORK 


BOSTON * PHILADELPHIA + CHICAGO - ‘CLEVELAND * GLOVERSVILLE, N.Y 
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BOOKS 


Modern Soap Making, by Dr. E. G. Thomssen and C. R 
Kemp. The first entirely original American book on 
soap manufacture in several years. Thoroughly covers 
every phase cf soap manufacture and glycerin recovery 
Written by practical soap men....a truly practical book 
Chapter headings: Raw Materials; Machinery and Equip- 
ment; Soap Making Methods; Soap Products; Glycerin 
Recovery and Refining; Analytical Methods; Appendix 
with reference tables, etc. 450 pages. $7.50 per copy 
in U. S. Add 50 cents for foreign postage. 


Henley’s Twentieth Century Book of Recipes, Formulas and 
Processes. A handy reference book listing 10,000 mis- 
cellaneous formulas, including special sections for soaps, 
polishes, insecticides, etc. 800 pages, $4.00 


The Industrial Chemistry of Fats and Waxes, by Hilditch 
A study of the fats and waxes in relation to their use in 


ndustry. 450 pages, $7.50 


Hydrogenation of Organic Substances, by Ellis. Latest re- 
vised edition of this well-known book, pre-eminent in 
the field of hydrogenation. 990 pages, $15.00 


Laundry Chemistry, by A. Harvey. A manual on the chem- 
istry of laundry materials and methods. 120 pages, 


5 x 7¥2, $1.75 


Pyrethrum Flowers, by Gnadinger. A complete compilation 
of all known facts on pyrethrum; its history, sources, 


luation, chemistry and uses. The problems involved ir 


eV 


the manufacture of pyrethrum products are given thor- 
ough and lucid exposition. 396 pages, $ 


> 


Uw o 


“Soap.” 


TIM 


Soap Blue Book. A Buyer's Guide, Catalog and Business 
nd T 31 Reference Book. 208 pages, $1.00 


Vegetable Fats and Oils, by George S. Jamieson. 444 pages 
An American Chemical Society Monograph. Covering 
classification, occurrence, properties, analytical methods, 
etc., of vegetable oils, fatty acid and other derivatives; 
also production and refining methods, $6.50 


Chemistry of Laundry Materials, by D. N. Jackman. A 
useful book for the laundry operator, containing valuable 
information on the chemistry of laundry materials. Dis- 
cusses alkalies, soaps, bleaches, starches, also the newer 
detergents, synthetic soaps, etc. 230 pages, $2.50 


Se 


Modern Cosmetics, Fran e n 1d edition 


new 


ew 


$6.00 


Owing to the large numbers of books supplied 
it is impossible to open accounts on individual 
book orders or to supply books on approval. 
Please send check with order. 


MAC NAIR-DORLAND CO. 


254 West 31st Street, NEW YORK CITY 
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(As of April 24, 1939) 


Minimum Prices are for car lots and large quantities. 


Chemicals 


Acetone, C. P., drums lb. 
Acid, Boric, bbls., 9914% 


Cresylie, drums gal. 
Low boiling grade gal. 
Muriatic, C. P., carboys lb. 
Oxalic, bbls. lb. 
Adeps Lanae, hydrous. bbls. lb. 
Anhydrous, bbls. lb. 
Alcohol, Ethyl, U.S.P., bbls. gal. 


Complete Denat., SD 1, drums, ex. gal. 
Alum. Potash lump lb. 


Ammonia Water, 26°, drums lb. 
Ammonium Carbonate, tech., bbls lb. 
Bentonite 1, works ton 
Bentonite 2, works ton 
Bleaching Powder, drums 100 lb. 
Borax, pd., ecryst., bbls., kegs ton 
Carbon Tetrachloride, car lots gal. 

iE. Go hs. gal. 


Caustic, see Soda Caustic. Potash Caustic 


China Clay. filler ton 
Cresol, U.S.P., drums lb. 
Creosote Oil gal. 
Feldspar ton 


(200 to 325 mesh) 
Formaldehyde, bbls. lb. 


Fullers Earth ton 
Glycerine, C. P., drums lb. 
Dynamite, drums lb. 
Saponification, drums lb. 
Soap, lye drums lb. 
Hexalin, drums lb. 
Kieselguhr, bags ton 


Lanolin, see Adeps Lanae. 


Lime, live, bbls. per bbl. 


Mercury Bichloride, kegs. lb. 
Naphthalene, ref. flakes, bbls. lb. 
Nitrobenzene (Mirbane) drums lb. 
Paradichlorbenzene, bbls., kegs lb. 
Petrolatum, bbls. (as to color) lb. 
Phenol (Carbolic Acid), drums lb. 
Pine Oils, bbls. gal. 
Potash, Caustic, solid lb. 

Flake, 88-92% lb. 

Liquid, 45° basis lb. 
Potassium Carbonate, solid lb. 

Liquid lb. 
Pumice Stone, powder 100 lb. 


Rosins (600 lb. bbls. gross for net)— 


Grade B to H, basis 280 lbs. bbl. 
Grade K to N bbl. 
Grade WG to X bbl. 
Wood : bbl. 
Rotten Stone, pwd. bbls. lb. 
Silica ton 
Soap, Mottled lb. 
Olive Castile, bars lb. 
Olive Castile, powder lb. 
Powdered White, Neutral lb. 
Olive Oil Foot, bars, 68-70% lb. 
Green, U.S.P. wets lb. 
Tallow Chips, 88% Ib. 


Soda Ash, cont., wks., bags, bbls. . 100 lb. 
Car lots, in bulk 100 Ib. 
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& 05% 


ton 106.00 


63 
.69 
064 
10% 
16 
17% 
1.5615 
2116 
036 
02 
.08 


58.00 
66% 


-tvo 


10.00 
.10 
13% 


14.00 


.05 34 
10.00 

12% 

.09 


01% 


99 
.05 34 
.08 
12% 
.02 58 
14% 
50 
06% 
07 
03% 
.0614 
.03 
3.00 


4.45 
6.22 
7.15 
4.00 
01% 
20.00 
044% 


$ .06% 


Price range represents variation in quotations from different 
suppliers and for varying quantities. 


Soda Caustic, cont., wks., solid 
Flake 


Liquid, tanks, 47-49% 


100 Ib. 
100 Ib. 


100 Ib. 


100 Ib. 


ton 


lb. 
lb. 


100 lb. 
100 Ib 
100 Ib. 
100 lb. 


100 Ib. 


gal. 
lb. 
lb. 
lb. 


lb. 


lb. 
Ib. 


lb. 
lb. 
lb. 
lb. 


lb. 
lb. 


lb. 
lb. 
lb. 
lb. 
lb. 
lb. 
lb. 
lb. 
lb. 


lb. 
lb. 


lb. 
lb. 
lb. 
lb. 
lb. 
lb. 
gal. 
lb. 
lb. 
lb. 
lb. 


lb. 
lb. 
lb. 
lb. 


lb. 


$1.10 
15.00 
07% 
16 
2.20 
2.90 
5.10 
80 
1.40 
21 
19 
.02 
06% 


0616 
08 34 
08% 


03% 
02% 
.018 

06% 
05% 


07 


08 %4 
08% 
08% 
.03 
.04 
.01% 
.08 
07% 
06% 


.0880 
.0820 
.0960 
84 

07 

.03 

.0340 
.09 

05% 
05% 
05% 
05% 
09% 
.0770 


S S 
138.00 Soda Sal., bbls. 
64 Sodium Chloride (Salt) 
71 Sodium Fluoride, bbls. 
.08 Sodium Hydrosulfite, bbls. 
9 e ove 
a Sodium Metasilicate, ground 
19 Crystalline 
45914 Sodium Pyrophosphate 
3014 Sodium Silicate, 40 deg., drum 
038 Drums, 52 deg. wks. 
02% Tar Acid Oils, 15-25% 
12% Triethanolamine 
pe Trisodium Phosphate, bags, bbls. 
page Zine Oxide, lead free 
0.00 
74.00 
ce Oils — Fats — Greases 
. ‘ 
Babassu, tanks, futures 
25.00 Castor, No. 1, bbls. 
10% No. 3, bbls. 
oo Coconut (without excise tax) 
= Manila, tanks, N. Y. 
06% Tanks, Pacific Coast, futures 
30.00 Copra, bulk, coast 
sha Corn, tanks, mills 
Nom. Cottonseed, crude, tanks, mill 
10° PSY, futures 
07 %4 me ° 
30 I atty Acids, 
35.00 Corn Oil, tanks 
Coconut Oil, tanks 
2.45 Cotton Oil, tanks 
= Settled soap stock 
, 3oiled soap stock, 65% 
15% Foots, 50% 
.03 % Linseed Oil 
rit ted Oil, bbls., dist. or sapon. 
po Tanks 
06% Stearic Acid, 
so Double pressed 
Us sy Triple pressed 
06% Greases, choice white bbls. 
AO% Yellow 
4.00 cease 
Lard, city 
6.15 Linseed, raw, bbls. 
6.50 Tanks, raw 
a Boiled, 5 bbl. lots 
5.45 p ry 
021 Olive, denatured, bbls., N. Y. 
7°00 ie Foots, bbls., N. Y. 
~ aor Palm, shipment 
‘30 | Palm Kernel, shipment 
38 Sesame Oil, dms. ; 
22 Soya Bean, domestic tanks, crude 
.09 Ye Stearine, oleo, bbls. 
13% Tallow, special, f.o.b. plant 
07% City, ex. loose, f.o.b. plant 
1.35 Teaseed Oil, crude 
95 Whale, refined 
SOAP 


2.30 
2.70 
1.95 
$1.30 
15.60 
08% 
17 
3.15 
4.20 
5.55 
1.20 
1.80 
28 
.20 
.026 
07% 


Nom. 
0914 
.09 


06% 
05% 


07% 


.09 
.08% 
08% 
03% 
04% 
01% 
.09 
08% 
O72 
11% 
14% 
05% 
05 
06% 
.0900 
.0840 
.0980 
85 
07% 


Nom. 
09% 


.06 
.09 34 


09% 
.0790 
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Fatty Acids 
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Tetra Sodium Pyrophosphate 
We make a specialty of mixing dry deter- 
gents to fit private formulas. Investigate 
this new Welch, Holme G& Clark service! 






Castor Oil Olive Oil Foots Fatty Acids Tallow Modified Soda 





Cocoanut Oil Peanut Oil Lard Oils Grease Silicate Soda 

Corn Oil Perilla Oil Neatsfoot Oil — Soda Metasilicate 

Cottonseed Oil Rapeseed Oil Oleo Stearine Soda Ash Tri Sodium Phosphate 

Palm Oil Sesame Oil Stearic Acid Caustic Potash Di Sodium Phosphate 

Palm Kernel Oil Soya Bean Oil White Olein Carbonate Potash Chlorphyll 

Olive Oil Teaseed Oil Sal Soda Superfatting Agent 

WELCH, HOLME & CLARK CO., Inc. 
/ 

563 GREENWICH STREET ESTABLISHED 1838 NEW YORK CITY 


























PURE POWDERED SOAPS 


Castile, U.S.P. Coconut, Pure White Neutra] 
Palm, Pure Castor, Pure 


POTASH SOARS 


Complete line of Shampoos, Shampoo Bases, Liquid 
Soaps, Oil Soaps, Pine Scrub and Automobile Soap. 








For the Trade 


RRANICH SOAP COMPANY, INE. 








54 Richards Street Brooklyn, N. Y. 
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Essential Oils 


Almond, Bitter, U.S.P. 
Bitter, F. F. P. A. 
Sweet, cans 

Anise, cans, U.S.P. 

Bay tins 

Bergamot, coppers 
Artificial 

Birch Tar, rect. tins 
Crude, tins 

Bois de Rose, Brazilian 
Cayenne 

Cade, cans 

Cajeput, native, tins 

Calamus, tins 

Camphor, Sassy, drums 
White, drums 

Cananga, native, tins 
Rectified, tins 

Caraway Seed 

edistilled, U.S.P. 

Cedar Leaf, tins 

Cedar Wood, light, drums 

Citronella, Ceylon, drums 


Cassia, 


Citronella, Ceylon, drums 
Clove, U.S.P., tins 
Eucalyptus, Austl., U.S.P., cans 
Fennel, U.S.P., tins 
Geranium, African, cans 
Bourbon, tins 
Turkish 
Hemlock, tins 
Lavender, U.S.P., cans 
Spike, Spanish, cans 
Lemon, Ital., U.S.P. 
Cal. 
Lemongrass, native, cans 
Linaloe, Mex., cases 
U.S.P., tins 
Orange, Sweet, W. Ind., tins 
Italian cop 
Distilled 
California 


Nutmeg, 


Origanum, cans, tech 
Patchouli 
Pennyroyal, dom. 
Imported 
Peppermint, nat., cans 
Redis., U.S.P., cans 
Petitgrain, S. A., tins 
Pine Needle, Siberian 
Rosemary, Spanish, tins 
drums 
Sandalwood, E. Ind., 
Sassafras, U.S.P. 
Artificial, drums 
U.S.P. 
Thyme, red, U.S.P 
White, U.S.P. 
Vetivert, Bourbon 
Ylang Ylang, 


U.S.P. 


Spearmint, 


3ourbon 


CO 


lb. 
lb. 


lb. 


lb. 


lb. 
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lb. 
lb. 
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1.30 
65 
18 
1.60 
1.75 
44 
52 
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Nom. 
1.30 
1.85 
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62 
30 
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Aromatic Chemicals 


Acetophenone, C. P. 

Amy! Cinnamic Aldehyde 
Anethol 

Benzaldehyde, tech. 


Benzyl, Acetate 
Alcohol 

Citral 

Citronella] 

Citronellol 

Citronelly] Acetate 

Coumarin 

Cymene, drums 

Dipheny] oxide 

Eucalyptol, U.S.P. 

Eugenol, U.S.P. 

Geraniol, Domestic 
Imported 

Geranyl Acetate 

Heliotropin 

Hydroxycitronellal 

Indol, C. P. 

Ionone 

Iso-Eugenol 

Linalool 

Linalyl Acetate 

Menthol 

Methyl Acetophenone 
Anthranilate 
Paracresol 
Salicylate, U.S.P. 

Musk Ambrette 
Ketone 
Xylene 

Phenylactaldehyde 

Phenylacetic Acid 

Phenylethyl Alcohol 

Rhodinol 

Safrol 

Terpineol, C. P., 1000 Ib. drs. 
Cans 

Terpinyl Acetate, 25 lb. cans 

Thymol, U.S.P. 

Vanillin, U.S.P. 

Yara Yara 


$1.30 
2.00 
1.00 
.60 
85 
44 
.63 
1.10 
75 
1.60 
4.50 
2.75 
90 
50 
55 
1.70 
.67 
2.00 
1.20 
1.80 
2.00 
2.00 
1.30 
3.00 
2.10 
1.35 
3.00 
2.50 
2.10 
4.50 
35 


3.28 


Insecticide Materials 


Insect Powder, bbls. 
Concentrated Extract 

5 to 1 

20 to 1 

30 to 1 
Derris, powder—4% 
Derris, powder—5% 
Cube, powder—4% 
Cube, powder—5% 


Gums 


Arabic, Amb. Sts. 
White, powdered 
Karaya, powdered No. 1 


85 Tragacanth, Aleppo, No. 1 
1.00 Flake 
75 
70 Waxes 
&¢ : 
4.50 Bees, white 
1.00 African, bgs. 
ot Refined, yel. 
1.75 Candelilla, bgs. 
9- Carnauba, No. 1 
a No. 2, N. C. 
No. 3, Chalky 
15.00 Ceresin, yellow 
3.00 Paraffin ref. 125-130 
SOAP 


Ib. 


gal. 
gal. 
gal. 


lb. 
lb. 


lb. 


lb. 
lb. 


lb. 
lb. 


lb. 


lb. 


lb. 
lb. 
lb. 
lb. 
lb. 


lb. 
lb. 


30 


1.60 
6.25 
9.20 
‘24 
20 
24 


10% 


14 


50 


4.25 


11 


2. 
1.00 


39 
.20 
.26 


15% 


or 
28 
11% 
.040 














ACTIVATED CARBON 


STUDY of your purification problems by our technical 
staff should prove revealing and informative. 

REVEALING because they can show you how, through using 
Nuchar Activated Carbon, you can eliminate objectionable odor 
color or taste. 

INFORMATIVE because they will determine for y 
what grade of Nuchar Activated Carbon you should use to ac- 
complish this purification in the most inexpensive and efficient 
manner. 

This service of our technical staff is offered without obliga- 
tion and may be obtained by writing our nearest sales office. 


INDUSTRIAL CHEMICAL SALES 


DIVISION WEST VIRGINIA PULP & PAPER COMPANY 
230 Park Avenue - - - . - + - . NEW YORK CITY 


CHICAGO PHILADELPHIA CLEVELAND 
35 E. Wacker Drive 1322 Widener Bldg. 417 Schofield Bldg. 
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Produclion Seclion 


A section of SOAP devoted to the technology of oils, fats, and soaps published 


prior to Jan. 1, 1932, as a separate magazine under the title, Oil & Fat Industries. 





Fatty 


ATTY acid distillation 

is conveniently carried 

out in a high vacuum- 
condensation plant. The assumption 
is made that the crude fatty acids 
used to start with consist of at least 
93-95 per cent of free acids. This 
is necessary in order to obtain a good 
yield and leave as small an amount 
as possible of distillation residue. 
The crude fatty acids are first dried 
in an aluminum drier fitted with an 
automatic stirrer. The maximum tem- 
perature should be 130-140°C. Dur- 
ing the drying process water and some 
odorous constituents are driven off. 
When foam ceases to form on the sur- 
face of the fatty acids, drying is dis- 
continued and the mass run off into 
a stock reservoir. Meanwhile the hot 
water system and vacuum pump are 
made ready. 

At the beginning, the distilla- 
tion temperature is gradually brought 
to 100°C. during a period of 1-2 
hours. The preheater is warmed up 
and the dried fatty acids sucked 
through it into the still. Stills are 
made in part from copper and in part 
from acid-resistant steel. The vacuum 
must record an absolute pressure of 
5-10 mm. of mercury in order to make 
possible good uniform distillation. 
[he author succeeded in obtaining a 
pressure of 3-4 mm. of mercury under 
favorable circumstances. The tem- 
perature is quickly brought to about 
160°C. and the steam for distillation 
started. The final temperature should 









Acid Distillation 


be regulated to meet the requirements 
of the particular kind of oil which 
has been used,—as an average it runs 
about 200-230°C. 
keep the distillation temperature as 


It is advisable to 


low as possible consistent with the 
composition of the mixed fatty acids, 
in order to obtain a light-colored dis- 
tillate. In terms of results it is better 
to lengthen the time than to increase 
the temptrature unnecessarily. 

The darker fatty-acid fraction 
is separated and added to the crude 
fatty-acid stock for re-distillation. 
The lighter fatty acids go to a storage 
tank of aluminum equipped with a 
steam coil. The fatty-acid condens- 
ers and fractionaters are warmed 
up. two condensers being run at dif- 
ferent temperatures, one at 60-70° C., 
the other at 45-50° C. These temper- 
atures are regulated by means of 
cooling water. which is preferably 
softened water such as Permutit- 
treated water. Crude fatty acids are 
drawn in continuously during the dis- 
tillation. It is of course necessary to 
preheat these to 160-170° C. in order 
not to cool down the mixture in the 
still. Volatile fatty acids which pass 
completely through the condensing 
system can be condensed by cooling 
with brine. 

When the distillate is no 
longer light but turns yellowish. the 
distillation of the pitch begins. This 
is the point at which the greatest care 
should be taken. The vellow fatty 


acids are called second runnings. 


SOAP 


They are rich in oleic acid and can 
be added to the next charge or used 
in making paste soaps and as soft fats 
for dark soaps. 

The temperature of the still 
can now be slowly increased, the 
maximum again depending on the 
nature of the fatty acids present, 
usually up to about 330° C. The 
stirrer is then started so that the mate- 
rial can be worked away from the 
bottom. Second runnings are nat- 
urally somewhat scanty. A_ pitch 
sample should be taken often. The 
pitch sample should be hard and 
short when cooled. When rubbed be- 
tween two fingers it should no longer 
feel fatty. The residue varies in na- 
ture with the source of the fatty 
acids. for example. soybean-oil fatty 
acids give a soft pitch. coconut-oil 
and palm-oil fatty acids hard pitch, 
and fish-oil fatty acids a hard but 
somewhat short pitch. Fish-oil fatty 
acids are the most difficult to distil 
because the pitch solidifies and can 
only be removed by being scraped 
out. Such residue is termed gum 
pitch. When the pitch is in the right 
condition. the heat on the still is 
turned off and the pitch run off to 
storage at 90-100° C. It is then 
treated in accordance with the tem- 
perature at which it remains liquid, 
which usually varies from 35° to 
100° C. The apparatus is thoroughly 
steamed out before a new batch is 
run through. F. A. Seifensieder-Ztg. 
66, 93 (1939). 
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Sweating of Soaps 

Studies of the sweating of 
soaps lead to the conclusion that it 
arises from two different causes. 
These are first. unfavorable external 
conditions under which the soap is 
stored, and second. improper prepa- 
ration of the soap particularly as to 
the choice of ingredients. In the first 
case the sweating of the soap is 
brought about by excess moisture in 
the air. Since soap is hygroscopic. 
all soaps will show this phenomenon 
if stored for a long enough period 
at sufficiently high humidity, as in the 
wet season in the tropics. Sweating 
then consists of condensation of water 
droplets on the surface of the soap. 
It is a superficial condition which 
does not materially alter the compo- 
sition of the soap. 

In the second type of sweating. 
liquid soap extrudes and appears in 
drops on the surface of the solid 
soap. Examination of such drops 
shows that they often consist of 
strongly unsaturated fatty acid soaps 
plus a certain amount of unsaponi- 
fiable constituents or unsaponified 
fats. This separation of liquid soap 
on the surface occurs during drying 
when the soap cake shrinks to a cer- 
tain degree. In this case a permanent 
change occurs in the surface portions 
of the soap. which leads in most 
cases to the rapid development of 
rancidity. The cause can be traced 
to a poor selection of fats, such as 
too great a content of cottonseed oil. 
rape seed oil or oxydized oils. 

A special case of sweating can 
sometimes be traced to an excessive 
content of electrolytes in the soap. 
Small drops of salt solution may 
form on the surface. When the water 
evaporates from these, incrustrations 
of salt appear as a white coating. 
F. Wittka. Allgemeine Ocl- und 
Fett-Ztg. 36, 14-17 (1939). 


¢ 


Methyl Cellulose in Soap 
Methy! cellulose as an addi- 
tion to soap makes the lather 
smoother and softer but should not 
be added in too great amounts to 
toilet soap. It is particularly suit- 
able in superfatted soaps and medici- 


nal soaps such as sulfur soaps. as it 
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aids colloidal dispersion and reduces 
the risk of cracking in the latter case. 
Incorporation of methyl cellulose is 
very simple. from 10 to 20 per cent 
of a viscous solution made by dis- 
solving 1 part of methyl cellulose in 
15 parts of boiling water is crutched 
into the soap. The amount to be used 
depends on the type of soap being 
processed. Paul I. Smith. Am. Per- 
fumer 38, No. 3. 45-6 (1939). 
¢ 

Fat Spoilage 

Samples of fats and oils were 
kept for some four months in (1) 
the sun with access of air. (2) in a 
damp place in the light at —5 to 
10° C. and (3) in a dark place at 
5° C. Peroxides were detected by the 
potassium iodine method of Gangl 
and Rumpel; aldehydes by the Kreis 
phloroglucinol-HCl method; methyl 
ketone by Taufel and Thaler sali- 
cylaldehyde method, and acidity by 
the Kottstorfer method. Fats and oils 
decompose the fastest under the in- 
fluence of light. air and heat. Their 
spoilage is of three kinds: (a) in the 
direction of ketones or aldehydes, 
(b) increase in acidity, (c) polymeri- 
zation. In fats containing saturated 
acids the decomposition is toward 
ketones: in oils containing unsatu- 
rated acids the decomposition is to- 
ward aldehydes. The increase in 
acidity in materials kept under the 
conditions described is very slow. 
The spoilage of a fat may proceed 
along one or along several paths. 
Good. grade 1 fats give no color re- 
actions with the above tests. Grade 2 
materials give only faint tinges of 
color. Spoiled fats give strong color 
reactions. K. Sporzynska. Przemysl 
Chem. 22, 3-8: through Chem. Abs. 

° 

Preserving Oils 

Vegetable and essential oils. 
fats and other materials that contain 
or consist of unsaturated organic 
compounds are preserved against de- 
terioration by oxidation by the incor- 
poration of moderately roasted cacao 
hean or moderately roasted cacao- 
bean shell so as to enable the mate- 
rial to absorb antioxidants therefrom. 
Alternatively. roasted bean or shell 


is extracted with water at 60-90° C. 


SOAP 


to secure the antioxidant material. 
This extract is then used in the sub- 
stance to be preserved. Preliminary 


defatting extraction of the bean or 
shell with petroleum ether or with 
carbon tetrachloride is desirable. 
British Assoc. of Research for Cocoa, 
Chocolate, Sugar. Confectionery and 
Jam Trades, Thomas Macara, Wm. J 
Stainsby and L. E. Campbell. British 
Patent No. 492.714. 


+ 


Fatty Oil Definitions 

In the United States and Can- 
ada the following terms have come 
to be recognized by the vegetable oil 
industry. By crude oil is designated 
the oils and fats as they are ex- 
tracted from the seeds. either by 
pressing or by solvent extraction. 
Such oils are settled or filtered to re 
move the greater part of the water, 
dirt, seed particles, etc.. before going 
to the refinery. 

Refined oil is crude oil which 
has been treated with caustic soda 
solution, resulting in the removal of 
the free fatty acids, part of the color- 
ing matter and practically all of the 
albuminous or mucilaginous material 
originally present. 

Foots or soapstock is the resi- 
due remaining in the refining tank 
after the refined oil has been pumped 
off and consists of a mixture of soap. 
neutral oil, albuminous material and 
coloring matter. 

Hydrogenated oil is an oil 
bleached by treatment with absorbent 
clay or activated carbon, then treated 
with hydrogen in the presence of a 
catalyst to raise the melting point. 
The degree of saturation determines 
the increase in the hardness of the 
fat. Canadian Chemistry & Process 
Industries 23, 123 (1939). 


° 


Lecithin in Soap 

In the manufacture of thera- 
peutic or cosmetic soap containing 
lecithin. the latter is mixed with a 
small proportion such as 10-15 per 
cent. of cyclohexanol or a cyclohexy! 
ester. and the. mixture is incorporated 
into the soap. preferably during mill- 
ing. Ges. Fiir Fett-und Ol-Raffination. 
German Patent No. 666,208. 
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Toilet Soap Lay-Out 

In planning the lay-out of a 
toilet soap department the main 
object is to ensure swift passage of 
the flakes from one operation to the 
next, so that the soap never gets cold 
until the tablet has been stamped. 
{ suitable arrangement for a depart- 
ment with a production of about 1.000 
gross weekly of finished tablets is as 
follows: At the end of which the 
flakes enter. two mills are placed 
side by side. with sufficient space 
around them for a bin to pass. A 
short distance from the back of the 
mills. and as near the center as pos- 
sible. is situated the plodder, so that 
it is in a position to take soap as it 
is finished, from either mill. To the 
left of the plodder is a line of stamp- 
ers extending in a direction opposite 
to that of the mills. 

Across the room from the 
stampers are the trimming and pack- 
ing benches, and all waste passes 
back to the mills. By this arrange- 
ment all of the soap enters at the 
mill end in the form of raw material 
for the pans, and leaves at the other 
end ready for transport. Manufac- 
turing Perfumer 4, 88-9 (1939). 


Rancidity and Antioxidants 
Rancidity is believed to result 
from attack on unsaturated linkages. 
with the development of highly re- 
active and unstable peroxides. On 
further oxidation the molecule is split 
with the production of volatile alde- 
hydes and acids. The use of anti- 
oxidants is well known although their 
mode of operation is not entirely 
understood. One theory assumes that 
the antioxidant is itself oxidized by 
the active peroxide formed, which is 
by this means reduced. Another 
theory assumes that a molecule of 
oxygen combines with a molecule of 
fatty substance with the liberation 
of energy. which is passed on from 
molecule to molecule down the chain. 
he ultimate length of chain effected 
will depend on the efficiency of this 
transfer and the absence of sub- 
stances which might impede or in- 


hibit it. On colliding with an anti- 


Oo 
GO 
oO 


oxidant. it is assumed that the energy 
fails to be passed on, 

A comparison of results by 
the Kreis. methylene blue. iodine 
thiosulfate and organoleptic _ tests 
showed no very definite relation 
among the different methods of test- 
ing for rancidity. The Kreis test 





Soap Plant Trouble 

Trouble shooting in the 
soap plant . . . toilet soap 
with whiskers and how it was 
given a shave and a haircut 
. . . @ story of looking for 
trouble in the soap plant... 
and finding it... as told 
anonymously by an old-timer 
in the soap indusiry in the 
next issue of SOAP & SANI- 
TARY CHEMICALS. Don't 
miss it! 











shows the presence of epihydrin 
aldehyde but does not necessarily 
prove rancidity. as crude vegetable 
oils may give the test but fail to 
give it after refinement. The methy- 
lene blue test also shows the presence 
of aldehydes, which reduce the dye 
to its colorless Jeuco base. Iodometric 
methods determine the amount of 
peroxide oxygen present. the liberated 
iodine being titrated with standard 
sodium thiosulfate solution. 

Of a number of antioxidants 
used in laboratory experiments over 
a period of 3 months. alpha-naph- 
thylamine, hydroquinone and gum 
guaic were found satisfactory; alpha- 
naphthol also possesses antioxidant 
powers, but beta-naphthol is very 
poor for such purposes. Some anti- 
oxidants lose their activity in contact 
with water. Water-soluble antioxi- 
dants include glycerine, tartaric acid. 
lactic acid, citric acid, and _pyro- 
phosphoric acid. Ralph G. Harry. 
Vanufacturing Perfumer 4, 82-5 
(1939). 


Textile Agent 

A product forming an aqueous 
solution with good capillary activity 
is prepared by methylating muw- 
heptadecylbenzimidazole by heating 


in a closed vessel to 140-180° C. with 


SOAP 


methyl chloride and sulfonating the 
reaction product. Soc. pour l’ind. 
chim. a Bale. Swiss Patent No. 196,- 
533. through Chem. Abs. 


° 


Fatty Acids from Paraffin 
Paraffin was synthesized by 
the Fischer-Tropsch process, oxidized 
in the presence of water, the water 
removed and the neutral oil sepa- 
rated from the soap solution, After 
the fatty acids were liberated with 
acid. they were steam distilled, neu- 
tralized and the lactones extracted 
with petroleum ether. The purified 
mixed fatty acids were liberated and 
found to have an average molecular 
weight of 229.8, iodine number 4.9, 
hydroxyl number 3.7, and solidify- 
ing point 26.2° C. The largest fatty- 
acid fraction was myristic acid (16 
per cent), while acids above C,, 
amounted to 13.3 per cent. E. Jant- 
zen, W. Rheinheimer and W. Asche. 
Fette und Seifen 45, 388-93, 613-15. 


+ 


Metal Containers for Soap 

The most suitable and cheap- 
est metal to use in containers for 
making low-cost paste soap is iron. 
Aluminum is too readily damaged by 
alkalies and copper should not be 
used because alkalies in the presence 
of air cause green spots to be formed 
by reaction on the copper, which are 
very difficult to clean off. A non- 
rusting special steel is therefore the 
best answer. It should be cleaned 
frequently, when “alabaster” soaps 
can be made in it without offering 
difficulties. Seifensieder-Ztg. 66, 80 
(1939). 

¢ 

Alkali Sub-silicate 

A technically anhydrous so- 
dium metasilicate is prepared by mix- 
ing together a subdivided anhydrous 
sub-silicate having a ratio of Na,O 
to SiO, of about 1.25-1.5:1, and 
sodium waterglass. The reactants are 
present in such proportions that the 
ratio of Na,O to SiO, in the mixture 
corresponds to that of metasilicate. 
The mixture is allowed to react and 
heated to form the anhydrous prod- 
uct. Pennsylvania Salt Manufactur- 
ing Co. Canadian Patent No. 380,391. 
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ond Processes 


made from it alone. the content of 





Synthetic Fatty Acid Soaps 
Hydrocarbons were produced 
by the reaction of carbon monoxide 
from coal or lignite with hydrogen 
in the presence of a catalyst. These 
hydrocarbons were oxidized by air 
to fatty acids consisting mainly of 
C,,-C,, chains. The acids were puri- 
fied by boiling to remove the lower 
fatty acids and then were saponified 
to soaps or esterified to fats. The 
soaps produced were similar to soaps 
from natural fatty acids in surface 
tension, viscosity, foam - producing 
properties, gold number, turbidity 
formation and detergent properties. 
A. Imhausen. Kolloid-Z. 85, 234-46. 


¢ 


Liquid Rosin Soap 
In making liquid rosin soap. 
the rosin may be of the order of 
20-25 per cent of the fat charge. 
Rosin itself consists largely of or- 
ganic acids, abietic primarily, which 
have properties more or less similar 
to those of the fatty acids commonly 
present in soap, increasing deter- 
gency, softening the soap and making 
it more resistant to hard water and 
sea water. The following charges are 
suitable for making liquid rosin soap: 
Per Cent 


1. Coconut oil 45 
White tallow 30 
Clear rosin 25 

2. Palmnut oil 50 
Bleached palm oil 25 
Rosin 25 


The color of rosin soap is yellow 
to brown, depending on the quality 
of the ingredients used. Henri Blin. 
Les Matieres Grasses 31, 31-2 (1939). 


@ « 


Tall-oil Soaps 

In making soaps from tall oil 
it is necessary to consider the com- 
position of the latter, which contains 
in 100 kg. about 50 kg. of fatty 
acids, 40 kg. of rosin acids and up 
to 10 kg. of unsaponifiable matter 
having the nature of mineral oil. If 
there is no objection to the original 
odor of tall oil, paste soap can be 
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rosin acids naturally yielding a very 
soft product. On this account it is 
considered advisable to use tall oil 
admixed with a cheap hard fatty 
acid. For the saponification of 100 
kg. of tall oil, 34-35 kg. of 50 per 
cent caustic potash solution are nec- 
essary. No addition of potash or 
soda ash is made because of the 
original high content of unsaponifi- 
able matter. 

Tall-oil soap should be as 
near neutrality as possible because 
of its sensitivity to electrolytes. Bar 
soap may be made from the follow- 
ing: 40 per cent of distilled tall oil. 
20 of coconut-oil or palm kernel-oil 
fatty acids, 25 of tallow acids and 15 
per cent of hardened train-oil fatty 
acids. Salve-like soaps with good 
lathering properties may be made 
from 50 parts of distilled tall oil. 
20 of bone-fat fatty acids and 30 
parts of coconut-oil fatty acids. with 
a yield of 240-250 per cent. With 
this fat charge the addition of potash 
should not exceed one per cent of the 
amount of fat. Seifensieder-Ztg. 66, 


35 (1939). 


Hard-Water Soap Flakes 

Soaps suitable for hard water 
in the form of flakes. threads, par- 
ings, puffed granules, powder etc. for 
the purpose of giving rapid solution, 
are obtained by mixing sodium soaps 
of fatty acids having two or more 
ethylenic groups. with a proportion 
of alkali orthophosphate that, as an- 
hydrous salt, is 0.1-0.25 of the fatty 
acids. The soap acids may be mix- 
tures of the above acids with mono- 
ethylenic acids to which relatively 
small proportions of saturated fatty 
acids and rosin may be added. The 
products may also contain sodium 
chloride, sodium sulfate, sodium 
borate, neutral sodium silicate or 
other agent not adversely affecting 
their properties. In examples (1) 


soap is prepared from a mixture of 
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95-90 per cent of oleic acid with 5-10 
per cent of linoleic acid: (2) soap 
powder is prepared from a mixture 
of 7.5 per cent of trisodium phos- 
phate. 12 hydrate. 7.5 of disodium 
phosphate, 12 hydrate. 12.5 per cent 
of anhydrous sodium borate. 12.5 of 
neutral sodium silicate. and 60 per 
cent of sodium soap with an 85 per 
cent fatty acid content obtained by 
saponifying the fatty acids from a 
3:1 mixture of peanut oil and coco- 
nut oil. Lever Brothers & Unilever 
Lt., Richard Thomas and Henry B. 
Oakley. British Patent No. 492,719. 


¢ 


Combination Soft Soap 


The raw materials for a soft 
soap are 10 parts of rosin, 40 of 
linseed oil, 25 of coconut oil. 15 of 
peanut oil, 10 of castor oil, 50 of 
50° Be. caustic potash, and 10 parts 
of 20° Be. potassium carbonate. First 
a rosin soap is prepared. Slow boil- 
ing and weak lye are essential. The 
temperature should be maintained at 
70-90° C. for 5-6 hours. Caustic 
potash is then added and about two- 
thirds of the oil stock. Slow boiling 
is maintained for about 3 hours, when 
a uniform emulsion is formed. Water 
is then added from time to time and 
boiling continued for 2-3 hours. A 
1:1 carbonate solution is added grad- 
ually up to 10 per cent of the quan- 
tity of oil. This keeps the mass thin 
and reduces the dullness and opacity 
of the soap. Samples of soap are 
tested with phenolphthalein and by 
tongue and extra alkali neutralized if 
necessary with coconut oil. After a 
few hours boiling, a thick scum 
forms on the surface, below which is 
a black mass of soap. Care should 
be taken to see that the scum does not 
mix with the soap. 

A few drops of soap are re- 
moved on a clean dry glass plate and 
allowed to cool. These should be 
transparent without any fatty border. 
When the glass plate is tilted slowly. 
they remain stationary and do not 
flow. The soap is then tested and 
should be gummy and sticky when 
pressed and-drawn between the thumb 
and forefinger. It is allowed to cool 
and matured for 8-10 days, when a 
transparent soap of vaseline-like con- 
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sistency is obtained. The color of the 
svap is brownish yellow. This type 
of soap is very popular in India and 
is different from the fig jelly and 
automobile soaps known in Europe. 
4. N. Ghose and V. S. Gandhye. 
Indian Soap J. 5, 186-8 (1939). 
+ 


Soapless Shampoo 

Aerosol! OT is a new soapless 
shampoo base. The material is an 
ester of a sulfonated dicarboxylic 
acid. It resembles white parafin wax 
in appearance but is more plastic, 
and is marketed in pellets. A sham- 
poo formula incorporating this in- 
vredient is as follows: 


Per Cent 
Aerosol OT, 100‘ 16. 


Cetyl alcohol 3. 
White mineral oil 5 
Denatured alcohol 20. 
Distilled water 53.25 
Lecithin 0.75 


Ihe new ingredient is said to have 
marked wetting. emulsifying and de- 
tergent Vanufacturing 
Perfumer 4, 92 (1939). 


¢ 


propert ies. 


Shampoo for Blond Hair 

A shampoo for blond hair 
having a mild bleaching action may 
be made by mixing equal parts of 
powdered soap and sodium bicarbon- 
ate with 5 to 10 per cent of sodium 
perborate, based on the amount of 
s0ap powder present. The whole 
should be very thoroughly mixed and 
pains should be taken to store it 
under dry conditions protected as far 
as possible from moisture. Otherwise 
the perborate will gradually decom- 
pose, losing its bleaching effect. 
Setfensieder-Ztg. 66, 97-8 (1939). 

° 


Fatty Acid Sulfates 
Fatty acid and naphthenic 
acid sulfates may be prepared by 
treating the corresponding alcohols 
with sulfuric acid in the presence of 
solvent, as described in German 
Patent No. 661.883 of Henkel & Cie. 
\s an example. 210 parts of alcohol 
orresponding to the fatty acid from 
coconut oil are dissolved in 660 parts 
of carbon tetrachloride and mixed 
with 196 parts of 100 per cent sul- 


furic acid at 15° C.. with stirring. 


The mixture is at first limpid but 
becomes turbid after some time. 
when it is warmed to 40-50° C. It 
separates into two layers. The lower 
layer, which represents about 89 
parts, is drawn off. It consists of 
about 85 per cent sulfuric acid. The 
upper layer is freed of carbon tetra- 
chloride by vacuum treatment. The 
sulfonated or rather sulfated product 
is neutralized with caustic soda, After 
drying, the product contains about 
91 per cent of neutralized sulfated 
compound. This is a relatively pure 
product with no great contamination 
with sodium sulfate. Les Matieres 
Grasses SE, 1-5 (1939). 
aoe ts 

Sulfonated Products 

Products useful as _ wetting, 
cleansing, emulsifying and foaming 
agents are obtained by condensing an 
organic compound of high molecular 
weight containing an alcoholic hy- 
droxyl group, with a_poly-sulfonic 
acid of an aliphatic aldehyde or 
ketone, with or without the presence 
of a dehydrating agent. Bohme Fett- 
chemie-Ges. m.b.H. German Patent 
No. 665.237. 


¢ 


Sulfonated Detergents 

Extracts obtained from min- 
eral oils by means of a solvent for 
the various olefins and aromatic com- 
pounds contained therein, are sul- 
fonated in the presence of liquid 
sulfur dioxide. Products are obtained 
suitable for use as detergents, wetting 
agents, emulsifiers, foam producers 
or flotation agents. The liquid used 
for obtaining the oil extract may be 
liquid sulfur dioxide, if desired 
mixed with benzene, phenol, nitro- 
benzene or furfural. The extract may 
be sulfonated by means of oleum at 
low temperatures. Colgate Palmolive 
Peet Co. French Patent No. 831,100. 

° 

Alkyl Sulfates 

Alkyl sulfates are prepared by 
bringing an aliphatic alcohol having 
a chain of 8-25 carbon atoms into 
contact with concentrated chlorosul- 
fonic acid at a reaction temperature 
below 0° C, Standard Oil Develop- 
ment Co. Canadian Patent No. 380.- 
241. 


SOAP 


Liquid Benzine Soap 

A liquid soap containing ben- 
zine may be prepared by the semi- 
boiled process by saponifying 40 
parts of distilled olein and 15 parts 
of tall oil with 20 parts of 50° Be. 
caustic potash until a sample of the 
soap mass will dissolve completely 
in water giving a clear solution. To 
this are then added 20 parts of 
methylhexalin, 50 parts of heavy 
benzine and 30-40 parts of water, 
which are well stirred in. 
sieder-Ztg. 66, 134 (1939). 
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Nickel-copper Catalysts 
In the hardening of oil at 
lower pressures with nickel-copper 
catalysts, the unreducéd catalyst is 
more active than the reduced catalyst. 
A catalyst composed of equal parts of 
nickel and copper is more active than 
that of one part nickel and three parts 
copper. From an economical and in- 
dustrial standpoint a pressure be- 
tween five and ten atmospheres is 
preferable. Sei-iti Ueno, G. Inagaki 
and H. Kisaki. J. Soc. Chem. Ind. 
Japan 41, Suppl. binding 298-9; 
through Chem. Abs. 
+ 


Cleaner for Raw Wool 

Esters of phenol and fatty 
acids containing at least 10 carbon 
atoms are treated with an amount of 
a sulfonating agent sufficient to in- 
troduce 1 to 2 sulfonic groups into 
the phenolic component. The result- 
ing sulfonic acid is treated with lime 
or otherwise neutralized. A small 
amount of chloride or oxychloride of 
phosphorus or of sulfurous oxy- 
chloride is added before, during or 
after the sulfonation. A washing 
agent for raw wool is obtained in 
this way. Oranienburger chemische 
Fabrik A.-G. 
666.626. 


German Patent No. 


¢ 


Change in Oleins 

The drop in the iodine number 
of fats during storage is related to 
the absorption of oxygen which 
causes rancidity development. Metals 
such as iron which are dissolved 
when fats are stored in metal tanks, 
catalyze the reaction. Jules Clavel. 
Teintex 3, 521-2: through Chem. Abs. 
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New Combination Machine 


Consisting of 
8” PLODDER 


& ROLL MILL 
10” DOUBLE HEAD PLODDER 


Cut your manufacturing costs through the use of this new combination milling and 
plodding machine. Saves power as one 20 H.P. motor drives the combination. With 
two passes, making a 2! ounce cake, the combination machine has a capacity 
of 400 pounds per hour. The machine weighs 7000 pounds and takes up a mini- 


mum amount of floor space—6’ 6” x 10°. Write us for further particulars. 


HOUCHIN MACHINERY CO. 


HAWTHORNE NEW JERSEY 


Say you saw it in SOAP! May, 1939 
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F YOU want additional 
| information on any of the 
items described below or if you want 
any of the bulletins, catalogs, etc.. 
write to the MacNair-Dorland Co.. 
Inc., 254 West 31st St., New York. 
mentioning the number of the item. 
ania 

564—New Bobrick Dispenser 
Bobrick Manufacturing Corp.. 
New York. is now in production on 
a new line of lather dispensers. The 





No. 861 wall type gravity valve is an 
entirely new streamlined design. The 
spout is on the end of the piston and 
delivers soap in the palm of the 
hand which operates the valve. The 
body and piston are made from 
heavily plated bronze, and the soap 
dispensing mechanism in this type 
dispenser is identical in construction 
to the Bobrick and Watrous gravity 
valves which the company has been 
manufacturing. It is said that all 
parts that come into contact with the 
soap are made from stainless steel. 
and through the piston is a stainless 
steel cable which works back and 
forth with each stroke. cleaning out 
any accumulated dried lather. An- 
other feature is said to be the elim- 
ination of all projections. which 
makes cleaning easier. 
¢ 


565—Roller Jar Mill 

United States Stoneware Co.. 
New York, is in production on a 
new “Roller-Type” Jar Mill. Stan- 
dard sizes are aranged to accommo- 


date one. two. three or four “Loxeal” 
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ll. or 2 gal. 


jars. either of the 1, 


size. Features of the “mill” are said 


to be rugged construction. rollers 
mounted in brass-bushed bearings 
and the elimination of clamping into 
frames or housings. The outside di- 
mensions of the one-jar size are 
13” wide by 25” long. Each extra jar 
adds about 17” to the length. 
Sao ean 


566—Counting Equipment 

Lipman Engineering Co., Pitts- 
burgh, has recently developed the 
PC-3 High Speed Photo Electric 
Counting Equipment, capable of 600 
counts per minute or 36,000 counts 
per hour. It is supplied complete 
with photo electric amplifier and 
contact relay unit, light source with 
adjustable bracket, power supply 
control box, and counter in four or 
six digit models. Polarized plugs are 
used for connections. which the com- 
pany says, permits service or re- 
placement of a unit in several seconds. 
They estimate the tube life from 
7.000 to 10,000 hours. 

—- + 

567—J. H. Day Screen Folder 

J. H. Day Co., Cincinnati, has 
recently issued a bulletin describing 
in full its “Ro-Ball Stabilized Gy- 
rating Screens” and containing six 
pages illustrating the various models. 
A full page table gives all informa- 
tion concerning dimensions, horse- 
power, shipping weight, ball cleaners, 
etc. Exclusive features of the screens 
are said to be a super-active cleaning 
device. rugged sieve frames. matched 
aluminum inspection ports and self- 
aligning tail-end bearings and drag- 
link with oilless rubber joints. Copies 
of the bulletin (No. 375) are avail- 
able. 

¢ 

568—Foster D. Snell Booklet 

Foster D. Snell. Inc... New 
York. has published a booklet out- 
lining in brief form the functions of 
the consulting chemist and the chemi- 
cal engineer. Illustrative examples 


are given to show methods of co- 
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operation on different types of prob- 
lems with industry. with attorneys 
and with individuals. Copies are 
available. 
————- @ 

569—Folding Carton Booklet 

Robert Gair Co.. New York. 
has just published “Folding Carton 
Fashions” in which are illustrated 
and described over sixty different 
styles of folding cartons and display 
containers. The booklet, which was 
printed in part in the 1939 Packag- 
ing Catalog, is a handy reference for 
anyone interested in carton packag- 
ing. Copies are available. 

a 

570—New M. M. & R. Catalogue 

Magnus, Mabee & Reynard, 
Inc., New York, have recently issued 
a new price list and catalogue which 
covers their complete line of prod- 
ucts. In addition to the list of prices, 
the booklet gives suggested uses for 


various perfumes and flavors. 
—— @ 





571—Safety Appliances 

Mine Safety Appliances Co., 
Pittsburgh, has recently issued two 
bulletins describing the new M.S.A. 
Hydrocyanic Acid Gas Detector and 
the M.S.A. “GMK” Industrial Gas 
Mask which has been officially ap- 


proved by the U. S. Bureau of Mines. 
a eee 


572—Glyco Chemical Booklet 
Glyco Products Co. New 


York, has recently issued a catalogue 
covering the various products pro- 
duced by the company. Suggested 
uses are given for each product in 
addition to physical properties. 
Formulae for the manufacture of 
different products are also suggested. 
The booklet includes several tables 
on the melting point of resins, melt- 
ing points of common waxes, pH 
range of common indicators and pH 
values of acids and bases. 
¢ 

Close Caustic Soda Plant 

Joseph Crosfield & Sons, Ltd., 
soap and chemical manufacturers, 
Warrington, England, have recently 
closed down their caustic soda plant. 
They will, in the future, bé supplied 
with stocks through Unilever. Ltd. 
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Conducted by 


Lancaster, Allwine & 
Rommel 


Registered Attorneys 
PATENT AND TRADE-MARK CAUSES 


402 Bowen Building, 
Washington, D. C. 


Complete copies of any pat- 
ents or trade-mark registration 
reported below may be obtained 
by sending 25c for each copy 
desired to Lancaster, Allwine 
and Rommel. Any inquiries re- 
lating te Patent or Trade-Mark 
Law will also be freely an- 
swered by these attorneys. 

















No. 2,150,759, Insecticidal and 
Fungicidal Composition, Patented 
March 14, 1939 by Roscoe H. Carter, 
Washington, D. C., dedicated to the 
free use of the Public in the territory 
of the United States of America. The 
composition of an insecticide with a 
compatible fungicide, the composition 
comprising a cuprous xanthate as its 
essential active fungicidal ingredient 
and a lower di alky] xanthogen as its 
essential active insecticidal ingredient, 
in the approximate molecular ratio 
of two to one respectively. 


No. 2,151,651, Rotenone Com- 
positions, Patented March 21, 1939 
by Ludwig J. Christmann, Jersey City, 
and David W. Jayne, Jr., Elizabeth, 
N. J., assignors to American Cyana- 
mid Company, New York, N. Y. 
Rotenone containing a stabilizer se- 
lected from a class consisting of 
aminophenols, dichloraniline, salicylic 
acid, and anthranilic acids. 


No. 2,152,003, Insecticide and 
Fumigant, Patented March 28, 1939 
by Adrianus Johannes van Peski and 
Johan Marius Hoeffelman, Amster- 
dam, Netherlands, assignors to Shell 
Development Company, San Fran- 
cisco, Calif. An insecticide, fungicide 
and bactericide composition contain- 
ing an effective amount of an epoxide 
of an unsaturated organic compound 
having more than one multiple bond. 


No. 2,152,047, Preserving and 
Disinfecting Media, Patented March 
28, 1939 by Hans Hahl, Ludwig Taub, 
and Friedrich Leuchs, Wuppertal- 
Elberfeld, Germany, assignors, by 
mesne assignments, to Alba Pharma- 
ceutical Company, Inc., New York, 
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N. Y. A preserving and disinfecting 
medium comprising as an active in- 
gredient a non-acylated quaternary 
quinolinium halide containing at least 
one aliphatic radical of at least 6 
carbon atoms combined with the quin- 
oline ring system. 


No. 2,152,236, Insecticide, Pat- 
ented March 28, 1939 by Charles H. 
Batchelder, Hamden, Conn., dedicated 
to the free use of the Public. The 
process of making nicotine tannate in 
concentrated form consisting in re- 
acting nicotine and tannin in an aque- 
ous medium in the presence of a 
protective colloid. 


No. 2,152,520, Washing and 
Cleansing Agents, Patented March 
28, 1939 by Otto Lind, Dusseldorf, 
Germany, assignor to Henkel & Cie. 
G. m. b. H. Dusseldorf-Holthausen, 
Germany. In composition for bleach- 
ing, washing, cleansing and rinsing, 
the combination of substances con- 
sisting of one part of an oxygen- 
yielding compound, one to three parts 
of a water soluble salt of a _ phos- 
phoric acid containing less molecularly 
combined water than orthophosphoric 
acid, and of from 1 to 3 parts of an 
alkali metal salt adapted to form 
an aqueous alkaline solution, the parts 
being by weight, the phosphoric acid 
salt being present in the proportion 
constituting not less than 20 per cent 
by weight of the mixture. 


No. 2,152,532, Organic Bleach- 
ing Agent, Patented March 28, 1939 
by Paul J. Carlisle, Niagara Falls, 
N. Y., assignor to E. I. du Pont de 
Nemours & Company, Wilmington, 
Del. A process of bleaching dark- 
color materials which comprises con- 
tacting the materials with tertiary 
butyl hypochlorite. 

¢ 

Soap Builders 

It is well known that soap 
plus builder is more effective in the 
laundry than soap alone. Much re- 
search has been carried out at Penn- 
sylvania State College in the study 
of detergent efficiency. In connection 
with this work standard soiled cloth 
is prepared from which all traces if 
sizing are first removed by treatment 
with starch splitting enzymes. fol- 
lowed by sudsing and rinsing. Car- 
bon black, vegetable fat and mineral 
oil are used as the soiling mixture. 


Stoddard Solvent is the soiling medi- 
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um. The standard soiled cloth is pre- 
pared so that it has an initial light 
reflectancy of 32 + 1.5 per cent. 

Soiled samples of fabric so 
prepared were washed by a standard 
process and their breaking-strength 
losses determined. After 50 treat- 
ments in solutions of sodium meta- 
silicate, trisodium phosphate and 
soda ash, covering a range of con- 
centrations which might be en- 
countered in any laundry procedure. 
it was found that the breaking 
strength losses for all three alkalies 
were negligible. being less than five 
per cent in every case. 

The maximum soil - removal 
efficiency for the three alkalies when 
added to 0.1 per cent soap solution 
lay within the following limits of 
concentration: 


Lower limit Upper Umit 
% 


Soda ash ....... 0.024 0.048 
Sodium meta- 

silicate ..... 0.049 0.097 
Trisodium 

phosphate .... 1.058 0.115 


Converted to laundry terms the ratio 
of soap to builder becomes: 


Lower limit Upper limit 
Parts Parts Parts Parts 
soap alkali soap alkali 


Soda ash... 3 1 2 1 
Sodium meta- 

silicate . 2 1 2 1 
Trisodium 

phosphate 2 1 1 1 


Doubling the concentration of soap 
plus alkali only increased soil re- 
moval by four per cent, while reduc- 
ing concentration of soap plus alkali 
to one-half, decreased soil removal 
by 34 per cent. This shows that there 
are practical limits in both directions. 
The same general ratios as given in 
the table were found to hold for stain 
removal as well as for soil removal. 

In using bleach for stain re- 
moval, pH becomes very important. 
The optimum for a sodium hypo- 
chlorite bleach bath is pH 10.2-10.5. 
Below this the activity of the bleach 
is increased. causing undue losses in 
fabric strength, at the usual tempera- 
ture of 140-160° F. Above 10.5 the 
sodium hypochlorite is stabilized to 
such an extent that good stain re- 
moval is not obtained. J. Fred Oester- 
ling. Am. Dyestuff Reporter 27, 
P617-20 (1938). 
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Chemistry of the Igepals 

As the Igepals are studied 
further, it becomes possible to ex- 
plain their functional usefulness in 
terms of chemical structure. The 
Igepals are purely synthetic, not be- 
ing built up from natural substances, 
as are the fat derivatives. They are 
therefore different from 
other detergents and are not iono- 
genic. The general formula is rep- 
resented as R,OR,OR,O — OR,OH, 
where R, is a hydrophobic, aliphatic 
straight or branched-chain hydrocar- 
bon residue which functions like the 


entirely 


hydrocarbon chain in the long-chain, 
soap-like detergents. R, represents 
short-chain units, usually C,H,, each 
connected with the rest by ether- 
oxygen bridges, except for the group 
at the end of the molecule, which is 
usually a hydroxyl group. The in- 
fluence of this terminal hydroxyl 
vroup is not sufficient to make the 
long chain water-soluble. The solu- 
bility depends more on_ residual 
valencies which form new hydroxy] 
groups at the oxygen atoms. This 
takes place only in aqueous solution, 


R,—O—R,-—O—-O—R,—-OH 
H H H H 
Q Gg Q O 
H H H H 


and the new hydroxyls are not really 
a part of the molecule, like the 
hydroxyl originaily present. As a 
result there is a weak negative charge 
distributed at different points along 
the molecule, the effect at the inter- 
face resembling that produced by a 
soap-like colloidal electrolyte. The 
result is detergency. wetting power. 
etc. 

Igepal C is especially suit- 
abie for use with vegetable fibers 
and the various synthetic fibers. ace- 
tate rayon being excepted. and 
Igepal W for woolens. Igepal C has 
easy solubility. practically unlimited 
resistance to metallic salts of any 
kind. which makes it useful for clear- 
ing prints in which metallic mor- 
dants have been used: it removes 
oils. solid fats, dirt and loosely ad- 
hering dyestuff. It also exerts a pro- 


tective colloid action on the lime 
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salts of ordinary soaps. Igepal W 
has similar properties and has a fa- 
vorable action in wool processing. 
when combined with soap for mill- 
ing; it prevents lime-soap formation 
and thus economizes in soap. besides 
assisting in clearing the fabric. Heron 
Wood. Chem. Age 40, 59-60 (1939). 
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Hardness and Soap Waste 

A study of the properties of 
a number of soaps made from indi- 
vidual fats led to the following con- 
clusions: The properties of a soap 
made from an individual fat are not 
appreciably changed from those of 
soap made from mixed fats. It is 
possible from a knowledge of the 
nature of the individual soaps to pre- 
dict the properties of mixtures with 
a sufficient degree of accuracy to be 
practically useful. The higher the 
content of coconut or palm-kernel 
oil, the harder the soap will be. This 
will influence hardness much more 
than the content of solid fats such as 
tallow and palm oil. 

Provided there is not a wide 
difference in solubility, the harder a 
soap is. the less wasteful it will be 
in cold water. High solubility in 
cold water is caused more by the 
presence of soaps of liquid fatty 
acids rather than by those of the 
coconut oil group. Wastefulness in 
hot water. on the other hand. unless 
the solubility is practically identical. 
is governed almost entirely by solu- 
bility. which with commonly occur- 
ring mixtures varies over a range 
sufficient to swamp any differences in 
hardness. High-titer, hardened whale 
oil soap (44° C.) was notably softer 
than the individual coconut and 
palm-kernel oil soaps. but showed 
less wastage in cold water than these 
soaps. In hot water, high-titer, hard- 
ened whale-oil soap is very durable, 
but in this case hardness is allied to 
low solubility. The rate of wastage 
of this soap. as well as of individual 
palm-oil soap and tallow soap, is 
nearly twice as great in water at 
110° C. as at 100° C. This is related 
to solubility at the two temperatures 
and shows that there is great econ- 
omy in using this type of soap in 
moderately hot water instead of very 
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hot water. Archibald Rayner. Soap, 
Perfumery & Cosmetics 7, 49-51 
(1939). 
¢ 

Stamm Rancidity Test 

In the Stamm test for rancidi- 
ty in fats, diphenylcarbazide is the 
reagent used. Diphenylcarbazide is 
very easily oxidized to diphenylcarba- 
zone, which is colored red. Stamm 
believed that the presence in fats of 
free fatty acids, aldehydes and ke- 
tones brought about this reaction and 
the consequent development of the 
red color. and that such indication 
of the presence of these compounds 
indicated rancidity changes. Various 
media have been used for the reac- 
tion, with conflicting claims as to 
results, so that a study was under- 
taken of the effect of solvents as well 
as of a number of individual com- 
pounds on diphenylcarbazide. Glacial 
acetic acids, tetrachloroethane, benzyl 
alcohol, cyclohexanol, benzol, ace- 
tone, chloroform and vaseline gave 
no color with the reagent, but a pale 
red to dark red violet color with the 
reagent in the presence of rancid 
olive oil. If 1-2 drops of acetic acid 
are added to the other solvents, the 
It ap- 


parently has a catalytic effect on the 


color is greatly intensified. 


oxidative reaction. 

Since only traces of the com- 
pounds mentioned may be present in 
rancid fats, the test was carried out 
with 1 cc. of a 0.2 per cent solution 
of diphenylcarbazide, and 1 drop 
of the material to be tested, with 
the exception of free fatty acids, of 
which 2-4 drops were taken. When 
rancid fats and oils were used, they 
were added in the same proportion 
as the individual compounds. The 
whole was heated to boiling over a 
free flame for 5-10 seconds, or for 
3 minutes in a water bath. 

Glycerides. aldehydes, ketones, 
fatty acids, hydroxy acids and hydro- 
gen peroxide did not give a color 
when tested individually in the pure 
condition. When the compounds are 
old they evidently undergo deteriora- 
tion, as they then give the red color. 
Ketones give the color if fatty acids 
are also present. Color development 
is also catalyzed by the presence of 
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CUT MIXING 
ol oh) 6m oO} &: 


Agricultural Insecticides 


Anti-Freeze Products 
Antiseptics 

Cleaning Fluids 
Deodorizing Products 
Disinfectants 

Floor Products 
Gérmicides 

Glycerin 

Household Ammonia 
Laundry Bleach 
Liquid Scrub Soap 
Liquid Soap 

Moth Products 

Oil Soap 

Polishes 

Stock Sprays and Dips 
Theatre Sprays 








LOWEST COST MIXING 


WITH A “LIGHTNIN” MIXER EVERY TANK, 
KETTLE, CROCK, VAT, BARREL, OR OTHER iwi 

CONTAINER IN YOUR PLANT BECOMES A jivwinn 
POTENTIAL MIXING UNIT. (geared and 


Portable, easily moved from one container to an- trom 1/30 ty 
other and readily adjustable to any desired angle. ‘’"' 








All “LIGHTNIN” Mixers (except Variable Speed / 
Models) may be obtained with any type motor to f 
fit any current characteristics. Choice of Stainless 
Steel or Monel Shafts and Propellers. Adjustable 
length shafts—by means of tube and chuck—just 
like a carpenter’s drill. Extended Bearing Support. 
Sealed out-board bearing prevents oil or grease Top Entering 
from this source running down shafts and con- [nits (gard 
taminating mixture. plow oe fe 
“LIGHTNIN” is the most complete line of pro- ag 5 


peller type mixers made. Capacities range from 1 
to several hundreds of thousands of gallons. Por- 
table, top-entering, side-entering types, both geared 
and direct drive. Explesion proof motor available 
for inflammable liquids. 


“fav 





“LIGHTNIN” Side En- 
tering Units for Tanks 
up to 1,000,000 gals 


Send for Mixing Problem Work Sheet 


MIXING EQUIPMENT CO., Inc. 


1051 GARSON AVENUE ROCHESTER, N. Y. 
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LESLIE 











In producing flakes for granulated soaps, toilet cakes or packaging, high 
speed output can often be an item of great saving. With the New Proctor 
Flake Soap System, from the hot liquid soap in the kettle or crutcher to the 
dried flakes requires only 6 to 14 minutes and capacities may be obtained 
from 750 to 6000 Ibs. per hour, according to flake thickness, character of 
soap, etc. At this stepped-up production, quicker deliveries are assured and 
there are tremendous savings in floor space and equipment. Complete details 
are contained in a new 16-page illustrated catalog, that is yours for the asking. 


PROCTOR & SCHWARTZ: INC: PHILADELPHIA 
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traces of metal ions, unsaturated fat- 
ty acids and aldehydes. It is con- 
cluded that the diphenylcarbazide re- 
action can be applied as a qualitative 
test for rancidity, but not a quantita- 
tive test. as some workers have sug- 
gested. Experience with the method 
showed that it was necessary to test 
the solvents for purity by running a 
blank determination. before reaching 
E. Glimm, L. Klud- 
Fette 


a conclusion. 
zinske and H. Fleischhauer. 


und Seifen 45, 496-9 (1938). 
Fatty Acid Determination 
Heat 


tegrated soap and 60 cc. of water on 


three grams of disin- 


a water bath until solution is com- 
plete. Cool, transfer to a 100 ce. 
volumetric flask with hot water, 96 
per cent alcohol and finally with a 
mixture of water and alcohol. Fill 
the flask with hot water, mix and 
take out 20 cc. with a pipe washed 
out by hot water. Add this 20 ce. 
solution to a special cylinder fitted 
with a side arm. Add 2 drops of 
methyl] orange and 25 per cent sul- 
furic acid to a strongly acid reac- 
tion, cool and add 40 cc. of ether. 
Shake the closed cylinder and add 
water, drop by drop, until the level 
of the lower fraction reaches the side 
arm. Repeat the extraction 4-5 times, 
draw off the ether solution through 
the side tube into a weighed con- 
tainer until only 2 mm. of ether solu- 
tion remains in the cylinder. Treat 
the solution remaining in the cylin- 
der twice with 15 cc. of ether and 
unite the ethereal solutions. Remove 
the ether and weigh the container. 
The result gives one-fifth of the fatty 
acids from 3 grams of soap. Odon 
Szakacs. Kiserletugyi Kozlemenyek 
40, 203-5; through Chem. Abs. 


° 


Iodine Number 

A modified technique devel- 
oped by G. Scotti of Florence for 
determining the iodine number of a 
fat combines some of the characteris- 
tics of Hubl’s method with others of 
Fij’s method. A benzol solution of 
iodine is used. as this solvent has the 
advantage of making the elimination 
of alcohol and chloroform unneces- 
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New Soap Applications 


The list of new applica- 
tions for soaps of one kind 
and another, — some impor- 
tant, and others not, — con- 
tinues to grow. A discussion 
of these new uses in leather, 
paper, insecticides, water- 
proofing and dusiproofing, 
etc., by Paul I. Smith will be 
published in an early issue of 
SOAP & SANITARY CHEMI- 
CALS. 











sary. and of simplifying the reac- 
tion of the iodine with the unsatu- 
rated fatty acids. Iodine has no ac- 
tion on benzol in cold solution. The 
solution is rapidly and easily pre- 
pared and remains unchanged after 
long storage. 

Mercuric acetate is used in 
place of mercuric chloride as cat- 
alyst. the acetate being dissolved in 
98 per cent acetic acid to make a 10 
per cent solution. The acetate at- 
taches itself to unsaturated bonds 
more readily than the chloride. The 
reaction is first to block both posi- 
tions of the double bond in unstable 
fashion with mercuric acetate. Two 
molecules of acetate are needed for 
each double bond. and addition of 
iodine causes the latter to replace 
the mercuric acetate, four atoms of 
iodine being required for each 
double bond. One of these four 
atoms fixes itself to the bond imme- 
diately, the two succeeding ones fix 
the two atoms of mercury, previously 
fixed to the bond, and the fourth 
atom of iodine then attaches itself 
to the bond. Chemical Age 39, 429 
(1938). 


spaicilis S siacLminatds 


Whale Oil Variations 
Oils obtained from whales 
caught at various times of the year 
and at widely different places show 
remarkably little variation in satu- 
rated acid content, the limits being 
22-5 per cent for the humpback and 
blue whales and 18-21 per cent for 


the fin whale. 


blubber always contains several per 


The oil from whale 


cent less saturated acids than the 
oil from the bones or flesh. J. Lund. 
Fette und Seifen 45, 290-2 (1938). 


SOAP 


Wijs Iodine Number 

The result of many years of 
experience leads to the conclusion 
that the Wijs method is the most prac- 
tical for determining the iodine num- 
ber of marine fats. The method was 
subjected to critical examination to 
determine the best conditions for 
carrying out the procedure. Eleven 
kinds of oil were used to test the 
findings. The best solution for the 
determination proved to be a mixture 
of 45 per cent of glacial acetic acid 
and 55 per cent of carbon tetra- 
chloride by volume. In such a solu- 
tion the reaction time is 30 minutes 
and the time interval 165 minutes in 
case it is desired to get the iodine 
number within 0.3 unit. The excess 
halogen, under these conditions. can 
vary between 65 and 400 per cent. 
The modified procedure can be used 
for iodine numbers between 8 and 
190 with satisfactory agreement with 
numbers obtained by the unmodified 
procedure. 

The modified procedure is as 
follows: To the weighed sample (of 
a weight such that the halogen excess 
will lie between 65 and 400 per cent), 
add 25 cc. of 0.2 Normal 


monochloride solution dissolved in a 


iodine 


mixture of 45 per cent acetic acid 
and 55 per cent carbon tetrachloride 
by volume. After 30 minutes at about 
20° C. add 10 cc. of 10 per cent 
potassium iodide solution and titrate 
excess iodine with 0.1 Normal sodi- 
um thiosulfate solution, in the usual 
manner. Alfred Vossgard and Ernst 
Bjorsvik. Z. anal. Chem. 115, 195- 
204 (1939): through Chem. Abs. 


o 


Peanut Oil Hydrogenation 

In the catalytic hydrogena- 
tion of peanut oil under reduced 
pressure. the linoleic acid is changed 
to oleic acid when Raney nickel 
mounted on pumice is used as cata- 
lyst. The hydrogenation stops at this 
stage. This offers a practical method 
of removing the impurities or easily 
oxidizable constituents from the oil, 
which produce odor and rancidity. 
Rene Escourrou. Bull. soc. chim. 


[5]. 5, 1184-1200 (1938); through 
Chem. Abs. 
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Soap Texture 
(From Page 26) 


in texture to prevent them dissolv- 
ing too rapidly on account of the 
large surface exposed to the action 
of the water, and at the same time 
should have good lathering proper- 
ties. Hardness is achieved by using a 
good quality tallow as the main 
constituent of the stock, whilst the 
presence of coconut oil improves the 
lathering powers. Thorough saponi- 
fication is essential. The large sur- 
face area exposed to the air makes 
floating soaps especially subject to 
rancidity trouble. For this reason 
the best procedure is probably to 
saponify the coconut oil and tallow 
separately, using an excess of lye, 
which is finally removed by grain- 
ing out with brine, whereby a prac- 
tically neutral soap is produced. 

The air may be incorporated 
either by means of an Archimedian 
screw in the melted soap, operating 
in the reverse of the usual direction. 
or alternatively. by means of a series 
of paddles operating in opposite di- 
rections on a horizontal shaft. Ro- 
tation is commenced with the blades 
dipping lightly into a portion of the 
melted soap at first, and when a 
voluminous froth is formed more 
soap is added. The first froth then 
mixes with the rest and a homo- 
geneous and well-aerated soap stock 
is obtained. The stock should be 
fairly dry and agitated in the crutcher 
at 170°180° F. 
opaque and has about twice its orig- 
inal bulk. 


Testing consists in determin- 


until it is quite 


ing whether the sample is sufficiently 
opaque. It should not feel too greasy 
or too slippery. Its floating proper- 
ties are then gauged to determine 
whether the soap is satisfactory from 
this point of view. An experienced 
workman can generally tell when 
aeration is complete by watching the 
edges of the crutcher and the ten- 
dency of soap to solidify there when 
aeration is complete. 

Framing is difficult with these 
soaps on account of the fact that 
the soap at the bottom of the crutcher 
is denser than that at the top. Quick 
necessary, as the 


cooling is also 
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soap tends to sink in the middle of 
the frame leaving a high proportion 
of scrap. Drying is carried out in 
a cool well-ventilated room, since 
any degree of heat tends to crack 
the soap through expansion of the 
occluded air. 
° 


Unloading Liquid Caustic 
(From Page 31) 

joints as possible be used in the un- 

loading lines. 

Valves. Lubricated cocks made 
of cast iron or steel are recommended 
in preference to valves. Ordinary plug 
cocks present a safety hazard unless 
specially designed for such service. 
Flanged type iron gate valves are 
satisfactory for use with caustic. 
Nickel bearing iron is more resistant 
to caustic than ordinary cast iron. 

Gaskets. Asbestos-base gaskets 
are preferable to rubber, especially 
at high temperatures. Graphitized as- 
bestos string packing is recommended. 

Pumps. Single suction, non-air- 
binding type of centrifugal pump, 
with extra deep stuffing box recom- 
mended. Avoid extra-close coupling 
between pump and motor. It is advis- 
able that pump be fabricated of 
nickel cast iron and be provided with 
facilities for easy draining and steam- 
ing, and that graphitized asbestos 


Soap Specifications 
(From Page 30) 
E. Detail Requirements 
E-la. The material shall con- 
form to the following detail require- 
ments: 





packing and a monel shaft be used. 


Delivery Lines 

Provision should be made in 
all pipe line and pumps for easy 
draining or for blowing out the entire 
system with steam, followed by air. 
Lines, pumps, and tank car connec- 
tions should be blown free of caustic 
before disconnection. Caustic liquor 
should never be permitted to remain 
in pipe lines. Pipe of less than 2” 
diameter and abnormal length and 
height in discharge lines should be 
avoided. As much as possible of the 
unloading line should run inside of 
heated buildings, and should have 
sufficient gradient so that it will be 
self-draining. It is advisable that the 
unloading line be jacketed so as to 
conserve heat. For the handling of 
the more concentrated grades of 
caustic, delivery lines should be ac- 
companied by steam lines, the two 
being in close contact and wrapped 
together with suitable insulating ma- 
terial. 

Do Not Enter Empty Car 

Under no circumstances should 
consignee attempt to enter car. Any 
internal washing should be done in 
accordance with shipper’s instructions. 

(Ed. Note: Copies of the com- 
plete manual may be obtained at ten 
cents each from the Manufacturing 
Chemists’ Assn., 608 Woodward Bldg., 
Washington, D. C.) 


information to ascertain whether the 

material ordered meets the specifica- 

tion. 

G. Packaging, Packing and Marking 
G-1. Packaging. Unless other- 

wise specified, commercial packages 

are acceptable under the specification. 


Maximum Minimum 
Per Cent PerCent 
Moisture and matter volatile at 105 34.0 
Sum of free alkali, total matter insoluble in alcohol, and ' 
sodium chloride 2.0 
Free alkali, calculated as sodium hydroxide (NaOH) 0.1 
Chloride, calculated as sodium chloride (NaCl) 1.0 
Matter insoluble in water 0.2 
Anhydrous soap 68.0 
Acid number of the mixed fatty acids prepared from the 
soap 212 
Rosin, sugar, and foreign matter none 


E-2. Computation. The per- 
centage of moisture and volatile mat- 
ter shall be computed, and reported 
by the testing laboratory, on the soap 
as received. The percentages of all 
other constituents shall be calculated 
and reported on an assumed moisture 
and volatile matter content of 28 per 
cent. For basis of purchase, see para- 
graph I-2. 

F. Methods of Sampling, Inspection, 
and Tests 

F-1. Deliveries will, in general, 
be sampled and tested according to 
the methods contained in Section F of 
Federal Specification P-S-536. How- 
ever, the Government reserves the 
right to use any additional available 


SOAP 


G-2. Packing. Unless other- 
wise specified, the subject commodity 
shall be delivered in standard com- 
mercial containers, so constructed as 
to insure acceptance by common or 
other carriers, for safe transportation, 
at the lowest rate, to the point of 
delivery. 

G-3. Marking. Unless other- 
wise specified, shipping containers 
shall be marked with the name of the 
material, and the quantity contained 
therein, as, defined by the contract or 
order under which the shipment is 
made, the name of the contractor, and 
the number of the contract or order. 
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A Section of “SOAP” dealing with 


Insecticides + Disinfectants > Moth Products 
Floor Products + Polishes - Chemical Specialties 














It's PYORUIN— 
4 te 7! 


We are making four PYRIN shipments to one of straight 
Pyrethrum Extract. 





Why? The answer is obvious: 


PYRIN gives higher kill at lower cost. 
PYRIN does the job on hard-to-kill insects. 
PYRIN diluted 25 to 1 saves you fully 30%. 
PYRIN is SAFE. 


te OD Det 


| Killing Pewee---that’s the thing! 
JOHN POW BLL & CO. UNC. 


114 EAST 32nd STREET NEW YORK, N. Y. 


























Four ways lo 


SELL YOUR INSECTICIDE 


Rely on a pyrethrum concentrate of unvarying excellence, guar- 
anteed to contain minimum 2.0 grams Pyrethrins per 100 c.c. 


or 2.5% by weight. 


Use a clarified extract; avoid any possibility of cloudiness that 
may lead to staining. Physical appearance is also an important 


factor to consider. 


Base your insecticide on a concentrate which contains more 
Pyrethrin I than Pyrethrin II, thereby increasing your kill well 


above the average. 


Let R. J. PRENTISS & CO., INC. combine these for you in their 


CLARIFIED PYRETHRUM CONCENTRATE No. 20. 


R. J. PRENTISS & Co., INC. 


100 Gold Street New York City 


sed Cube Distributors under Dennis Patent 18,667 
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BADGERS 








Don’t set Brunhilde on the trail of a deer. Her 
streamlined figure doesn’t signify speed ... she’s 
built that way to follow badgers underground. 


If, like Brunhilde, your insecticide 
is built to do a limited job... don’t 
expect it to perform beyond its power. 
Perhaps the Peet-Grady test has shown 
that it will kill flies... but what about 
other offensive household pests such as roaches, 
ants, silver fish, moths, bed bugs ... are you sure 
your insecticide is a match for them ? 


It is well known that the Peet-Grady test does 
not indicate the effectiveness of an insecticide 
against pests other than flies. Certain synthetics may 
have a high rating by the Peet-Grady test, yet may 
fail almost completely when used against roaches. 


Then there are synthetics, which, when added 
to pyrethrum concentrates, cause a misleading 
analysis...the Seil test showing a higher percent- 
age of pyrethrins than is actually present. 


To escape these uncertainties, choose the base 
with a ten-year record of effectiveness against re- 
sistant pests, as well as flies and mosquitoes... 
choose Pyrocide 20. 


| PYROCIDE 20 contains no synthetics: it is 


specially treated to remove “false” pyrethrins; thus the 
Seil test will show the actual amount of pyrethrins 
(killing power) present. 

Pyrocide 20 is guaranteed to contain 2.5% pyre- 
thrins by weight— 2 grams per 100 c. c. Uniformity is 
assured by three analyses during manufacture, the last 
taking place just before shipment. McLaughlin Gormley 
King Company, Minneapolis, Minnesota. 


PYROCIDE 20 


THE PUREST FORM OF PYRETHRINS COMMERCIALLY AVAILABLE 
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TAR ACIDS 


CRESOL - CRESYLIC ACID 


TAR ACID OILS 


OF EXCEPTIONAL 
UNIFORMITY 
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PRODUCTS OF THE WHITE TAR COMPANY OF NEW JERSEY, INC., a Koppers Subsidiary 
REFINED NAPHTHALENE—Crushed, Crystals, Powder, Lump, Chips, Flakes. For use in manufacture of deodorizing blocks, moth preventives and other 
insecticides. Also Naphthalene in Balls, Blocks, Tablets - COAL TAR DISINFECTANTS—Co-efficients 2 to 20 plus, F. D. A. Method - CRESOL AND CRESYL:C 
DISINFECTANTS ~ PINE OIL DISINFECTANTS ~ PINE OIL DEOQDORANTS - CRYSTAL AND BLOCK DEODORANTS - LIQUID INSECTICIDES - DEODORIZING BLOCKS— 
Pressed Naphthalene or Paradichlorobenzene. Various sizes and shapes. Perfumed and plain. Bulk industrial package-, retail packages. Write to Kearny, N. J. 
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"FRESH FROM THE COUNTRY '- 





3 NEW GIVAUDAN FLY SPRAY ODORS 


To help the manufacturer meet the demand for All three may be used with excellent results in any 
perfumed fly sprays, Givaudan has developed these type of spray using either Pyrethrum, or Pyrethrum 
three new and highly effective aromatics: substitutes as the toxic principle. Approximately % 


oz. per gallon gives very good coverage in ordin- 


ary kerosene; in deodorized kerosene even less is 


OZONE COMPOUND GD 


required. Givaudan invites manufacturers to write 


MEADOW SWEET GD 
NEW MOWN HAY GD for samples, prices and further information on these 


important new odor developments. 





 GIVAUDAN.pe:awawna, inc. 


a | AVENUE, NEW YORK, WN... 


BRANCHES: Philadelphia - Los Angeles « Cincinnati + Detroit + Dallas + Baltimore + Chicago » San Francisco « Seattle » Montreal » Havana 
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Showing large scal@y, 


The vast manufacturing facilities for 
PYREFUME in the special unit (dark, 
outlined area) at Lyndhurst, N. J.. 
inciude scientific equipment as mod- 
ern as the World's Fair. Laboratory 
men, expert chemists, pharmacog- 
nosists, bio-assayists and entomolo- 
gists supervise every stage of pro- 
duction. 


ME ty 
Bi tesez 
‘sT 

lense pease 
: ei jeeer 
ee eh: 
—_—2 —=—p 

——— =se- 
wow ase’ 
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Several batteries of per 8 


olators, insulated for temperature 


control, provide adequate capacity 


for continuous large scale production 


Still more percolators 


utilized in the extrac . 
tion process — repre . &£ 

‘ 
senting an important 


economy in the pro 
duction of PYREFUME 


S. B. PENICK & COMPANY 


132 NASSAU ST., NEW YORK. N. Y. 1228 W. KINZIE ST., CHICAGO. ILL. 


PYREFUME IS STANDARDIZED—GiINT 


t in SOAP! May, 1939 
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leroduction of... 


PYREFUME 


LE PEATE tS 2 PYRETHARU™M CONCENTRATE) 


at the new PENICK plant 
in Lyndhurst, New Jersey 


¢ es 
The quarter-bales are loaded on an 


sndless chain conveyor feeding the milling 









lant--where they are granulated prior te 


Samples are systematically ap f 


drawn, before granulation, for pre- 
paratory assay of pyrethrins con- 


control assays continue through 





process. 











es : ’ 
+ ~~ ; . 
‘ Additional percolators used in 


the manufacture of PYREFUME.—-An- 


other view of a battery connected in 





series to make one extraction unit. 





Individual drums are 
filled from storage 
tanks with finished, 
tested PYREFUME 
in regular and odor 
less base. 





A large capacity still with con 


denser ard storage tanks are illustrated 
in this view. Several additional tanks not 
shown here are used to store the solvents 
employed in the process of manufacturing 
PYREFUM AE. 


GiINTEED IN PYRETHRINS. CONTENT 
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Smart CONTAINERS flash the VALUE signal that 
starts store talk .. . that SELLS merchandise! 


“NATIONAL” strikes an individual note in Package 
design and color values. “NATIONAL” pledges money's 


worth in original ideas ...in product expression. 
See What “NATIONAL” Suggests! 
NATIONAL CAN CORPORATION 


KEESPORT TIN PLATE CORPORAT?: 


EXECUTIVE OFFICES »« 110 EAST 42nd STREET - NEW YORK CITY 
Seles Offices and Plants © NEW YORK CITY + BALTIMORE + MASPETH.N.Y + CHICAGO + BOSTON + DETROIT + HAMILTON, OHIO 
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...for Para Blocks 


and crystals— 


DICHLOROMES NORDA 


for Paradichlorbenzene 


Series A $1.00 Series B $1.50 Series C $2.00 

Bouquet A Bouquet B Bouquet C 

Lilac A Lilac B Lilac C 

Rose A Rose B Rose C 

Violet A Violet B Violet C 

Sweet Pea A Sweet Pea B Sweet Pea C 

Gardenia A Gardenia B Gardenia C 
* 


SECTOROMES NORDA 
for fly sprays 
Priced at 50c and $1.00 per pound 


Ask NORDA for further details. 


so 


ESSENTIAL OIL and CHEMICAL COMPANY 














Chicago Office St. Paul Office New York Office 
325 W. Huron St. Pine and E. 3rd St. 601 West 26th St. 
Los Angeles Office Canadian Office Southern Office 
2800 E. 11th Street 119 Adelaide St., W., Toronto Candler Annex Bldg., Atlanta, Ga. 
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Solvay Par 


_ and that good reason is your own good reason 


One of the gr 


your blocking machine to avoid wastage - - - 





for using 


one of these ten grades of Solvay Para-dichlorobenzene. 
ade sizes shown here is the exact size of 
exac’ 


a-dichlorobenzene that you should be using in 


or in your 








transparent packaging 0 make the packages look better 
and speed up their sale. 

The ten grades of Solvay Para-dichlorobenzene illustrated 
here are actual size photographs. Look them over carefully 
_. . perhaps by using No. 7 instead of No. 9 you will 
speed up your blocking operations. Or, perhaps, No. 1 of 
But 





supply it! 





No 3 grade will enhance the looks of your packages. 


whichever size will work best 
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SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manu factured by The S¢ vay Process Company 
40 RECTOR STREET NEW YORK, Nn. Y. 


Please send me a sample of the grade of Solvay Para- 


Gentlemen 
complete information 


dichlorobenzene I have checked off, along with 


Name 
Company 


Address 


Say you saw it in SOAP! 


or look best, Solvay can 


yoU CHECK THE GRADE 
wee WE'LL DO THE REST 


We will send you 4 sample of the grade you check 
_,. send you complete information on Solvay 
Para-dichlorobenzene _. , of & you ate uncertain of 
your requirements, our technical staff is ready to help 
you select the most efficient grades for your particular 
purposes. Try Solvay service! Fill in the coupon now! 


9 10 1 
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Avatlable from stock— 
1939 OFFICIAL TEST INSECTICIDE 


= HE 1939 Official Test Insecticide specified for evaluating 
liquid household fly sprays by the Peet-Grady Method according 

to the official procedure of the National Association of |nsec- 

ticide G Disinfectant Manufacturers, is stocked for prompt shipment 
in single six-ounce bottles or in cartons of one dozen six-ounce bottles 


Send orders or requests for information direct to the Executive 
Office of the National Association of Insecticide & Disinfectant Manu- 
facturers, 110 East 42nd St., New York. The official test insecticide 
is available to all firms or laboratories whether members of this Asso- 


clation or not, 


v 
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110 East 42nd Street New York 


OFFICERS 


President... J. L. BRENN, Huntington Laboratories, Inc., Huntington, Ind. 


First Vice-President. . W. J. Zick, Stanco, Inc., New York 


Second Vice-President Joun Curvett, McCormick & Co., Baltimore 


Treasurer Journ Powe xx, John Powell & Co., New York 


Secretar) Ira P. MacNarr, MacNair-Dorland Co., N. Y. 


BOARD OF GOVERNORS 


Gorpon M. Barrp S. S. SELIG The Selig Co., Atlanta 

Baird & McGuire, Inc., Holbrook, Mass WaLtace THOMAS Gulf Refining Co., Pittsburgh 
N. J. GotHarp Sinclair Refining Co., E. Chicago, Ind. Dr. E. G. THomssEN J. R. Watkins Co., Winona, Minn. 
H. W. Hamrmton White Tar Co., Kearny, N. J. CLarENCE WeiricH . C. B. Dolge Co., Westport, Conn. 


H. A. Nerson Chemical Supply Co., Cleveland R. H. Youne Davies-Young Soap Co., Dayton, O. 
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A COMPLETE LIVESTOCK SPRAY 0 
me be. Be 
al see om — idl Ove or 


Lethane 384 provides outstanding repellency, quick Knock- 
down, and high kill without supplementary repellent or 





killing agents. 

Use of Lethane 384 cuts toxic agent costs in half. 

The large number of livestock sprays based solely on 
Lethane 384 proclaims it the outstanding concentrate for 
such products. 

Use Lethane 3814 in Livestock Spravs 


se Lethane 384 Special in Household. Industrial and Pest Control Sprays 


ROHM & HAAS COMPANY, INCORPORATED 


222 West Washington Square . PHILADELPHIA, PA. 
CHICAGO « KANSAS CITY, MO. - Canadian 1gent—P.N. SODEN & CO., LTD., MONTREAL, P.Q., CANADA 
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It’s a fact that correct neutralizing and perfum- 
ing are paramount factors in marketing suc- 
cessful Insecticide Sprays. 


By using these excellent perfumes, developed by 
Felton Chemical Company, Inc. after years of 
research and actual market tests, you are sure of 
correctly neutralized and pleasantly perfumed 
Sprays at an unusually economical cost. 


IT COSTS YOU LESS THAN 2c PER GALLON 
WHEN YOU USE FELTON PERFUMES FOR IN- 
SECTICIDE SPRAYS. 

EERE e4 


Excellent for Lethane Sprays A floral odor of proven merit 


KEREX L’ORIENT KEREX Vv450 


A sweet vanilla like fragrance A clean ‘outdoor’ scent 


KEREX BOUQUET 


Send us a sample of your unperfumed spray so that our 
lahoratory can recommend the most advantageous perfume. 


ELTON 
n, Mass andusky, Ohio Chicago, III Salt Lake City, Utah 
ston St 1408 W. Market $ 1200 N. Ashland Ave. 2225 5S. 5th St., East 
Philadelphia, Pa _os Angeles, Calif St. Louis, Mo Denver, Colo. 
oe = CHEMICAL COMPANY, N 4910 W. Pine Blvd. ‘1729 Arapahoe St 
603 Johnson Ave., Brooklyn, N. Y. San Francisco, Calif 
17 Koh dg 





New Orleans, Le 
c tar Rida 
Bidg 


Manufacturers of AROMATIC CHEMICALS, 


NATURAL DERIVATIVES, PERFUME OILS. 
ARTIFICIAL FLOWER AND FLAVOR OILS. 
STOCKS IN PRINCIPAL CITIES. 
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for TESTING Information 
~ the new 1939 


BLUE BOOK 


carries the most complete set of testing methods ever 


Headquarters 


assembled, we believe. for insecticides, disinfectants 


and insecticidal raw materials. Included in ready 
reference form are the Peet-Grady Test for liquid 
household insecticides, The Seil Method for estimation 
of pyrethrins, the Gnadinger-Corl Method for evalua- 
the Wilcoxon-Holaday 
Method for determination of Pyrethrin 1, The Jones 


Method for F.D.A. 


Method for testing disinfectants. 


tion of pyrethrum flowers. 





rotenone determination and_ the 


A limited number of copies of the new 1939 BLUE BOOK are 


still available to new subscribers. 


The New BLUE BOOK also includes 





Hand Soaps — Methods and 
formulas for the manufacture of 
hand cleaners. 


Buyers Guide — Listing — ev- 
erything readers of SOAP buy,— 
raw materials, machinery. packag- 
ing materials, bulk soaps, sanitary 
products. accessories, etc.. with a 
comprehensive list of leading sup- 
pliers of each item. 


MacNair Dorland Co. 
254 West 3l1st St. 
New York. N. Y. 


Wax Polishes —Results of a 
laboratory investigation of wax 
polishes, indicating how choice of 


ingredients affects gloss. hardness 
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Send me a copy of the new foilet Soap Manufacture 2 
d of film. water resistance. color. 
BLUE BOOK at once. Check for —A discussion of manufacturing odor. etc. 
problems. 
Pe ea ra covers a year’s sub- rae : 
’ . Specifications ——A resume of 
scription to SOAP with which | Soap Perfuming — A re. ") S. specifications for soaps, pol- 


get the BLUE BOOK free. 


view of the principal types of per- 
fuming materials. with comments 


ishes. waxes. cleaners, chemicals. 


: ‘ : etc. Specifications of Natl. Assn. 
on difficulties encountered with Insecticide & Disinfectant Mfrs. 
each in perfuming soaps. for insecticides and disinfectants. 

NE Rte ios ave wire GAs Weave 
Glass Cleaners — Composi- 
4° é : : “x to SOAP — j 
Position ........ weseeeeeeees tion and use of windshield. win- — ae cali pricing 
dow and glass cleaners. ne ae es So 
: S 3 : 
EE FC ren SOAP. 1934 through 1938. 
Moth Specialties —A discus- eae e 
oS Ei aS Fate ang sion of moth products of the TA 


powdered. cake and liquid types. 
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ODOCENE 


Reliable specialty of proven merit. 
Pleasant type odor of enduring 
character. 


$2.50 PER POUND 














PETROMA 


Floral type, having a pleasing 
Wisteria background 


$2.50 PER POUND 








NEUTRACENE 


The Elfective Daadavixas 


FOR FLY SPRAY 
$1.25 Per Pound 


Use 1/16 ounce to one gallon of your 
spray to neutralize bad odor... . 


Then add Yg to % ounce of any one 
of the following top bouquet odors . . . 








ORDER A 





VITACENE 


Possesses a clean, refreshing scent. 
New modern odor. Remarkable 
coverage without leaving a definite 
perfume. 


$2.50 PER POUND 





TRIAL 





QUANTITY 
AND 
MAKE YOUR 








FLOCENE 


Floral type of attractive character 
but giving no definite flower im- 
pression. 


$4.50 PER POUND 


TESTS 
NOW! 














VANASPRA 


Produces the definite Vanila types 
of odor. Suitable for use in 
bakeries, confectioners, restaurants, 


etc. 
$1.65 PER POUND 











FRUITSPRA 


This odor gives results in harmony 
with the odors around fruit and 
vegetable stores where perfume 
would not be desirable. 


$4.50 PER POUND 




















15 East 30th Street, New York City — Factory: Springdale, Conn. 


DALLAS, TEXAS 


CHICAGO 
715 Proetorian Bidg. 


PITTSBURGH 
205 West Wacker Drive 


727 Grant Building 80 Sesion St. 


223 Fm ‘ee S.W. 
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EVEN AT THIS PRICE 


You Can Maintain Your Pyrethrum 
Insecticide Volume with 


co" DHS. ACTIVATOR 


Don’t lower quality in your 1939 household 





fly sprays. Make your sprays better than ever before by reenforcing your 


pyrethrum extract with D. H. S. Activator. 


THE LOW COST WILL SURPRISE YOU. 
For example, in making a Class B household fly spray, using 5% 20:1 
pyrethrum at $6.00 a gallon, the toxic ingredient cost per gallon is 30¢. 


By adding 5% D. H. S. Activator to replace 22% pyrethrum, the 
toxic ingredient cost is only 22.627, and a better spray is obtained. 


Besides this big saving, D. H. S. 
Activator makes possible— RON CNN LR 
HIGHER KILL. 
MORE RAPID KILL. : 

ago, D. H. S. Activator was 
MORE UNIFORM KILL. niadiveniibiainiiimiailie. 


A little more than a year 


Save yourself some money —and To date it has been used in 


keep up your pyret hrum insecticide hundreds of thousands of gal- 
volume. Write, wire, or phone for the lons of household fly sprays. 


manufacturers are 





complete D. H. S. Activator story. Many 
using it. Sales are rapidly in- 
creasing. Why notinvestigate? 


oroenararan I 




















HERCULES NAVAL STORES 


HERCULES POWDER, COMPANY CHICAGO NEW YORK ST. LoUls 
SALT LAKE CITY SAN FRANCISCO 


Incorporated 


96L Market Street, Wilmington, Delaware vy-22 


May, 1939 
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BULLETIN Y ==; 


RE: EFFECTIVENESS OF 
MM&R KEROSPRAY 
PERFUMES WHEN USED 
IN INSECTICIDES 
EMPLOYING NEW 


D.H. S. 
ACTIVATOR 











MAGNUS, MABEE & REYNARD, rnc. 


QUALITY ESSENTIAL OILS, BALSAMS AROMATIC CHEMICALS, ETC...SINCE 1895 
16 DESBROSSES ST. aN NEW YORK, N. Y. 


REA 





CHICAGO: 180 N. WACKER DRIVE . . . CANADA: RICHARDSON AGENCIES, LTD., 454 KING ST., W., TORONTO 
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SOAP and Sanitary Chemicals 








o BUYERS OF 


ADVERTISING SPACE 


F you buy advertising space today, you have one tremen- 


dous advantage over advertisers of twenty-five years ago. 


Before 1914, men would have given an eye-tooth for the 
vital information on circulation which you can have for the 
asking —in A.B.C. reports. These reports give complete, 
authoritative facts to guide your buying and to make your 
advertising more effective. 

A.B.C. reports reveal and analyze NET PAID CIRCULATION—the 
true measure of advertising value. A.B.C. reports answer these three 
vital questions about circulation: how much is there? where is it? how 
was it obtained? The answers give verified information on quantity, 
and an important index on quality of circulation 

Don’t fail to make use of this great advantage. Before you buy space 
in this or any other publication, get the A.B.C. report. Study it. Deter- 
mine how the circulation meets your requirements. Then buy with 


the knowledge that you are buying wisely and effectively. 


Our circulation is fully audited in our latest A.B.C. report. We are 


proud of this report and will be glad to give you a copy 


An A. B.C. 
Publication 





A.B.C.= Audit Bureau of Circulations= FACTS as a yardstick of advertising value 
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Shimmy Shaking Steves! 


They help portray McCormick Methods which assure 
you of Finer Pyrethrum and Derris Insecticides 





Nowhere in the world will you find Pyrethrum and Derris 
Powders which are ground finer than those produced by 
McCormick. Here, in action, is the Tyler Ro-Tap Testing 
Sieve Shaker which checks and tests with mathematical ac- 
curacy the fineness of every mill run of powder. 


Exactitude in McCormick laboratory procedure is evidenced by the Chainomatic 
Scale which, used in chemical analysis, weighs rapidly to 4 decimal places! Accu- 
rate checks at every step, from raw materials to finished products, insure the 
uniformity and consistently high killing power of McCormick insecticides. 








No Rule of Thumb guides the standards Releasing Flies (left) in the “Peet Grady’ Death Finished Product ready to finish off in- 
of effectiveness for McCormick insecti- House in the McCormick laboratories. At the right, a sects! Because of their microscopic fine- 
cides. Every product is tested—every — technician is about to release in the Death House the ness, McCormick’s Pyrethrum and Derris 
claim proved. For example, here is the mist from an exactly measured quantity of apyrethrum Powders contain a vastly higher number 
Insectary where, with even the tempera- spray. Hours later, flies are checked numerically to of killing particles to the ounce. Result: 
ture controlled, flies are scientifically ascertain by count and percentage the actual killing these particles stick more closely to 
raised for actual killing tests power of McCormick insecticides. insects, insuring a quicker, surer kill 


McCormick 


Pyrethrum Powder Derris Powder 


Derris Extract Derris Resinate 
Rotenone Crystals 








For further information address: The 
é , McCormick Sales Co., Baltimore, Md. In 

; . ooae ae Eg Canada address: MeCormick & Co. (Canada), 
Dominating the seyine of Baltimore harbor is the great Mc c ormick Building. Within Lid- 454 Rie Si, West. Toronto, Canada 
its 12!5 acres of floor space is one of the most complete analytical and biologicai labora- 





tories in the insecticide industry. Such facilities assure products of dependability. 
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© 24 


ling power 


Grade B 









d to kill roaches, bed bugs and hard shelled insects 
in or rose odors. 


& 
this season on the above products and watch your insecti- 


se. With every shipment goes over a quarter of a century’s 
he manufacture of insecticides and disinfectants. 


Made Right Priced Right 





BANNRID & WIC GUURE, UNC. 


ST. LOUIS, MO. HOLBROOK, MASS. 
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A Section of SOAP 


Official Publication, Nat'l. Assn. of Insecticide & Disinfectant Manufacturers 


F YOUR product is an insecticide, used 
and recommended solely as an insecti- 
cide and not for use on the bodies of 
humans or other animals, or in the treat- 

ment of disease, it does not come under the 

new federal Food, Drug and Cosmetic Act. 

It still comes under the Insecticide Act of 
1910. Do not change your label if it has 

heretofore been satisfactory under the In- 

secticide Act. In fact, don't change any- 
thing! In spite of the fact that on at least 
four separate occasions we have made this 
statement here, we still continue to get 
letters asking this very question. So once 
again, we announce that regular insecti- 
cide products do not come under the drug 
law,—and neither do disinfectants not de- 
signed for use on human or animal bodies. 





more and more evidence that an in- 

creasing number of firms will under- 

take to put out lower priced fly sprays 
this season. Quite evidently, low cost and 
cheapness are to be the paramount fea- 
tures. Quality will of necessity be second- 
ary. There is low-priced competition to 
meet and some are going to meet it in the 
only way they know how,—by cutting 
quality. We feel that a warning is in order, 
particularly to smaller manufacturers who 
are not equipped with proper testing facili- 
ties. To cut quality indiscriminately, par- 
ticularly below the level of a Grade B prod- 


|) URING the past month, we have seen 


\<e) 


1D 
— 2 
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uct,—which is the approximate standard of 
the N.A.I.D.M. Official Test Insecticide,—is 
to invite trouble. The Food & Drug Ad- 
ministration is fully cognizant of the present 
price situation and what it may mean in 
quality of commercial insecticides. The Ad- 
ministration has stated its position on in- 
secticide quality, and we believe this in 
itself should be a warning to manufacturers 
who are so intent upon cutting cost and 
price that they are forgetting everything 
else. 


ay a $ 


CCORDING to the latest figures of 

the Bureau of the Census, household 

insecticides showed a _ sharp _in- 

crease in manufacture and use in 
1937 over previous years. Although prices 
were much lower than in past years, the 
volume increased over one-third. They 
give eighteen million dollars as the figure 
for 1937. Disinfectants showed only a slight 
increase in use and were recorded as six 
million dollars. The census also includes 
a figure of thirty-six million for “other house- 
hold chemical compounds,” which un- 
doubtedly also contains some proportion 
of household insecticides, disinfectants and 
closely related products. Privately com- 
piled figures show at considerably higher 
levels than the foregoing. However, both 
agree on a continued steady and marked 
increase in the consumption of practically 
all sanitary chemical specialties. 
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MOSQUITO CONTROL 





There is a growing field for mosquito 


OSQUITO control is the 
scientific suppression of 
mosquito breeding. pre- 
venting the emergence of 

the adult mosquito to as great an ex- 

It has 


grown from a few isolated endeavors 


tent as is humanly possible. 


into a scientific profession within two 
decades and today embraces quite a 
family of specialists. Much has been 
written in the past ten years on the 
subject, especially for the lay public. 
Newspapers and magazines have fea- 
tured the interest created as a direct 
result of the depression. This inter- 
est evinced by the public followed the 
taxpayer's sudden concern regarding 
his tax monies and the manner of 
governmental expenditure in the de- 
pression years of the early 1930s 
and from the many new mosquito 
control projects created by the fed- 
eral and state-municipal governments 
about the same time. 

Mosquito control received the 
greatest impetus of its history when 
it was utilized by governmental agen- 
cies as a quick means of employing 
enormous forces of labor. with but 
little capital expenditure for tools. 
materials and equipment. Thus it was 
that the relief agencies employed 
thousands of men in many sections of 
the country digging ditches and fill- 
ing in swamps and unsightly low- 
lands. 

Cutting ditches and cleaning 
streams and swamps are necessary. 
but they are far from completing the 
necessary activities of a modern mos- 
quito control agency. In the many 


activities, there is a great opportunity 
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Vassau County 





larvicides, a market worth cultivating 


By Duncan E. Longworth 





for cooperative effort with the insec- 
ticide manufacturing companies. This 
is a field which promises a golden 
future for those companies which 
realize the needs and which offer solu- 
tions to some of the many problems. 
In order that a comprehensive idea 
of these problems may be obtained. 
it is necessary to understand the fun- 
damental purposes of control and the 
forms this control assumes in differ- 
ent localities. 

Man has made great progress 
in controlling this public — insect 
enemy number one, but unfortunately 
good control is the best result that 
can be obtained. Elimination of the 
mosquito has so far not been pos- 
sible. I do not mean elimination of 
certain definite adult mosquitos that 
may be flying around in your house. 
I mean elimination of the problem 
of mosquito breeding in the millions 
of places adaptable for this breeding 
Scientific 
control, however. can be very effec- 
by the 


twenty-two years of organized county- 


throughout the country. 


tive, as has been proven 


wide control in Nassau County on 
Long Island. New York. as well as 


several other localities with many 
successful years to their credit. 
The first prerequisite in at- 
tacking the mosquito problem is to 
understand the species with which 
you have to contend. Species of mos- 
quitoes are found in all climates 
from the trepics to the antarctic and 
arctic regions. There is no climate 
exempt from their depredations. On 
the continent of North America. rep- 


resentatives of eleven genera of the 
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Extermination Commission 














Culicinae have been found. totaling 
about 102 species. In the vicinity of 
New York City. about thirty-five spe- 
cies have been found. 
Throughout the 
mosquitoes are 


world. for 
contro] purposes. 
grouped, regardless of species. under 


Those 


species that breed in salt or brackish 


three general classifications. 
water, or the salt marsh. Those that 
breed in fresh water. in pools. ponds. 
clogged streams and swamps. And 
those species that breed in standing 
water in any sort of container or de- 
pression around the home. In_ the 
parlance of the profession, they are 
generally termed: 1. salt marsh mos- 
quitoes. 2. fresh water or woodland- 


? 


swamp mosquitoes. and 3. domestic 
or “house” mosquitoes. 

All localities have some mos: 
quito which comes under the domestic 
classification. In most localities the 
domestic and the fresh-water breeders 
are found. Those districts bordering 
upon the seacoast have the added 
problem of the salt marsh species to 
contend with. This is the. situation 
along the Atlantic Seaboard. where 
all three general types of mosquitoes 
breed. 

During the first years of an 
organized mosquito control agency's 
attention is 


existence. considerable 


given to construction work. Irrigat- 
ing systems are installed on the salt 
marshes, the normal natural flow of 
the streams is calculated and such 
ditching and cleaning performed as 
will maintain them in a clean free- 
Howing condition. The swamps are 
ditched for constant irrigation. In 
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all the 


swamps. the places most subject to 


watercourses. ponds and 
blockage are permanently corrected 
of this condition as much as is pos- 
sible. and normal water levels are 
sought. After this initial construction 
is completed. the work of control be- 
comes largely one of maintenance. 
coupled with inspection and larvicide 
spraying work and such other varied 
activities as educational campaigns. 

On the salt marsh and the 
woodland swamps and streams. the 
work resolves into maintaining the 
control systems previously installed. 
Blockage and debris must be re- 
moved. stream levels and ditch sides 
must be maintained. 

But in any community there 
are many mosquito breeding waters. 
largely created by man, that have no 
onnection with the marshes, swamps, 
brooks, ponds and streams. These 
locations consist of water standing in 
depressions of all kinds such as vil- 
lage dumps. sewer disposal beds, 
garbage and rubbish disposal plants. 


roadside gutters. low lots surrounded 


by sidewalks. cement block works. 
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Spraying mosquito-breeding wa- 
ters with larvicide using portable 
hand pressure sprayers. These 
hand sprayers are used in re- 
ote swampy sections where 
the mechanical power-syraying 
equipment cannot reach. 











sand pits. ruts in streets. excavations. 
and old cellars. These waters are not 
adapted to mosquito control by clean- 
ing. or for the most part by filling. 
Many of them exist only after heavy 
rains or during periods of a high 
water-table. There are no natural 
enemies of the insect in these numer- 
ous places and man has had to use 
artificial methods of control. 

The most practical control 
method as yet devised consists of 
treating these waters with some form 
of larvicide. thus killing the mosquito 
eggs. larvae and pupae therein. Most 
control agencies have an inspection 
system whereby each permanent 
breeding place of this type is recorded 
and areas assigned to inspectors. 
These inspectors make the rounds of 


their districts every week to ten days 
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and when they find mosquito breed- 


ing, they report it to spraying crews. 
These crews, equipped with mechan- 
ized spraying outfits, apply larvicide 
to the breeding waters the following 
day. 

The larvicide used in the con- 
trol of these permanent recorded 
breeding places is generally of two 
types. The first and oldest in use is 
oil. The second is some form of 


Many 


formulas for compounding other toxic 


pyrethrum extract larvicide. 


substances with each of these two 
basic materials have been utilized. 
The qualities desired in a mos- 
quito spray, no matter what the base 
may be. are multiple. Perhaps the 
most important quality is the spread- 
ing coefficient. or the ability of the 
larvicide to cover a large area of 
water surface with an unbroken film. 
and to do so where the surface of 
the water is pierced with vegetation 
and debris. The toxic effect of the 
spray, other than the effect of the 
surface film. is important and aids 
materially in controlling the insect. 


In a good spray. this toxic effect will 
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be harmless to man, animals, fish and 
vegetation, although fatal to the 
insect. 

The lasting quality of the 
spraying is very important. A com- 
pound which, when sprayed. will 
maintain an unbroken film for sev- 
eral days will assure control in that 
location just that much longer. A 
good repellent quality in the spray 
will deter the female insect from lay- 
ing more eggs during the period of 
its effectiveness. Another very essen- 
tial quality is that the spray be non- 
irritating to the men applying it. 

Much progress can be made in 
this field. There is no mosquito spray 
today that cannot be improved in one 
or more of these essentials. Probably 
the most universal oil spray used 
today is what is commonly known as 
No. 2 fuel oil. This is often mixed 
with No. 4 fuel oil. which is also used 
alone. While these oils and mixtures 
are made to do the job, they lack 
much that is desired in a good mos- 
quito oil, 

The oil companies have not 
given this specialized field for their 
products much thought. This is a 
mistake. The field is large and grow- 
ing every year. Furthermore the de- 


mand occurs at a time when the nor- 
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A weekly inspection system of 
mosquito-breeding waters is con- 
ducted from March 15 through 
October 15, the mosquito breed- 
ing season. White dippers are 
used to aid in detecting larvae 


in the water. 











mal fuel oil business has slackened 
for the Summer season. 

In recent years the pyrethrum 
larvicide mixtures have enjoyed an 
ever increasing market for mosquito 
While they are 


most useful for control in many spe- 


control purposes. 
cialized types of places, their chief 
faults are their lack of lasting quality 
and their restricted use on waters 
containing organic compounds. It 
has been the writer's experience that 
oil mixtures and pyrethrum mixtures 
are both useful in mosquito control 
and at this stage neither supplants 
the other. If the pyrethrum spray 
could be so compounded that the 
spray had a lasting-repellent effect 
over a period of a week at the least. 
its usefulness and economy would be 
Also. if the 


spreading coefficient of oil could be 


increased tremendously. 


doubled, without sacrificing any other 
qualities, the economy of oil would 


be increased from many angles. 


The addition of cresylic acid 


SOAP 


to oil, or derris to pyrethrum, and 
the addition of pine oil extracts and 
similar substances increase the de- 
sirable qualities of these spray com- 
pounds. Practically all of this work 
has been performed by the control 
agencies themselves and without the 
aid and assistance of the oil com- 
panies or insecticide manufacturing 
companies. There is much room for 
cooperative effort in this work and 
the companies that can increase the 
degree of these desired qualities in 
the mosquito spray will find a ready 
market for its products. 


o 


Dissolving Rotenone 

Rotenone and its derivatives, 
pyrethrins. and extracts of pyrethrum 
and derris root are rendered soluble 
in petroleum distillates of the kero- 
sene type by including in the solutions 
a cyclic ketone such as cyclopentanone 
or cyclohexanone, and a partly or 
completely hydrogenated cyclic hy- 
drocarbon such as tetra- or deca 
hydronaphthalene. Aqueous emul- 
sions of these solutions may be pre- 
pared with the aid of neutral emul- 
sifying agents such as a neutralized 
sulfonation product of a higher ali- 
Deutsche Hydrier- 
Patent No. 


phatic alcohol. 
werke A.-G. 
665.216. 


German 


Derris Emulsions 

Aqueous emulsions or suspen- 
sions of the active principles of the 
roots of derris, cube and_ similar 
plants are obtained by using as emul- 
sifying agent an “active cation” sub- 
stance such as lauryl trimethyl am- 
monium chloride or the salts of 
products resulting from the reaction 
of oleic acid chloride on diethy! 
diaminoethane etc. Castas Saliaris. 


French Patent No. 829.339. 


——— 


High Activity Derris 

A colloidal gel artifically pre- 
pared is used to absorb a solution in 
a volatile solvent of the active prin- 
ciples of the roots of derris, cube 
and similar plants. By evaporation, 
a toxic product of high activity is 
obtained. Costas French 


Patent No. 829.338. 


Saliaris. 
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INSECTICIDES 
and the Dealer — 


F THE average retail dealer 
knows anything about — fly 

sprays, and other household 

insecticides. his ability to keep 
his knowledge a secret is indeed 
quite remarkable. Although the re- 
tail grocer, the druggist. and the 
hardware dealer represent the front 
line of contact between the insecticide 
manufacturer and the ultimate con- 


sumer. it is truly not a “front line” 
which on the whole can be of help 
to the manufacturer in selling more 
insecticides to the public. We come 
back from a look into the retail sales 
situation in household insecticides 
with the distinct impression — that 
those insecticides which find their 
way into home consumption, do so 
in spite of the feeble and uncertain 
efforts of the retailers. In fact. we 
wonder if the average retailer does 
not retard insecticide sales by his 
apparent almost complete ignorance 
of them and their proper use. Al- 
though this condition is not uni- 
versally true, it exists in far more 
than a majority of cases among 
dealers investigated. It would ap- 
pear under the circumstances that 
insecticide sales are in direct pro- 
portion to the extent and _ effective- 
ness of advertising in any locality, 
and that the retailer is but a minor 
factor in pushing sales or in brand 
selection. 

A number of retail dealers 
were interviewed by a representative 
of Soap in three widely separated 
areas of the New York Metropolitan 
territory. They were all types of 
stores in all kinds of neighborhoods 
and represent a fair cross-section of 
the retail grocery. drug, and hard- 
ware trades, the three outlets which 
distribute the bulk of household in- 


What does the retailer do to push 


their sale, if anything / 


What 


determines what he recommends 


to users / 


cides / 


Does he know insecti- 


A stall investi gation 


among some grocery, drug. and 


ha rdware dealers. 


secticides in the urban communities. 
There appeared to be little variation 
in the reactions or answers to ques- 
tions or the mental attitude toward 
insecticides among these three classes 
of dealers. Likewise. there appeared 
to be little variation in stores in dif- 
ferent localities. With this in mind. 
we are taking the liberty of classify- 
ing them all as retailers and dis- 
cussing them as a unit, regardless of 
store or location. 

The average retailer, in his 
insecticide selling, was found to have 
little or no knowledge of the type, 
nature. use and limits of household 
insecticides. The average number of 
brands carried by each retailer was 
six. This included most of the better- 
known brands, some of the lesser- 
known and others put up for the re- 
tailer himself with his own name on 
the label. The most brands carried 
by any one retailer was ten and the 
Drug stores averaged 
hardware 


least three. 
seven different brands; 
stores, six, and groceries, five. 

It was unanimously agreed by 
groceries and drug stores alike that 
the liquid type of insecticide was 
the best seller, because as they put 
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it, “it was easier to apply.” Five out 
of ten hardware retailers swung along 
with the druggists and grocerymen. 
Three, however, thought that powders 
sold best and two thought that honors 
were evenly divided. 

The majority of customers, it 
was found, asked for insecticides by 
brand name when they came into the 
store, and not for something to meet 
a definite need such as something to 
kill roaches. From this bit of infor- 
mation, we naturally concluded that 
the well-advertised brands sell best, 
and such is the case. It was found, 
though, that a substantial number of 
people did ask for an insecticide in 
order to fulfill a definite need. Here 
is where the retailer uses his “knowl- 
edge.” As a rule the customer knows 
the storekeeper fairly well and his 
confidence in his suggestions and in 
the recommendations he makes for a 
certain product. With this in mind we 
asked. “what insecticides do you rec- 
ommend when the customer doesn’t 
ask for a certain brand?” The an- 
swer received was in three out of 
every four cases, “the one giving the 
most profit.” The merit of the prod- 
uct seemed to have no bearing upon 
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OU don’t have to be a chef to en- 

joy a plum pudding . . . nor do 
you have to be an analytical chemist 
to recognize a good floor wax. Just 
as surely as the proof of the pudding 
is in the eating . the proof of a 
good floor wax is in its performance 


on the floor. 


In other words, performance does not 
depend alone on what ingredients a 
wax contains and how much of each 

. but rather on HOW they are put 
together. For even though you can 
get good specifications from a good 


wax, the reverse is not always true. 


That’s why it is important to equip 


your men to meet competition with a 


product that speaks for itself where 
it counts most—on the floor. And 
that’s where Candy’s Bright Beauty 
shines! 
For every time your men can put 
“Bright Beauty” on a prospect's floor 
. alongside a wax that has alread 
proven “eminently satisfactory” 
you ve practically got an order. This 
may sound like a pretty broad state- 
ment, but we'll gladly demonstrate it 
to your satisfaction any time you 


give us an opportunity. 


Candy, 


Sold Through Distributors Only 
Bright Beauty Wax is sold through 
distributors only* . . . never direct 
to the consuming trade. It is our un- 
alterable policy never to compete 
with our jobbers. Packed in attrac- 
tive containers under your own labei. 
Competitively priced to allow you 


your usual mark-up 


Try Bright Beauty Waxes under your 
own most rigid tests! Write for FREE 
experimental sample. No obligation. 
* Except for experimental accounts 
in Chicago, essential to research. 





GANDY & GO., ING, WAX SPECIALISTS FOR OVER 40 YEARS 2319 W. 35TH ST. CHICAGO 


Manufacturers of to Paste Wax, Spirit 


Liquid Prepared Waxes, Powdered Dance Floor 


Cleaners, Rug Shampoo. 


Concentrated Cream Furniture Polish, Paste 
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the choice. and when questioned. the 
retailer answered in most cases to 
the effect that all insecticides were 
the same regardless of brand or man- 
ufacturer. From this we might judge 
that among most retailers. then. man- 
ufacturers cannot expect to promote 
the sale of their products on a quality 
basis. Wider profit margin appeared 
from this to be the obvious answer. 
Even if every retailer wanted 
to recommend that insecticide which 
gave the best results for any par- 
ticular purpose. —-and some. stated 
they did. they were found to lack 
the necessary knowledge to recom- 
mend intelligently. As already noted. 


some did recommend that product 
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which they thought would give the 


best results, but upon asking on what 
their recommendations were based. 
they answered, “it is our best seller” 
or “that’s what most people ask for.” 
Associated with the recom- 
mendations of the retailer were his 
sales efforts in behalf of various in- 
secticides. Which ones? Again those 
giving the most profit. Out of twenty- 
seven stores visited. four pushed a 
product because it was their own 
brand. four others pushed nothing in 
particular. and the rest pushed the 
insecticide giving the most profit. 
Twenty-two retailers stated 


that they carried a spring window 


display annually on all brands of 
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In the sale of household insec- 

ticides, the manufacturer can- 

not expect much in the way of 

help from the proprietor or 

clerks in the average retail 
store 











insecticides and allied products. Those 
not displaying were two drug stores 
and three groceries. All hardware 
stores were found to employ this 
method of putting the product before 
the public. On the whole the retailer 
felt that a spring window display was 
to his advantage and did increase 
sales to some extent. In some cases. 
these displays were repeated through- 


out the summer at various intervals. 


HEN asked if lower 
v4 prices of insecticides 


last year helped to increase sales 
volume. the retailers. with the ex- 
ception of two. agreed that sales had 
increased. Eleven attributed this in- 
crease to the lower prices, but four- 
teen insisted that the additional sales 
were due to a larger number of in- 
secticidal needs than previously. Upon 
questioning further, several were cer- 
tain that the purchase of insecticide 
by the average consumer was due 
solely to the consumer's need and not 
because of lower prices. If there 
were no need. they held. why would 
the customer purchase the product 
at all—irrespective of price? Also, if 
there were a sufficient need, the pur- 
chase would be made regardless of 
price within reason. 
Almost all of the retailers 
carried a small line of sprayers, 
the hardware stores from ten 
cents to the more expensive con- 
tinuous types. and the druggists and 
srocerymen from ten cents to about 
fifty. In all cases, the retailer when 
selling a liquid insecticide,  at- 
tempted to sell a sprayer. the one 
selling best being the twenty-five cent 
size. Two groceries and two drug- 
stores out of the twenty-seven stores 
failed to carry this additional item. 


They said that they couldn't be 


bothered! 





ESSENOL 
PYRESSENOL 


D&O ESSENOL, embodying the penetrating principles of processed essential oils, and 
PYRETHRUM CONCENTRATE No. 20, providing the toxic principles of pyrethrum, in com- 


bination produce a much less expensive and better Insecticidal Concentrate, 


PYRESSENOL No. 20 


60% Standard Pyrethrum Concentrate No. 20 (2 grams pyrethrins to 100 cc.) 
40% D&O ESSENOL 


PYRESSENOL No. 20 gives higher kill than Pyrethrum No. 20 in the same dilution at lower 
cost. 





The ESSENOL in PYRESSENOL carries a smaller pyrethrin content into the bodies of 
insects with greater kill than obtained from the higher pyrethrin content in Pyrethrum 


No. 20. 
Pyrethrum provides the toxic principle. ESSENOL CARRIES IT IN. 


*-Penetration does it!”’ 


Whether you obtain PYRESSENOL No. 20 from us, or blend D&O ESSENOL with your own 
Pyrethrum No. 20, you will get the same or greater killing power at decidedly lower cost 
than from straight Pyrethrum No. 20, in the same dilutions. 


With D&O ESSENOL at $2.25 per gallon, in drums, fob New York, figure the cost of making 
Pyressenol by mixing Essenol with your own Pyrethrum Concentrate, then calculate the 
reduced cost of the finished insecticide from Pyressenol and ‘POCKET THE PROFITS.” 


DODGE & OLCOTT COMPANY 


180 Varick Street , : ‘ : New York, N. Y. 
BOSTON : CHICAGO  : PHILADELPHIA’: ST. LOUIS’: LOS ANGELES 
Plant and Laboratories .... Bayonne, N. J. 
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Did the retailer do any spe- 
cial pushing of sales or suggest in- 
secticides verbally when a customer 
came into the store? Only two hard- 
ware stores of all the retail stores 
visited were interested enough in the 
sale of insecticides to go out of their 
way to make a sale. These stores. it 
was interesting to note. seemed more 
prosperous than the rest. These two 
retailers went further and made out- 
side sales by visiting local apartment 
houses, factories. cemeteries, etc. 
They sold a greater amount of in- 
secticides in bulk in this way and 
also increased their small package 
sales. In selling to an apartment 
house it was their custom to approach 
the superintendent of the building. 
If he bought their insecticide he 
eventually recommended it to tenants 
in the building who themselves are 
prospective buyers of the same ma- 
terial. Note was made of the fact 
also that the retailer is usually 
hesitant to suggest an_ insecticide 
without a request from the customer. 
As one retailer put it. “It’s difficult 
to ask Mrs. Smith to buy an insecticide 
for roaches or bedbugs, she might 
take it as an affront and trade else- 


where.” 


The turnover of insecticide pow- 
ders and sprays was found to be 
small in comparison to other goods. 
probably due. as most retailers said. 
to seasonal demand. The average 
turnover of stock amounted to twice 
a year, usually once each in the spring 
and fall. 


turnover were found to be the chain 


Those having a greater 


grocery stores. Because of local ware- 
house facilities, each chain grocery 
carries a smaller amount of each 
kind of insecticide and naturally has 
a greater turnover. Where the stores 
are independently owned, however. 
insecticides are bought wholesale in 
large quantities. We noted that in- 
secticides in chain groceries were 
more often attractively displayed in 
prominent positions than in inde- 
pendent stores. This is probably an- 
other factor explaining the greater 
turnover of chains. 

Price protection by some man- 
ufacturers looms important to all 


retailers. The retailers did not mince 


May, 1939 


words in denouncing the practice 
that enabled the man around the cor- 
ner to undersell them. In some 
cases the retailers stated they were 
forced to sell insecticides below cost 
in order to meet near-by competition, 
particularly chain stores. As a result 
they feel unkindly towards the man- 
ufacturer of that particular insecti- 
cide and as a consequence. invariably 
attempt to push the sale of competing 
products. One of the largest and 
best-known insecticide manufacturers 
has incurred much ill-feeling from 
the retailers because of more or less 
recent price cuts which left the dealer 
holding the bag. 

Undoubtedly one of the fore- 
most thoughts in the minds of re- 
tailers is price protection. With 
greater protection on price and a 
wider profit, he might feel more 
kindly toward the manufacturer and 
be more willing to educate himself so 
that he could increase his insecticide 
sales. The average retailer is. at 
present, groping in the dark when it 
comes to the merchandising of insecti- 
cides and the manufacturer unques- 
tionably suffers as a result. 

Based on the views expressed 
by those dealers which were inter- 
viewed, the conclusion is quite logi- 
cal that household insecticides are a 
small part of their retail business and 
in comparison to many other prod- 
ucts, is of minor importance to them. 
Under the circumstances. it is not 
dificult to see why the average re- 
tailer knows very little about  in- 
secticides, why he fails to push their 
sale, and why his recommendations 
to users are so limited in their basis 
on sound reasons. The average re- 
tailer, usually a poor merchandiser 
at best, cannot be expected to work 
up any great enthusiasm for insec- 
ticide sales under present circum- 
With lower 


those which were in effect two and 


stances. prices than 
three years ago, his profit margin is 
consequently lower,—and the sales 
enthusiasm of retailers invariably is 
in direct proportion to the margin 
of profit in any item. Note the will- 
ingness to push private brand insecti- 


cides, the quality of which compared 
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to the run of standard brand items 
has usually been low. 

The average retailer is lazy,— 
and he is profit conscious. If he can 
make a good margin without too 
much sales effort, he is strong for 
that item or items, as might be ex- 
pected. Insecticides, being on the 
whole items of necessity which are 
bought when needed, and devoid of 
anything resembling sales appeal in 
themselves, do not in the present 
scheme of retail merchandising fall 
in the class of such items. Quite ob- 
viously, insecticides are bought, and 
not sold, that is as far as the ultimate 
consumer is concerned. 


° 


Pyrethrum Treatment 
Insecticidal products are pre- 
pared from pyrethrum flowers by sub- 
jecting the flowers and a carrier 
liquid substantially non-volatile un- 
der the conditions of distillation, to 
short-path high-vacuum distillation 
at an elevated temperature. Canadian 
Industries Ltd. Canadian Patent No. 


380.341. 
= » an 


Rate of Disinfection 

A new method for determin- 
ing the rate of disinfection employs 
an apparatus in which contact he- 
tween organisms and disinfectant is 
made for periods of about 0.2 sec- 
ond. It consists essentially of a pipet 
from which a drop of disinfectant 
can be released, a platinum loop 
placed in the path of the falling 
drop, and below these on a revolving 
turntable a Petri dish containing 
water or a solution which arrests the 
action of the disinfectant, and a mix- 
ing baffle. This permits the deter- 
mination of disinfection rates of 
strong disinfectants without appre- 
ciable dilution. Moses L. Isaacs. 
J. Bact. 36, 547-57. 


a 





Vermin Destroyers 

Aluminum phosphide, which 
evolves phosphine in moist air, is 
used for destroying rats, mice, beetles 
and other vermin. Crude aluminum 
phosphide containing aluminum sul- 
fide may also be used. Erich Kah. 
German Patent No. 667.257. 
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(HYDROGENATED ROTENONE PRODUCTS) 


CONTAINS 


DIHYDROROTENONE 


which has 
Double the Stability 
of Rotenone’ 


Increase the length of the toxic life of your sprays and 
at the same time effect a substantial savings with the use 
of Dihydrolin. 


*Tests show Dihydrorotenone to possess twice the sta- 
bility of rotenone in the direct rays of the sun. 


Laboratory and exhaustive field tests have proven conclu- 
sively the potency and resistance to deterioration of 
Dihydrolin. 

With the use of Dihydrolin, grade AA household insecti- 
cides may be manufactured at a savings of over 30% in 
the cost of your active ingredients. In addition to the 
decided savings you get new insecticidal properties plus 
more stability. 


* Journal of Economic Entomology, Volume 26, No. 2, April 1933. 
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DIHYDROLIN DIHYDROLIN PROTEXED** 
LS A G aig Be and 
otenone 
For Livestock For Horticultural For Agricultural 
Sprays Sprays Dusts and Sprays 





















** PROTEXED — Trade name covering our exclusive process for treating Rotenone in Derris and allied resins 
chemically and physically for stabilization (protection of toxicity) against light and impurities found in inert bases, 


For further information write 
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erris Stability oi 


URING a study to improve 

the repellency of derris 

for the Japanese beetle 

and to reduce its decom- 
position by light. it was noted that 
from the same spray mixture there 
was considerable variation in the 
amounts of derris decomposed upon 
exposure to sunlight of the deposits 
on glass plates on different days. 
Jones and coworkers', using glass 
slides heavily coated with dried der- 
ris paste, had shown that the toxicity 
of derris was reduced after exposure 
to sunlight. but that heat was not 
an important factor at temperatures 
produced by sunlight. Since they had 
used deposits that were much heavier 
than ordinary spray residues, it was 
considered desirable to study the 
effects of both temperature and sun- 
light upon the decomposition of der- 
ris when present in very light de- 
posits. These studies were made from 
September through December, 1935, 
at the Moorestown, N. J.. laboratory 
of Japanese and Asiatic beetle in- 


vestigations. 


Three derris sprays were used, 
which contained the following ma- 
terials on the basis of 100 gallons 


Jones, H. A., Gersdorff, W. A., and Gooden, 


E. L. Loss in toxicity of deposits of rotenone 
nd ated materials exposed to light. Jour 
Econ. Ent. 26:451-470. 1933. - 


L. D., and Fleming, W. E. 
derris applied as an_ insecticidal 
Econ. Ent. 29:580-583. 1936. 


R. D., and Goodhue, L. B 





ts of sunlight and rain on derris 
studied in the laboratory. Soap 
119, 131 1938. 

‘Gross, ( R., and Smith, C. M Colori 
metric method for determination of rotenone. 
Jour. Assoc. Off. Agr. Chem. 17 :336-339. 1934. 
_*Goodhue, L. D. An improvement on the 
rT and Smith colorimetric method for the 
jetermination of rotenone and deguelin. Jour. 
As Off. Agr. Chem. 19:118-120. 1936. 
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Effect of temperature and light 


upon the decomposition of derris 


By Robert D. Chisholm 
Bureau Entomology & Plant Quar., U.S.D.A. 


of spray: 3 pounds of derris (4.3 
per cent rotenone and 16.4 per cent 
total carbon tetrachloride  extrac- 
tives) alone and with 3 pounds of 
either a casein? or a gum-arabic 
emulsion of rosin residue. 

The several spray mixtures 
were applied® to 5 by 7 inch glass 
plates with a commercial paint gun. 
which produced a very light, uniform 
deposit. The test plates were ex- 
posed under various conditions of 
temperature and light. Analyses were 
made to determine the amount of 
rotenone in the original derris de- 
posit and in the deposits after 5, 10 
and 15 days’ exposure. The derris 
deposits were extracted. and_ the 
rotenone content was determined by 


the Gross-Smith method‘. The red 
color developed in this test is pro- 
portional to the sum of the amounts 
of rotenone, deguelin, and possibly 
other derris constituents in the solu- 
tion. However, for the sake of sim- 
plicity, the results were calculated 
on the basis of micrograms per 
square centimeter, and reported as 
rotenone. The amount of rotenone 
determined was considered as being 
proportional to the amount of un- 
decomposed or active derris. Good- 
hue’s® modifications of this test was 
not out when this work was done. 
One group of plates was ex- 
posed on an open sun rack equipped 
with a cover. which was closed at 
night and during cloudy weather. The 











Table 1.—Effect of Temperature and Sunlight Upon the 
Decomposition of Derris Deposits on Glass Plates 
Emulsion Portion of Original Deposit Unde- 
Place of Added composed After Exposure for— 
Exposure Temperature to Derrisé 5 Days 10 Days 15 Days 
oF. Per Cent Per Cent Per Cent 
{Casein 88 66 : 
Open sun rack. 32.5 (mean)...{Gumarabic 82 64 45 
|None 80 70 40 
{Casein 71 57 29 
Greenhouse .. 70-75 ......... {Gumarabic 60 50 30 
| None 66 44 23 
{Casein 100 _ 100 100 
37 _.........4Gum arabic 100 100 100 
—, |None 100 100 91 
ha (Casein 100 100 100 
eects 70 ..4{Gum arabic 100 100 100 
|None 100 100 91 
{Casein 89 78 78 
fro peer’ .{Gum arabic 100 91 91 
|None 100 100 88 
RE xo0e ne: | (Casein 75 75 75 
{120 ere. pee arabic 78 78 66 
|None 78 78 78 
*3 pounds of derris and 3 pounds of emulsion per 100 gallons of spray. 
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véniént PO! is easy to 

ot ie ibe controlled from a 
artiito a fall flow,— no muss or waste. 
When the cont sare us : up, the cover can be 
removed, provifling a HANDY UTILITY PAIL. 
ADOPT THESE MODERN PO ‘PAILS AND WATCH YOUR SALES GO UP! 


Complete information and prices sent upon request! 













WILSON & BENNETT MFG. CO. 


Eastern Office and Factory GENERAL OFFICE AND FACTORY Southern Office and Factory 
353 Danforth Ave., Jersey City, N. J. 6532 SO. MENARD AVE., CHICAGO, ILL Cortez and Bienville Sts., New Orleans, La. 
Phones: Delaware 3-4700, Cortlandt 7-0231 PHONE: PORTSMOUTH 8100 Phone: Galvez 2171 







Three Modern Factories—Sales Offices and Warehouses in Principal Cities 




























ANNOUNCING 
A NEW, LOW PRICED BREUER’S T O R N A D O 


ELECTRIC INSECTICIDE SPRAYER MODEL 53G 


Just what you have been waiting for—an electric compressor 
type sprayer to sell at a price which will enable you to supply 
your prospective customers whom you have not been able 
to sell heretofore on account of price. Built up to the high 
standard of quality that has made Breuer TORNADO 
Sprayers the most popular on the market. 

SPECIFICATIONS Equipped with a 1% H. P. GE Motor, 25 ounce 
glass jar, the exclusive volume control and compressor action for 


finest diffusion. 10 feet of rubber covered cord. For oil base in- 
secticides only. 





WRITE TODAY for prices and sample Model 53G, also information on the complete line of 
Breuer TORNADO Insecticide Sprayers—6 Models. 


BREUER ELECTRIC MFG. CO. 


5118 N. RAVENSWOOD AVENUE CHICAGO, ILL. 


We do not sell insecticides. Our business is manufacturing sprayers. Patented in U. S. A. and foreign countries. 
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mean temperature during the entire 
exposure period was 32.5° F. 

Concurrently with the outdoor 
test. another group of plates was ex- 
posed upon an inclined sun rack. 
with southern exposure, in a green- 
house where the temperature was 
maintained at 70-75° F. 

Two groups of plates were 
exposed in constant-temperature cel- 
lars in the absence of light. The 
temperature in one cellar was 37 
F.. and in the other it was 70° F. 
Fans maintained a circulation of air 
over the plates. 

Two groups of plates were ex- 
posed in constant temperature ovens 
in the absence of light. The tempera- 
ture in one oven was 100° F., and in 
the other 120° F.. or the maximum 
summer orchard temperature in this 
area. 

The results of these investiga- 
tions are presented in Table 1. 

Differences. were noted, in 
the percentages of the original de- 
posits from the three sprays unde- 
composed after exposure, but these 
differences were considered insignifi- 
cant. Conseqnently, averages of the 
three sprays are used for the purpose 
of summarizing the results. It was 
found that, in spite of the filtering 
effect of the greenhouse glass on the 
transmitted light. afer 15 days’ ex- 
posure the decomposition of the der- 
ris deposit in the greenhouse was 
about 73 per cent. while outdoors 
it was 60 per cent; however, the 
temperature in the greenhouse was 
higher. On the other hand, when 
the derris was exposed at about the 
same temperatures as those outdoors 
and in the greenhouse. but in the 
absence of light. there was no appre- 
ciable decomposition. 

The deposits exposed in the 
constant-temperature ovens in the ab- 
sence of light at 100 
average decomposition of about 14 
while those at 120° F. 


showed about 27 per cent. Although 


F. showed an 
per cent. 


the temperature was increased from 
70-75° F. plus sunlight to 120° F. 
without sunlight, the decomposition 
in the oven was only about one-third 


of that in the greenhouse. 
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In the several groups that were 
exposed in the absence of light there 
was no appreciable decomposition 
below 70° F., but as the temperature 
increased above this point the rate 
of decomposition also increased. 


Summary 


The effect of temperature and 
light on derris deposits was studied 
by spraying several derris mixtures 
on glass plates and determining the 
rotenone in the deposits after expo- 
sure under various conditions of tem- 
perature and light. 

Derris deposits were decom- 
posed both in the presence and in 
the absence of sunlight. The rate of 
decomposition was increased when 
the temperature was increased. After 
exposure for 15 days to sunlight at 
32.5° F., 


of the deposit was decomposed, while 


an average of 60 per cent 


73 per cent was decomposed at 70-75 
F.. even though the latter deposits 
were subject to the screening effect 
of greenhouse glass. In the absence 
of light and at similar temperatures 
there was no measurable change. 
However. when the temperature was 
increased to 120° F., 
fourth of the deposit was decom- 


about one- 


posed. 


Insecticide Analysis 

A combined cold chloroform 
extraction for the determination of 
the extract and rotenone contents is 
suggested in the analysis of derris 
and lonchocarpus roots. No toxicarol 
could be found in lonchocarpus ex- 
tracts. The greater insecticidal activ- 
ity of derris root may be due to the 
presence of “protoxicarol,” which is 
absent from the lonchocarpus root. 
P. A. Rowaan and A. J. van Duuren. 
Chem. Weekblad 35, 755-6. 


—_ 


Weathering of Cubé 

Deposits of cubé on cabbage 
deteriorated on exposure to weather 
but retained some toxicity after five 
days. Precipitation was second to 
duration of exposure in causing de- 
terioration of cubé deposits. Deposits 


from water suspensions of cubé plus 


SOAP 


a spreading agent gave greater mor- 
tality of the imported cabbage worm 
in laboratory tests than dust deposits. 
Equally good mortalities were ob- 
tained in the field even though only 
half the amount of cubé was used per 
acre in the sprays as in the dusts. 
C. B. Wisecup and L. B. Reed. J. 
Econ. Entomol. 31, 690-5. 


¢- 


Determination of Pyrethrins 
The material separated by ex- 
traction is saponified and the chrys- 
anthemic acids are separated by 
means of the soluble barium salts 
from extraneous acids. From one 
portion of the acidified filtrate the 
monocarboxylic acid is extracted by 
low-boiling light petroleum at 1-2° C. 
end determined by Wilcoxon’s meth- 
od with Deniges’ reagent. The two 
acids are liberated from another por- 
tion of the filtrate, the monocar- 
boxylic acid is removed by distilla- 
tion in steam and the dicarboxylic 
acid is titrated against 0.02 Normal 
sodium hydroxide solution. The 
method may be applied to the testing 
of the quality of pyrethrum powder. 
G. Canneri and D. Bigalli. Ann. chim. 
applicata 28, 15-22; through Chem. 


Abs. 


Extracting Pyrethrins 

Pale-colored extracts contain- 
ing a high proportion of pyrethrins 
are prepared by extracting pyrethrum 
flowers with acetone or an equivalent 
solvent. removing the solvent. treat- 
ing the extract with a diluted alcohol 
such as 80 per cent methyl alcohol. 
rejecting the residue, removing the 
alcohol, treating the product with a 
petroleum hydrocarbon and rejecting 
the residue. Stafford, Allen & Sons 
Ltd. and Trustham F. West. British 
Patent No. 493,074. 


ees 


Cleanser and Disinfectant 

A cleansing and disinfecting 
composition contains solid sodium 
silicate mixed with 10-15 per cent of 
free caustic soda and with solid cal- 
cium hypochlorite. Such a product 
is used as an aqueous solution. I. G. 
A.-G. Patent 


Farbenind. German 


No. 668.206. 
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Garnet Largest Manufacturers of Sanitary Appliances Since 1899 
DRIP MACHINES SOAP DISPENSERS BLOCK HOLDERS FLOOR OILERS 


The New 
UNIVERSAL No. 8 


Liquid Soap 


DISPENSER 


A new sturdy, gracefully designed low priced Soap 
Dispenser. Smooth acting, slight pressure releases 
generous supply of liquid soap. Removable glass 
bulb which is easily kept clean and can be quickly 
replaced if broken. 


Made for Steady and Hard Usage 


FEATURES: 
Chrome Plated Spring Valve 
Replaceable Bulb Neat Design 
Heavy Flint Glass Bulb 
Low in Price High in Quality 

















Send for 
Catalogue and GARNET CHEMICAL CORPORATION 


Price List 911-925 N. Lumber St. and L.V.R.R. 
Dept. K ALLENTOWN, PENNSYLVANIA 








-HI-TOX 20 - 


THE NEW SYNTHETIC CONCENTRATE 


Before placing your next order for concentrate, inves- 
tigate the many advantages of HI-TOX 20—a synthetic 


E F F l C | a NT : concentrate based on the esters of carboxylic acids. 


HLTOX 20 has the same killing principle as pyrethrum and when diluted 1 part 
to 19 parts of base oil gives a finished product with a grade “A” rating. 1 part 
diluted with 24 parts of base oil gives a finished product with a grade “B” rating. 


U N | F O R M * For a “AA” grade product only six to six and a half per cent of Hi-Tox 20 is 


necessary. 


HI-TOX 20 is manufactured in U. S, from materials produced in U. S. Thus, the 
NON TOXIC . closest chemical control is maintained at all times and the buyer is assured an 
- ¢ absolutely uniform product. 


HLTOX 20 is non-toxic to warm blooded animals and even a 10% solution is non- 
irritating. Will not spot, stain or injure any materials. 


. 
S i A B L E ¢ HLTOX 20 does not deteriorate with age. Light and temperature have no adverse 


action on its toxicity. 


We will gladly send samples and further information. 


WRITE TODAY. 


ASSOCIATED CHEMISTS, INC. 


6243 S. ASHLAND AVE. CHICAGO, ILL. 
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WHITE SHOE CLEANERS 


First of a series of three articles 


on composition, production, test- 


ing, packaging and equipment. 


NE of the earliest varieties 

of white shoe cleaner on 

the market and is_ still 

present. although to a small 
extent. is the so-called stick type. 
This product is non-adhering and is 
therefore short-lived in effect. The 
advantages of this type of product are 
its ease of application. and low cost 
per application. 

It is prepared by kneading a 
white chalk together with a minimum 
amount of water carrying in solution 
an adhesive such as glue. etc. The 
paste is moulded with the aid of heat 
and pressure into stick or bar form. 
This results in a cake of desired 
firmness. vet loosely enough bound 
to permit its transfer to the leather 
by rubbing. 

Atypical formula is as 


follows: 


Calcium carbonate 99 
Animal glue 1 
Soda salicylate ' ; . 05 
Water 20 


The process is as follows: The pres- 
ervative is dissolved in about a quar- 
ter of the water. The glue is then 
dissolved in all of the water by 
means of heat. The calcium carbon- 
ate is placed in a kneading or paste 
mixing machine and the glue solu- 
tion added to form a plastic mass. 
This plastic mixture is then placed 
in heated molds where it is subjected 
to pressure causing the material to 
pack rather tightly and at the same 
time dehydrate so as to result in a 
dry solid and adherent mass which 


can then be packaged. 


Part Il 


By Charles S. Glickman 


Lacquer Products 


1. Titanium Dioxide 25 
Cellulose Nitrate 8 
Ester Gum Pale 6 
Dibutyl Phthallate 6 
Ethyl Lactate . 8 
Butyl Acetate . 12 
BUtanol 2... cee wi 10 
Toluol 25 


Process: The cellulose nitrate is 
dissolved in the lacquer solvents 
and the resulting solution diluted 
with the other solvents and gums. 
The pigment is then ground into 
this solution. 


According to Auch, the pig- 
ment content of commercial samples 
ranges from 16.80 to 26, averaging 
21 per cent for the liquid type of 
product. and ranging from 57.70 to 
as high as 64.80 per cent for the 
paste type of product. According to 
Levey. the amount of pigment ranges 


from as low as 15 to as high as 30 


| ees | 


per cent for the liquid type and the 
gum content ranges from 5-7 per 
cent. 

There is still another form of 
white shoe cleaner for which no def- 
inite formula or process is stated. 
This is the so-called shoe-soap. Es- 
sentially, this product is merely a 
concentrated soap solution into which 
has been dispersed, a high whitening 
power pigment. These products can 
be prepared by making soap solu- 
tions of from 25 to 40 per cent con- 
tent and the balance pigment. In 
preparation, about 12 to 20 parts of 
soap by weight are dissolved in an 
equal amount of boiling water and 
the solution slowly stirred to insure 
thorough solution. To this hot mix- 
ture is then added from 60 to 75 
parts of titanium dioxide by weight 
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SPECIALISTS in the manu- 
facture of high grade 
SPRAYERS to meet your 
requirements at surprisingly 


LOW PRICES. 


PROMPT shipment guar- 
anteed regardless of size of 


order. 


WRITE US for 


complete information. 





UNIVERSAL METAL PRODUCTS CO. 


P.O. BOX 95 MERS 7 TEROTE . AY FACTORY 
LOWELL, MICHIGAN MFRS. OF TESTED SPRAYERS SARANAC, MICHIGAN 

















Every showroom floor is a prospect for 
WASHBURN FINISHES W ASHBURN Products 


WASHBURN Offers You Suggested Treatments and Finishes 
for All Types of Floors — In Fact Everything You'd Want 
in the Floor Finish Line to Make Satisfied Customers — And 
Best of All There Is a Profit in the Sales For You, Too. 


Free to Jobbers—WASHBURN’S New Book Modern Floor Maintenance 


SEND FOR YOUR COPY TODAY 


T. F. WASHBURN CO. 


2244 Elston Ave. Floor Maintenance Division Chicago, Ill. 
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‘enough pigment to make a total of 
100 parts) and this mixture passed 
through a colloid mill. ointment mill 
or roller mill ‘till uniform in texture. 
These products are best packed hot in 
Hat cans or wide-mouth jars. 
Titanium dioxide in its vari- 
ous blends has the property of slight 
abrasiveness, a property not possessed 
This 


serves to enhance the cleansing ac- 


hy other pigments. property 
tion of the polish by breaking down 
the dirt aggregates and allowing the 
solvent or soap greater freedom of 
action. The abrasive action also 
helps to bind the pigment more firm- 
ly to the leather surface. For these 
reasons as well as its high covering 
power. it should be used exclusively 
as the pigment in polishes created 
specifically for rough finish or nappy 
leathers and fabrics. Its use in low 


concentration. which will produce 


the same degree of whiteness as a 
poorer covering pigment. allows for 
less concentrated and hence more 
dilute solutions thereby eliminating 
the possibility of giving the leather 
a “laid” or painted appearance. 

While it is not possible to dis- 
individual formulas for 


CUss every 
possible combination of components 
in each of the three groups outlined 
in the first article of this series. the 
matter of adding wax to white shoe 


cleaners is worth further considera- 
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tion. Solutions or dispersions of 
carnauba and other waxes. usually 
of about the same composition as 
water-emulsion wax polishes. add 
firmness and gloss to the dried coat- 
ing of shoe white. The incorporation 
of such wax emulsion to the shoe 
cleaner. whether liquid or paste, is 
to give a subdued gloss effect. differ- 
entiating such cleaners from those 
which leave a dead-white finish. This 
gloss can also be heightened where 


desired by light buffing. Further- 


more. the presence of wax adds to 
the adhesive qualities of the cleaner 
and reduces any tendency to rub off. 
For such leathers as kid and smooth 
calf. a slight gloss gives a better fin- 
ish which is more in keeping with 
the natural surface of the leather. 
The proportion of wax emul- 
sion to be added can range anywhere 
from five per cent up to 25 per cent 
of the 


This added volume of 


total weight of the cleaner. 
wax emulsion 
can be calculated as replacing an 
equal quantity of water in formula- 
tion of standard products. Additional 
benefits in the appearance of the 


finished cleanet are derived from 


these wax additions. the added sus- 
pending power of the emulsion and 
the creation of a white upper layer 
in the package making for better 
looks. 


are interested in a non-separating, 


For those manufacturers who 


all-white product. there may be pos- 


SOAP 


sibilities here. The wax emulsions 
are not affected by alkali or soap in 
standard white cleaner formulas, but 
are affected by alcohol and hydro- 
solvents. 
Different 
and other materials used in the man- 
ufacture of white shoes naturally re- 
quire different treatment in the mat- 


ter of cleaning and polishing. The 


carbon 


types of leathers 


leathers commonly employed are kid, 
calf. suede. elk, buck. and of course 
imitation buck. There are also to be 
found, patent leathers, satins and 
eabardines as well as canvas. Of the 
leathers. only the buckskin and_ its 
imitations require products of low 
pigment concentration as do satins, 
gabardines and canvas. In these prod- 
ucts. soaps or solvents of high dirt or 
stain removal powers should be used. 
In other words. the surface being pol- 
ished should be thoroughly cleansed 
of stains and dirt, and a very thin but 


intensely white layer of pigment left 


on it. High concentrations of pig- 
ment will cake the surface and de- 


troy the nap effect. 

The smoother leathers require 
products of lesser dirt removal pow- 
ers but with pigment content which 
will result in smooth and even whiten- 
ing effects which can be made either 
glossy or not, as was mentioned be- 
It is 


therefore. possible that concentrated 


fore in the discussion of waxes. 


products may be used for the smooth 


leathers and their dilute solutions 


for nappy or rough leathers and 
fabrics. 

While still on the subject of 
formulation and products. the sub- 
ject of “non-rubbing off” should be 
considered. The sudden outcropping 
of a wide variety of so-called non- 
rubbing off white shoe polishes has 
given rise to a rather strange state 
of affairs. After all: in the final con- 
sideration, it is much simpler for a 
manufacturer aided and abetted by 
his sales manager either willingly or 
otherwise to follow the path of least 
resistance and supply the buying pub- 
lic with that product which it be- 
lieves it desires rather than create a 
better and more meritorious product 
which will require large sums of 


money to advertise. If such a course 
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: Scuffing, Tramping, Rough Shod 
rT Shoes—Rubber Soled Gym Shoes— 
| Frequent Scrubbing with Strong Solutions 
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For the instant diffusion and powerful circulation of various SCHOOL & GYM,FLOORS 


brands of fly sprays, insecticides, deodorants and fumigants 
but 


FUMERAL USERS FROM 


COAST TO COAST IN VARIOUS INDUSTRIES FEDERAL FLOOR FINISHES 


REPORT SUBSTANTIAL SAVINGS 
= STAND THE GAFF 
Inexpensive -- Efficient -- Economical ° 
Ke Send for Book on How to Prepare 


and Finish Floors — Free 


| Equipment is Sold by leading Manufacturers 
of Insecticides, Deodorants, Disinfectants and Fumigants 
who also report that FUMERAL Equipment has Increased 


eer FEDERAL VARNISH CO. 





IT, THEREFORE, WILL PAY YOU TO INVESTIGATE! 331-337 SOUTH PEORIA STREET — DEPT. 59 
FUMERAL COMPANY CHICAGO - - -  - ILLINOIS 
RACINE, WIS. 
Manufacturers of Fumeral Stationary and Portable Diffusers > te. inne So 
Say you saw it in SOAP! May, 1939 











of advertising is followed and proves 
successful, then a vicious circle makes 
its appearance in the form of smaller 
manufacturers with lower overheads 
and a willingness toward adultera- 
tion who make it their business to 
cash in on the free advertising. 
After all, the average buyer 
considers and has every right to be- 
lieve that a product advertised as 
non-shedding or non-rubbing off is 
exactly what it is claimed to be. Now 
examine at closer range, the average 


many of the so-called non-rubbing- 
off polishes on the market can pass 
such a test? 

The accompanying table lists 
graphically a series of experiments 
combining soap. shellac, titanium 
dioxide and solvents in a variety of 
polishes and discusses the effect of 
varying the components. 

The various combinations listed have 
been compared from the following 
standpoints: 


1. Appearance in the package. 


4. Detergent power or stain and dirt 
removal. 
5. Ease of reshaking in the container. 
6. Gloss and general appearance on 
the shoe. 
In order to avoid possible error 
which might enter into the results, 
the products were prepared in 8 oz. 
amounts and stored in identically 
shaped cylindrical bottles of constant 
width. The samples were then per- 
mitted to stand at room temperature 
for a period of two weeks during 
which time they were not handled in 





product so labeled. It is composed 2. Adhesiveness or retention after 
use. 


3. Whitening or covering power. 


any manner whatever. Where certain 


of a certain amount of pigment, often ‘ 
Plg ° which could 


5. eal : jf results were obtained 
of inferior variety, suspended in a 
vehicle of either solvent or aqueous 


type and containing a very small 
No. Soap Shellac TiO, Water Alcohol CCl, Naphtha Wax Remarks 


amount of adhesive, if any. The di- hae 


rections accompanying this average 1 9.1 81.8 9.1 none none none none none 4 
7 2 18.2 72.7 9.1 
product usually read as follows: 3 273 63.6 9.1 io} 
“Apply the polish after thoroughly 4 36.4 54.5 9.1 ran | i 
& ‘ 5 454 ° M54 9.1 S$iq| 
shaking the contents (in some cases 6 545 36.4 91 n E| 7 
a hammer would be needed to budge 7 63.6 27.3 9.1 i © 
: 8 72.7 18.2 9.1 
the pigment from the bottom of the 9 818 91 91 $a 
ConeE?, with the enclosed appli- 10 17.3 34.7 13.3 34.7 none none none none 
cator. Use wide. short or circular 11 19.0 38.2 14.3 28.5 
- ; , 12 21.0 42.0 16.0 21.0 
strokes so as ‘OV s 
rokes so as to cover the surface 13 (240 470 170 «120 
thoroughly and evenly. When dry, 1421.0 31.0 17.0 31.0 
ii ih atl i 15 240 «= 35.0 «:17.0— 24.0 
orush off or polish with a cloth. 16 28.0 400 210 130 
This in effect is comparable 17 26.6 26.6 20.2 26.6 
. ‘ ‘ 18 30.8 30.8 23.0 15.4 
with the famous mosquito killer 19 17.0 55.0 17.0 11.0 
known of yore. It consisted of two 20 15.0 50.0 15.0 20.0 
, : . 21 14.0 45.0 14.0 27.0 
square blocks of hardwood and was 22 ©=-28.0 28.0 16.0 28.0 
used } fi Ss *e i i 7 ae” | A eee 
€ »y first catching the mosquito, 23 78.0 none 13.0 none none none none 9.0 y* 
and then convincing him that he 24 += 69.0 13.0 18.0 p, | x ' 
ought to stand, lie or sit on the lower a a be 200 5 S | 3 
block while the other block was 27. «43.5 13.0 435° y & 
brought down upon him with a sharp 28 9.0 none 13.0 none 78.0 none none none 
motion from above. 29 18.0 13.0 69.0 7 
wae ‘ P “ 30 26.0 13.0 61.0 a ¥ 
, That is practically what is 31 43.5 13.0 = a g 
veing done with the type of product 32 52.2 13.0 34. fe) a 
oi ha YP 33 «56.5 13.0 30.5 23 9g 
described. The solvent or soap is 34 . 61.0 13.0 26.0 < E 
allowed to pursue its detergent course = 7 ae oe 
* . ‘* D . e -f 
leaving the pigment deposited loose- Y 
. : Be ae 37 30.0 none 10.0 none 30.0 30.0 none none 
ly on the surface. If this was not 38 «22.5 13.0 45.0 19.5 
brushed off, it cannot help but rub 39 9.0 14.0 11.0 66.0 
off on trouser legs or cuffs. So, it is 40 85.0 none 15.0 none none none none . none 
brushed off first. generally leaving no 41 76.8 none 14.0 none none none 9.2 none < 4 ¥ 
pigment at all. Then, why was it put 42 68.0 14.0 18.0 E a | 
. 2 y 58. 14.0 28.0 eo) - 
into the product in the first place? br mp 14.0 77.0 ao 2 
What the writer understands by a 45 18.0 6.0 76.0 ZY 
polish that will not rub off is one that 46 23.0 none 17.0 none 60.0 none none none, AS 
will dry to an even coating on the 4721.0 16.0 63.0 <|5 
ea TT 48 21.0 13.0 66.0 5 § 
eather, be not brittle, require no 49 17.0 14.0 69.0 2 21 
brushing, and whicl > 
iia bhi ue — be passed 50 8.0 none 13.0 none 43.0 none 26.0 none , | g4e 
er blue serge cloth without leaving 51 «18.0 13.0 51.0 18.0 Beara, 
any white streaks or powder. How 52 18.0 13.0 60.0 9.0 Oleys iz 
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Holds 16 oz. block *“e°e'@ ‘a 
or 4—4 oz. blocks 









CRESOLS 


. U.S. P., Meta Para, Ortho, special 
fractions. 
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No. 3—8” x 244" x 214” 
Holds 24 oz. oblong CRESYLIC ACIDS 
blocks 





.in various distillation ranges—for 
all uses. 


TAR ACID OILS 









































0:0 :0:0.0' .in all grades, from 10% to 75%, 
¢e°e'e'e'e; tar acid seakeek~-aanakals 
* eee blended. 
ge! ... Low boiling, high boiling, sym- 
o metrical. 
fe NAPHTHALENE se | 
ee .. Crude (70°C. to 78.5°C. melting ¢ | 
ted point) and Refined White Naph- i 
6." thalene melting above 79.4°C.., in 
* chipped, crystal, flake and pow- : 
dered form. 
No. 2—834” x 3-3/16' No, 4—7" x 4" x 37" 
Holds 32 oz. block Holds 16 oz. triangle se 
or 8—4 oz. blocks block 
coat TAR! 
Attractive perforation—extra strong brackets. PRODUCYS | 
Made from 28 gauge metal—white coated inside 15 PLANTS 
and outside. | to Sewe You | 








Write for prices and further details ee E : L LY 
: NATIONAL TAR & CHEMICAL CORPORATION 
SANITARY CHEMICAL CO. Executive Offices: 


Stump and Couway Sts. Baltimore. Md. MERCHANTS BANK BLDG., INDIANAPOLIS 


"Manufacturers Exclusively for the Jobber” 500 Fifth Ave. 2513 S. Damen Ave. St. Louis Park 
New York City Chicago Minneapolis 
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not be evaluated by simple visual 


estimalio! comparison with other 
products on the market was made as 
a check. 

| | he lie ( d hat the 52 
exp nel ire sepa cl into ce! 
ta ~ t~ {o lov = 
A—] N 1 to 9 inclusive 
Bf as Nos. 10 to 22 inclusive 
( I Nos. 23 to 27 inclusive 
5) ee s Nos. 28 to 36 inclusive 
EI Nos. 37 to 39 inclusive 
F—F\ ula No. 40 
G—] us Nos. 41 to 45 inclusive 
H-—For as Nos. 46 to 49 inclusive 
I— Fr as Nos. 50 to 52 inciusive 
The « ponents of these formuitas 
accord) to the table are soap solu- 
tion. shellac solution. Utanium diox- 


ide. added water. denatured alcohol. 


carbon tetrachloride. naphtha and a 


colloidal or self-polishing wax solu- 
tion of approximately 13° per cent 
solids (ax and soap) and white in 
color. The soap solution consisted 
of 1.9 per cent of a commercial chip 
soup. free from filler. and dissolved 
in a solution of water and denatured 
alcohol in the ratio of 55.6 per cent 
walter to 42.5 per cent denatured 
alcohol. The shellac solution was 
made hy dissolving bleached and de- 
waxed shellac in the presence of tri- 
ethanolamine in water. The ratio 
used was 1.65 Ibs. of shellac to each 
3 Ibs. of triethanolamine and 1.75 
gallons of water. This ratio was 
evolved after numerous experiments 
to determine what proportions yielded 
the greatest amount of adhesiveness 
with the lowest viscosity and greatest 
flexibility (on leather). Triethanol- 
amine was selected as the alkali 
hecause it yields flexible shellac films. 
Incidentally. where a water-resistant 
finish is desirable. ammonia or mor- 
pholine are also recommended al- 
though the solution described above 
does result in a waterproof film. 

The solutions were mixed in 
the usual manner and before placing 
in their respective containers were 
passed through a laboratory size 
colloid mill. The results obtained 
were as follows. using the designa- 
tion indicated for respective prop- 
erties in the preceding paragraph. 

Group A 
The adhesivesness decreased as 
the shellac concentration was re- 
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duced, with an operating maxi- 
mum at Formula No. 7 or approxi- 


mately 30 per cent. The detergent 


value was greatest at an approxi- 
mate concentration of 65 per cent, 
or also in Formula No. 7. The 
films deposited were flexible and 
wh enough in effect. The ap- 
pearance of the solutions in gen- 


eral was of a white sediment with 
a yellowish upper layer. They 
were easily shaken into solution 
but those formulae high in shel- 
lac content became increasingly 


difficult of remixture. 


Group B 
This group showed lighter-colored 
upper layers which were recog- 
nized as a general defect in the 
first group. The general deter- 
gent performance was not as high 
as Formula No. 7 of the first 
group and the solutions were 
much too pigmented as were the 
first group. The difficulty of re- 
shaking was more marked due to 
the lower soap content. The ad- 
hesiveness reached a maximum in 
Formulas Nos. 22, 18 and 14. 


Group C 

This group showed poor adhesive- 
ness although of the entire group 
Formula No. 27 was the best. The 
gloss available upon initial appli- 
cation as well as subsequent buff- 
ing was apparent, being best in 
Formula No. 25. The detergent 
value was best in Formulas Nos. 
24 and 25. The appearance of all 
the products was marked by white 
or cloudy upper layers. 


Group D 

This group showed more marked 
cleaning or detergent properties, 
and appearance with the upper 
layer clear. Reshaking was not 
particularly difficult except in 
Formulas Nos. 28 and 29. The 
pigmentation on the shoe was too 
dense, causing heavy films. 


Group E 
This group was characterized by 
its high cleansing or detergent 
power although the solutions were 
too viscous for ordinary use. The 
suspension of the pigment was 
such as to make for easy and 
simple reshaking; but the whiten- 
ing effect was still too marked 
although the first of the group, 
No. 37 seemed better than any 
of the preceding formulas. 

Group F 
This product had high cleansing 
and whitening power but was 
rather lacking in adhesiveness. It 
reshook rather easily and ap- 
peared as a sedimented liquid with 
a clear upper layer. 

Group G 
This group had high cleansing 
power but was too white in effect. 
The adhesiveness was nil and the 
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appearance of the samples cloudy 
and rather thick. Formula No. 45 
did however appear better in gen- 
eral whitening effect than any of 
the others. 
Group H-l 

These formulas appeared to have 
excellent detergen properties. 


They packed well in the container 


appearing as sedimented lioulds 
with cloudy upper layers. They 
all appeared to be too white in 


effect when applied and were 
rather easily reshaken in the 
container, 

As a result of these experi- 
ments and others performed on sam- 
ples having an approximate pigment 
content of 5 per cent, a shellac con- 
tent of 30 per cent, and a soap con- 
tent of 65 per cent. .a formula was 
chosen and tested in production with 
very good results from a standpoint 
of performance. This formula which 
is used in the description of the 
equipment section of this article has 
an approximate content similar to the 
opumum percentages stated and re- 
sulted in a solution. easily reshaken, 
of excellent adhesiveness and deter- 
gent power and white enough in effect 
to be able to match most if not all 
commercial samples against which it 


was tested. 


Equipment and Production 


HE production methods 

for white shoe cleaners 
are equally as important in every 
respect as the composition. Many a 
good product has been produced with 
wide variation in properties because 
of improper processing. Production 
methods will be discussed from the 
standpoint of the accompanying 
equipment diagrams. 

In general. the liquid polish 
kettles used should have dish-shaped 
bottoms where a colloid mill or pump 
can draw out the coxtents with some 
degree of ease. Sharp angles should 
be avoided in all kettles since they 
act as accumulation places for pig- 
ment and interfere with proper agita- 
tion. Pipelines for liquids can be 
smaller than those for pastes. For 
liquids. the lines should be kept as 
straight as possible and curves kept 
down to a minimum. The _ lines 


should never be less than 1” I.D. for 
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Stand the Mirror Test? 


a ARE THEY REALLY CLEAN 
= HERE? 
If not, your customer will want 


Shroot 


It removes rust, scale, incrustations, and stains 
as quick as a flash! 

A perfect aid for destroying disagreeable toilet room odors because it 
removes the odor at the source. 

Skroot is put up neatly and attractively under your own private label 
in quart bottles packed 12 to the case. In each case your customer gets 
free of charge 12 bowl] mops, 1 mirror, and 2 “For your protection 
cards.” 


Here is, indeed, a money making idea. Write for further details and samples. 





HYSAN PRODUCTS COMPANY 





2560 ARMITAGE AVE. 





MOTORMATIC Electric SPRAYER rerail’s 


Designed for thorough pest annihilation . . . and - complet perature: 
ot a saving of time, labor and money. Requires ye 
Does not waste a 
drop of fluid. Gives Insecticide finest possible 
diftusion and lonaest poss ble floating suspension 
Automatic shut-off. Operates simply and easily 
on any current. Heavy duty durable construction. 


no prelim nary preparations. 


Vunufacturers to the Wholesale Trade Only 
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Manufacturers of Sanitary Specialties 
CHICAGO, ILL. 


Can the Toilet Bowls and Urinals 
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full strength . .. 


low the level of the heating element. 
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STEAMASTER EXTERMINATOR 


With steam serving both as an ingredient and 
as a force, the insecticide itself is held in 
moist suspension and the attack is made at 
thus guaranteeing a 100% 
ss thorough job of pest extermination. Completely 
DULA MFG CO., INC. 351 Atlantic Ave., Brooklyn, N. Y. enclosed heating clement. Operates from any 

" 7 electric outlet. No fire hazard. Current shuts 
off automatically when water level drops be- 
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liquids and never less than 2” I.D. 
for pastes. All kettles 
properly fitted with lids or covers 


should be 


so as to prevent excessive evaporation 

of the contents or hardening of the 

pigment. 
Whenever 


kettles should be cleaned with hot 


necessary, these 
running water. Where soaps, alkalies. 
etc.. are handled. the kettles should 
be made of steel or iron; stainless if 
possible to prevent discoloration by 
chemical action. Copper turns green 
on occasion and aluminum is attacked 


hy alkalies. 


Figures “A” and “B” illus- 
trate. respectively. mixing kettles 


and a floor plan whereby they may 
he connected so as to form a com- 
plete manufacturing unit with an 
approximate production capacity of 
some 300 gallons per hour. The size 
and design of the equipment is based 
upon an actual installation and a for- 
mula containing a plasticized (flexi- 
ble) shellac solution, a soap solution 
containing alcohol and titanium pig- 
ment as the whitening agent. 

Figure “A” 
kettle equipped with an agitator set 
through the wall of the kettle at its 
lower end, and an “S-W” 2” flush 


bottom valve as an outlet. It should 


shows a mixing 


he stated, however. that a kettle of 
approximately the same size and 
shape can be operated satisfactorily 
with the usual type of portable agita- 
tor mounted on the upper rim of the 
kettle: but to eliminate as much foam 
as possible. the type shown in the 
diagram was selected. 

This kettle was duplicated in 
three sizes, ranging from as low as 
200 to as high as 400 gallons capac- 
ity. As will be seen from Fig. “B.” 
the smallest kettle was used for the 
preparation of the shellac solution: 
the next in size was used as the main 
mixing kettle and the last and largest 
as the storage or feed kettle from 
which the finished product was sup- 
plied to the vacuum filling machine. 

These kettles were fitted with 
connecting sources of hot water. 
steam and alcohol as is likewise in- 
dicated. Typical operation involving 


the preparation of an average batch 


f some 300 gallons was accom- 
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plished as follows: Into the shellac 
kettle. after closall indicated valves 
there was introduced exactly 165 
dewaxed 


pounds of bleached and 


shellac together with 30 pounds of 
triethanolamine and enough boiling 
water to make a total of 175 gallons. 
This mixture was then agitated by 
means of the high speed stirrer and 
a slow stream of live steam admitted 
through Valve No. 1 to keep the solu- 
tion boiling. This action was con- 
tinued until the shellac had com- 
pletely dissolved as evidenced by the 
formation of a clear light yellow 
solution. The steam was then closed 
and the solution stirred until cold or 


nearly cold. 


While the shellac solution was 
heing cooled, the soap solution was 
prepared in the middle or second 
largest kettle. With all valves closed. 
except those in use for the shellac 
kettle, 90 gallons of boiling water 
were admitted into the kettle by 
opening Valve No. 14. To this was 
added 3114 pounds of a high grade 
commercial powdered or flaked soap 
(free from fillers) and the agitator 
turned on so as to make its solution 
more rapid. This solution was like- 
wise agitated until quite cold and 
then 100 gallons denatured alcohol 
added through Valve No. 13. This 
solution was then thoroughly mixed 
and exactly 89 gallons of the cold 
shellac solution added by opening 
Valves Nos. 2 and 4 so as to permit 
it being pumped over. The solutions 
were then thoroughly combined and 
to the resultant mixture was added 
500 pounds of Titanox A. This sus- 
pension was then thoroughly stirred 
for some 15 minutes and pumped into 
the storage kettle by opening Valve 
Nos. 5 and 16. 

From the storage kettle. the 
finished product was fed to the filling 
machine by means of the outlet Valve 
No. 10 via a colloid mill from which 
it was filled. The overflow from the 
filling machine is returned to the 
storage tank through a_ pipe indi- 
cated on the diagram. The various 
kettles as well as the colloid mill and 
filling machine were cleaned as often 
as required by means of the hot water 
supply piped to each kettle. When 
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this was necessary. and the equip- 
ment empty. water was admitted 
through Valves Nos. 12, 14 and 15 
into the various kettles and agitated 
sufficiently so as to loosen any un- 
desirable residues or foreign matter. 
Kettles for the preparation of the 
shellac and polish mixtures were 
emptied into the drain by keeping 
valves Nos. 4 and 5 closed and open- 
ing Valves Nos. 3 and 6. The storage 
kettle was cleaned by opening Valves 
No. 10 and 9 and keeping Valves Nos. 
11 and 8 closed so as to allow the 
wash water to pass down the drain. 
The filling machine, colloid mill and 
overflow line were cleaned by closing 
Valve No. 7 and opening Valves Nos. 
9, 11, and 8 so as to allow the hot 
water to circulate through the ma- 
chine, mill and overflow line. It was 
necessary. of course, to keep bottles 
under the filling spouts of the filling 
machine so as to allow the tips to be 


After 


the cleaning was completed, all valves 


freed from dirt. etc.. as well. 
were closed down so as to leave the 
equipment ready for the next batch. 

A filter. made of stainless steel 
mesh. was set in the filling line be- 
tween the colloid mill and the storage 
kettle proper so as to remove any 
particles of paper. wood or undis- 
solved shellac which would eventu- 
ally clog the filling spouts of the 
vacuum machine or injure the col- 
loid mill. This was of the inverted 
“Y” type so that the screen could be 
slid out and cleaned without much 
effort. The presence of the pump 
between the mixing and the storage 
kettle aided in breaking down any 
undispersed aggregates of pigment 
and as a matter of fact made the 
presence of the colloid mill some- 
what unnecessary. 

(To Be Concluded) 
Pra ars. 

Disinfectant Liquid 

A disinfectant liquid for use 
in cleaning floors as of school build- 
ings is made by dissolving 10 parts 
of triethanolamine oleate in 15 parts 
of formalin and 15 parts of crude 
cresol. To this solution are added 
60 parts of thin spindle oil. Before 
use the liquid is emulsified with 5-10 
times the amount of water. Seifen- 
sieder-Ztg. 66, 135 (1939). 
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CRESYLIC ACID — FORMALDEHYDE 


AROMATICS 


Phenyl Ethyl Alcohol 
Methyl Acetophenone 
Acetophenone 
Geranyl Acetate 

Yara Yara 


Phenyl Ethyl Acetate 
Amy! Cinnamic Aldehyde 
Benzyl Acetate 


Benzophenone 
Nerolin 


For Soaps, Perfumes, Cosmetics, etc. 


ASSOCIATED COMPANIES 


KAY-FRIES CHEMICALS, INC. 
NEW YORK, N. Y. 








Cleaning Compounds 


FOR THE SPRING TRADE 


PINOLAVE—MAGIC CLEANER 
PINE SCRUB SOAP—PINE CLEANSER 
ODORLESS CLEANSER & DEODORIZER 
CHEMICAL WINDOW CLEANER 
GARAGE FLOOR CLEANER 
BOWL CLEANSER—DRAIN PIPE OPENER 
s 
METAL POLISH—AUTO POLISH 
SELF POLISHING FLOOR WAX 
FURNITURE POLISHES 
© 


ETC. 
® 


For the wholesale trade. 
{vailable for private brand and label. 
e 
Write for sam ples and further information. 
e 


THE CHEMICAL SUPPLY CO. 


2450 CANAL ROAD CLEVELAND, O 


“Since 1898" 
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Say you saw 


CHARLES TENNANT G CO 


(CANADA) LTD 
TORONTO, CANADA 





Say You Saw It in Soap! 


: average business house receives a great 

many inquiries for its products or services 
every vear which cannot be attributed to any special 
source. A vast majority of these probably originate 
from some form of advertising but, due to the 
general tendency toward not mentioning the names 


of publications, cannot be directly traced. 


When you write to anyone advertising in this 


publication, sav vou saw it in SOAP. The adver- 


tiser will appreciate it—and so will we! 


Na 


The Publishers 





Pe 
DE BVP LES SREB 2 DES ih ETE. 
itin SOAP! 
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U.S.P. Soft Soap 

(From Page 27) 
formula by the editor of Soap, and 
by the Secretary of the Association 
of American Soap and Glycerine Pro- 
Mr. Federline. 


It is very important to reach 


ducers. Inc.. 


a conclusion concerning the proposed 
revision. so that a revised formula 
mav be included in the forthcoming 
, S. P. XI Supplement. At 


the present time there seems to be no 


Second { 


agreement among soap makers con- 
cerning the best oil to be used in this 
soap. It must be recognized that the 
official soap is a medicinal product 
and is not intended to be employed 
in general cleaning in the hospital. 
A slight reduction in the cost through 
the use of crude or inferion oils 
should not be a factor. Various sam- 
ples of soap and of oils which have 
heen submitted have been apparently 
of unrefined grade. This refers par- 
ticularly to soy bean oil. The Phar- 
macopoeia would, of course. specify 
a refined oil if soy bean oil should be 
introduced. 

Professor Davy believes a re- 
fined cottonseed oil. meeting the 
present official specifications, and with 
potassium hydroxide as the alkali 
provides the best form of Soft Soap. 
He has manufactured this on a rela- 
tively large scale in the Cleveland 
Hospitals for a number of years and 
it gives complete satisfaction and is 
odor 


free from the objectionable 


characteristic of soaps made from 
linseed oil. The formula he prefers 
is essentially the same as that official 
in the U. S. P.. Ninth Revision. 
The enclosed summary — of 
comments is submitted with a further 
invitation to freely criticize the pro- 
posal and particularly to offer spe- 
cific formulas or suggestions which 
will insure a thoroughly satisfactory 
official Soft Soap.” 
¢ 
Which Soaps Sell? 
(From Page 23) 
ing in 1937 with 15.6 per cent. 


“Burma Shave.” which held first 
place during 1937 with a figure of 
22.6 per cent. continued its down- 
ward trend and is now in second 
place at 18.7 per cent. During 1936 
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it was preferred by 26.6 per cent of 
all users. In third place this year is 
“Palmolive” with a consumer accep- 
tance of 17.60 per cent as against the 
12.9 per cent. fourth place figure last 
~Molle.” 


in second place last year with 16.1 


vear. the brushless cream 
per cent. dropped enough to give il 
fourth ranking this year. being pre- 


ferred by 16.0 per cent. Other pref- 


erences shown were. in order. 
“Koolox.” ““Mennen.”’ “Kranks.” 
“Prep.” “Colgate.” “Williams Glider” 


and “Carma.” ranging from 5.7 pet 
cent down to 1.2 per cent. 

The popularity of tooth pow- 
der is steadily increasing. as may be 
seen from a comparison of consume} 
preference since 1955. In that yeai 
only 32.8 per cent of the families 
used this tvpe of product. This year. 
however, reports show that it is pre- 
ferred by 58.9 per cent of the fam- 
ilies. Average family consumption 
of tooth powder has remained about 
the same for three years at 1.4 cans 
per month. 

“Dr. Lyons” continues to be 
the choice of six out of ten users of 
tooth powder. having a consumer per- 
centage of 59.1 per cent. In second 
place is “Pepsodent™ with a popu- 
larity amounting to 7.7 per cent and 
in third place is “Colgate” at 6.7 pei 
cent. Following closely are “Calox.” 


“Watkins.” 


“Listerine” 


“Pebeco.” 


West's.” 


“Revelation.” 
“Fuller.” “Dr. 
and “Zincora.” 

As tooth powder increased in 
popularity, tooth paste decreased. 
This year showed that only 60.8 per 
cent of all families used this type of 
tooth cleaner. as compared to 65.0) 
per cent reporting in 1938 and 82.1 
per cent in 1935. Some of the de- 
crease is undoubtedly due to the 
switch to tooth powder, but there is 
some possibility that the introduction 
of liquid dentrifrices may have also 
had an effect on the use of tooth 
paste. 

“Colgate” has strengthened its 
hold on first place considerably. in- 
creasing its popularity from 18.5 per 
cent last year to 24.5 per cent this 
year. “Pepsodent” still holds second 
place in consumer preference with 


17.9 per cent. while “Ipana™” remains 
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in third place at 14.9 per cent. 
Twelve other brands follow in pref- 
erence. ranging from 6.4 per cent to 


1.6 per cent. 


Shampoo Use Grows 


HE use of liquid sham- 
i iw in the Greater Mil- 
waukee market continued to grow 
during the past vear. In 1936, 39.7 
per cent of all families used this 
product. This increased to 47.8 pet 
cent for 1937 and to 49.1 per cent 
as reported in January of this year. 
The average consumption of liquid 
shampoo per family in 1936 was 4.7 
hottles annually as compared to 5.5 
hottles during this past year. 
“Drene” dropped from a con- 
-umer preference of 48.7 per cent 
in January, 1938 to one of 42.5 per 
cent in January of this year. It still 
retained a firm hold on first place. 
however. the nearest competitor being 
“Watkins” with a popularity amount- 
ing to 17.1 per cent. In third place 
came “Fiteh’s.” which was preferred 
by 10.4 per cent of liquid shampoo 
users, 
After maintaining a popular- 
ity of 59 per cent or better from 1936 
through 1938. the percentage of users 
of mouth wash dropped this year to 
57.7 per cent. It is not known def- 
initely whether this is the beginning 
of a downward trend or just a tem- 
porary recession. The average con- 
sumption by families using — this 
product has remained practically the 
same for the past four years at 1.2 
bottles per month, and remains at 
this figure in the 1939 survey. 
“Listerine” continued in first 
place. having a consumer preference 
of more than one-half of all families 
that used mouth wash. The actual 
percentage amounts to 51.6, which 
approximates the 51.5 per cent for 
1937. 


place with a figure of 13.2 per cent. 


“Lavoris” remained in second 


which was also close to its 1937 fig- 


ure, in this case. 13.3) per cent. 
“Pepsodent™ dropped 2 per cent in 
the number of users of this brand but 
still held third place at 9.6 per cent. 
Other brands in order of preference 
were ~“Thymo - Borine.” “Watkins,” 


“Orlis” and “Mi-31.” 





TETRA SODIUM 
PYRO PHOSPHATE 


Crystalline-Anhydrous 
Alkalies 
Paradichlor benzene 
Carbon Tetrachloride 
Tri Sodium Phosphate 





For insects 
when you use the new 
penn-dr ake soaps, detergents and sanitary products. 


We are in a favorable position to work with 
you on your requirements for these and 
other chemicals used in the manufacture of 
Why not check with us? 


JOHN A. CHEW, INC. 


60 East 42nd Street New York 
Phone: MUrray Hill 2-0993 


Insecti-sol 





... the modern deodorized petroleum 
base for 1939-style 


INSECT SPRAYS [| = 


hew and Revised Edition 





which evaporate completely, leave no odor, 





and will not stain. PYRETHRUM FLOWERS, 
INSECTI-SOL is a new highly-refined and by C. B. Gnadinger 

deodorized carrier for your liquid insecti- | 

cides. Its 100% volatility means that there @ Most recent developments in pyrethrum testing | 4 
will be no costly complaints or lost cus- methods. 


tomers as a result of staining. . see 
8 @ Use of pyrethrum in live stock sprays and horti- | 


If you are not acquainted with INSECTI- | cultural dusts and sprays. 
SOL, let us send you samples and informa- 


‘si @ Contro] of pyrethrum decomposition by use of 


antioxidants. 
——rr— 


@ Up-to-date data on production and new sources. 
{lso suppliers of a full line of . .. 
@ Three hundred new references to the recent 


PETROLATUMS = |“ 
WHITE OILS 55.00 pos eny 


Send Check With Ordec 


MACNAIR-DORLAND CO. 
254 West 3lst St. New York City 






The Pennsylvania Refining Co. 


BUTLER, PA. 
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New Insecticide Plant 
Central Chemical Corp., Ha- 
verstown, Md., will soon begin opera- 
tions at its new plant in Butler, Pa. 
\cricultural insecticides and _fertil- 
izers will be manufactured for dis- 
tribution throughout western Penn- 
sylvania. 
a 
Flies for World’s Fair 
A supply of 2,500 live flies is 
being shipped to the World’s Fair 
daily from the entomological labora- 
tory of John Powell & Co.. New York, 
for use in demonstrations and short 
addresses encouraging the use of 
household insecticides. The insecti- 
cide demonstration is part of the ex- 
hibit of E. I. du Pont de Nemours & 
Co. at the Fair. It comprises a modi- 
fied Peet-Grady Chamber and other 
entomological equipment, and dem- 
onstrations in actual killing of flies 
are given periodically. The exhibit is 
in charge of Dr. M. D. Leonard. well- 
known entomologist. 
e 
Ship Rats to Customers 
Farm Products Co.. Flat 
River. Mo.. manufacturer of “Pied 
Piper Kil-Rat,” a poisoned grain for 
the control of rats, is currently using 
a novel promotional campaign. In- 
stead of sending out samples of the 
product, the company is shipping 
live, white rats to all prospects and 
ustomers. 
o 
Wants Insecticide Agency 
A firm in Cartagena, Colom- 
bia. would like to establish an agency 
for the sale of American made in- 
secticides. Further information may 
be had by making application to the 
U.S. Bureau of Foreign and Domes- 
tic Commerce. referring to File No. 
1307. 
* 
J. L. Brenn in Hospital 
J. L. Brenn, president of the 
Huntington Laboratories. Inc.. Hunt- 
ngton, Ind.. and president of the 
National Association of Insecticide & 
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Disinfectant Manufacturers. was op- 
erated on for appendicitis on April 19 
at the Huntington General Hospital 


in that city. He had been in ill-health 





J. L. Brenn 


for some time. resulting in the opera- 
tion. He was confined to the hospital 
for ten days and is now convalescing 
at his home. He is not expected to 
return to his desk until the middle 
of the month. 
es 

To Exhibit Larvacide 

Innis, Speiden & Co., New 
York, will have a display featuring 
“Larvacide”. for soil treatment, in 
the Gardens On Parade Exhibit in 
the Horticultural Building of the 
New York World’s Fair. The booth 
will be in charge of C. C. Johnson 
of the Larvacide division of the com- 
pany. 

oF 

To Hear Agicide Cube Appeal 

The appeal of Agicide Labora- 
tories. Milwaukee. in the case involv- 
ing the right to use cube root as an 
insecticide will be heard in Chicago. 
May 8. in the U. S. Circuit Court of 
\ppeals for the Seventh Circuit. The 
appeal seeks review of the decision 
of a district court which upheld the 
validity of the William J. Dennis 
patent covering the use of cube, with 


its fibrous material removed. as an 


SOAP 


insecticidal dust or spray. The Agi- 
cide Laboratories contend that the 
patent does not cover the use of 
ground or powdered cube root be- 
cause its fibrous material has not 
been removed. The complainants 
argue that grinding or powdering 
destroys the fibrous character of the 
root. thus removing the fibrous ma- 
terial. 
° 

Mrs. Henrietta Opitz Dies 

Mrs. Henrietta Opitz, for many 
years a vice-president of John Opitz, 
Inc., Long Island City. insecticide 
manufacturers, died on March 28 at 
the age of 86. She was the wife of 
John Opitz, son of the founder of the 
business, and mother of three sons 
who are at present in active manage- 
nent of the firm. Her sons include 
Charles Opitz, present president of 
John Opitz, Inc.. Henry Opitz, treas- 
urer, and John Opitz, secretary. The 
company is one of the oldest in- 
secticide manufacturing firms in the 
country and was established by John 
Opitz, grandfather of the present 
operators, in 1874 in New York. Up 
until recent years, Mrs. Henrietta 
Opitz was active in the affairs of the 
business. 


° 


Monsanto Wood Preservative 


Monsanto Chemical Co., Saint 
Louis, has announced the develop- 
ment of “Santophen 20”, technically 
described as pentachlorophenol, for 
preservation of wood. It is said that 
the new product will protect wood 
against decay and termites. Free 
from objectionable odor and color, 
the new preservative can be applied 
to wood without materially alterating 
the wood’s characteristic “feel” or 
appearance and without affecting sub- 
sequent finishing with paint or other 
surfacing. 


a= @ 


F.T.C. Cites Listerine 

The Federal Trade Commis- 
sion has issued a complaint against 
Lambert Pharmacal Co., St. Louis, 
charging the company with violation 
of the Robinson-Patman Act in con- 
nection with the sale of “Listerine” 
and allied products. The complaint 
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| NAPHTHENIC ACIDS 


@ CRUDE, SEMI-REFINED AND FULLY REFINED GRADES 
AVAILABLE IN VARIOUS ACID NUMBER RANGES 


GENERAL PETROLEUM CORPORATION 


of California 








108 WEST SECOND STREET LOS ANGELES, CALIFORNIA 








A NATIONAL PRODUCT! 
202 Common Household Pests 


























E DAN-DEE of North America 
. by Hugo Hartnack 
S NO RUBBING 
§ ° 
N 
N a L00 © Just fresh from the press is this new text. 

1 invaluable to the manufacturer of insecti- 
WAX cides and the exterminator. dealing with 

common household insect pests. The con- 

tents total 352 pages. with some 300 illustra- 


A HEAVY DUTY NO RUBBING FLOOR 
WAX THAT WEARS LONGER WITH 
A HIGHER LUSTRE 
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5 ‘all ced ‘obbi d $3.00 Per Copy 
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Private labels supplied 
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states that the company allows  re- 
lates to certain “favored customers,” 
in addition to regular trade discounts 
vranted to all customers. Such “‘fa- 
vored customers” in turn furnish the 
company with advertising. selling or 
warehousing facilities the complaint 
states. In order to obtain the rebates. 
the “favored wholesaler” must place 
a minimum monthly order for $50 
of Lambert products, and the “fa- 
vored retailer” a minimum monthly 
order of $36. 
o 
Wants Insecticide Agency 
A firm in Thessalonika. Greece. 

is interested in establishing an agency 
for the sale of American manufac- 

Full details may 
S. Bureau 
of Foreign and Domestic Commerce. 
Washington. D. C.. 
No. 1387. 


tured insecticides. 


he had by writing to the U. 
referring to File 


7 
Sevison Heads Two Companies 
F. ML. Sevison. who has been 
soap. wax and 
1931. is 
active in the management of Empire 
Chemical Products Co.. Newark. N. J.. 


manufacturers of floor products. Mr. 


identified with the 


disinfectant business since 


Sevison also continues as the owne 
fa subsidiary. Empire Products Co.. 
Allentown. Pa. 
t 

U. S. Wax Imports 

The United 
largest consumer of animal and vege- 
table 26.500.000 

Pa? 


pounds in 1937. valued at $7.500.000. 


States. world’s 


waxes. imported 
iccording to a bulletin recently is- 
sued by the Bureau of Foreign and 
Domestic Commerce. This figure is 


ibout three times as much as _ the 
United Kingdom. the world’s second 
largest consumer. Imports of car- 
nauba wax. the bulk of which is used 
in the production of furniture, shoe 
and other polishes. accounted for 
14,000,000 pounds of the total. 
¢ 

New Plant For Drackett Co. 

Drackett Co.. 


| { 5 ° ° a4 
alty. manufacturer. Cincinnati. has 


chemical spe- 


recentiy acquired some 70 acres in 
: 

Sharonville. a suburb. where the 
company plans the construction of a 


large new plant. 


wi neues 
Sav 939 


Pass Maryland Insecticide Law 

The Maryland State Legisla- 
ture has just passed a bill requiring 
registration with the State Board of 
\ericulture of all agricultural insec- 
ticides and fungicides sold within the 
state. A fee of $5.00 is assessed for 
each brand each calendar year. with 
a maximum yearly payment of 
Household fly 


other household insecticides are ex- 


$75.00. sprays and 
cluded from application of the new 
measure. but such products as cattle 
sprays and dips. household garden 
-pravs. weed killers. rodenticides and 
disinfectants used for agricultural 
purposes will come within its scope. 
Passage of the bill was strenuously 
opposed by the legislative committee 
of the National 
& Disinfectant Mfrs. 

° 


Assn. of Insecticide 


N. Y. Exterminators Meet 
The Associated Exterminators 
& Fumigators of New York held a 
meeting April 18. at 7 East 44th 
Street. New York. Kenneth Harder. 
Harder Exterminating Co.. 
stead. L. I.. 


“Termites.” 


Hemp- 
spoke on the subject 
following which was a 
general discussion of various phases 
work. 


Buettner spoke on the progress being 


of termite control President 
made in arranging for the convention 
of the National Pest Control Asso- 
ciation to be held in New York next 
October. Chairmen of the variou 


\ ork asso- 


committees of the New 
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ciation are: Justin Simon, finance: 
Eugene H. Sameth, health department 
aad legislation; William J. Shrimp- 
lin. ethics and fair trade practices: 
Murray Gladstone, membership; J. J. 
Hess, publicity; Col. L. Philipp. con- 
stitution and by-laws. and E. J. Jen- 
nings. advertising code and N. Y. 
Better Business Bureau. 
e 

Syracuse Passes Ordinance 

The Syracuse City Council re- 


cently passed the disputed ordinance 


regulating fumigating, disinfecting 
and exterminating. The ordinance 


had been opposed by William J. 
Wolfson. head of the National Dis- 
infecting Co. Syracuse. on the 
grounds that it had been drawn up 
hy people who knew nothing of that 
type of work. Those who supported 
the ordinance were Leonard Goulet. 
Reliable Exterminator Co. and R. B. 
Cancross. Syracuse Chemical Co., 
who characterized the ordinance as 
“fair and workable.” 
+ 

World’s Fair Towels Contract 

Scott Paper Co.. Chester, Pa.. 
was recently awarded the contract to 
supply “ScotTissue” towels for use 
in all World’s Fair operated wash- 
rooms. “ScotTissue” will be sup- 
plied for all the toilets in these wash- 
rooms. In free toilets “ScotTissue” 
towels will be dispensed from a vend- 
ing machine. and will be packaged 


in a red and blue glassine envelope. 
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@ The activation processing to 
which Filtrol Products are sub- 
jected is so exacting that their 
cleanliness and purity recom- 
mends them to all manufac- 
turers of edible...as well as 
inedible... products. 
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FILTROL CORPORATION 


RAL FFICE 5 W. FIFTH ST., LOS 


ANGELES, CALIFORNIA 
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OUR 


Pure Imported 


TEANUT OIL 


is an excellent 
substitute for 


OLIVE OIL and OLIVE OIL FOOTS 


URRAY 


WA. OIL PRODUCTS Co. 


INCORPORATED 


21 WEST ST., NEW YORK 
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CRESYLIC ACID 


SPECIAL FRACTIONS 
215 /230 
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te e eo 
HIGH BOILING 
TAR ACIDS 
TO GIVE RIDEAL-WALKER 
COEFFICIENT 25 28 


WHITE EMULSION 
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MIRFIELD YORKS, ENG. 
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List Insecticide Laws 

A list of current state insec- 
ticide laws covering registration. fees 
and other general requirements has 
heen issued by the National Associa- 
tion of Insecticide & Disinfectant 
Manufacturers to its members. The 
list shows thirty states with insecti- 
cide requirements of some kind and 
fees ranging from $2 all the way 
up to $125 for registration. the lat- 
ter required by Florida. The list in- 
cludes with two latest state laws. 
Maryland with $5 per brand registra- 
tion fee and North Carolina with $10. 
Copies are not available. 

° 


Wrong—Entomologically! 

Criticizing the editorial on 
the W.P.A. work against the Japanese 
beetle in the St. Louis area which was 
published in the April issue of Soap 
& Saritary Chemicals, Dr. Warren 
Moore. consulting entomologist of 
Bon Air, Virginia. has written as 
follows: 

“You imply the same entomo- 
logical fallacy which gave us the 
zypsy moth. The elimination of the 
Japanese beetle focus at St. Louis 
is an excellent and important accom- 
plishment. An account of it will be 
found in the Journal of Economic 
Entomology. v.31. No. 5. p. 590 (Oc- 
tober 1938). In work of this kind. 
it is essential that every insect of 
the species he destroyed.” 


e. 


Lewis’ Lye Stipulation 

Pennsylvania Salt Manufac- 
turing Co.. Philadelphia. has ad- 
vised the Federal Trade Commission 
that it will no longer use misleading 
representations in the sale of its 
product “Lewis’ Lye.” The company 
had claimed that its product would 
kill worm eggs. germs and bacteria. 
act as a “general conditioner” when 
fed to hogs, and control hog mange. 
They also stated that the product 
Was six times as strong as carbolic 
acid and was the “original eco- 
nomical” water softener. 

@ - 


Guatemala Polish Industry 
A few small plants in Guate- 


mala. manufacturing various types 


of polish. take care of domestic polish 


May, 1939 


needs in that country. These firms 
also utilize beeswax of domestic 
origin in the preparation of floor 
wax. The demand for automobile 
polishes in that country is fairly con- 
stant. whereas furniture and floor 





Mixing—Uniform or 
Otherwise? 

Correct and complete mix- 
ing in the manufacture of 
chemical specialties, insecti- 
cides, cleansers, etc., appears 
off-hand to be a simple proc- 
ess,—but is it as simple as it 
looks? A short discussion of 
mechanical mixing with illus- 
trations of proper types of 
equipment for various opera- 
tions in the next issue of Soap 
& Sanitary Chemicals by C. 
R. Lockard. Have you a mix- 
ing problem? Read it. 











polishes are not used in any great 
volume. The limited use of floor wax 
polishes is probably due to the wide 
use of tile floors. 


ano 


Lambert Earnings Up 

Lambert Pharmacal Co.. St. 
Louis. reported a net income of $433.- 
143. equal to 58 cents a capital share 
for the quarter ended March 31, 1939. 
For the same quarter in 1938 the 
net income amounted to $390,001. 
equal to 52 cents a share. 


° 


New House Organ For Dreyer 
P. R. Dreyer Inc., New York. 
is publishing a new house organ 
Dreyer-Log, which is issued every 
month. Features in the March issue 
were “Markets and Views as I See 
Them” by Charles Fischbeck: an 
article on “fixing” perfumes by 
George H. Zirkel. and a “Question 
Corner.” 
¢ 
Name New Anchor Sales Mgr. 
R. Bruce MacFarlane has just 
heen appointed sales manager of the 
Anchor Cap and Closure Corp.. Long 
Island City, N. Y.. which is the clo- 
sure division of the Anchor Hocking 
Glass Corp. He joined the company 
in the early part of 1938. and since 
that time. has served as home office 


representative. 


SOAP 


Check “Death Ray” Claims 
Jackman & Co., Brooklyn, 


makers of “The Death Ray Lantern,” 
have signed a Federal Trade Com- 
mission stipulation agreeing that they 
will no longer make direct or im- 
plied representations that the lan- 
tern’s light will attract insects in 
sufficient numbers to make it valu- 
able, that all insects will be electro- 
cuted upon contact with the charged 
wire, or that their destruction is due 
solely to such electrocution. 


ae 





Malaya Polish Imports Up 
Floor polish imports — into 
British Malaya in 1938 were valued 
at $40,730, an increase over im- 
ports valued at $33,103 in 1937. The 
most popular polish in the British 
Malayan market is said to be one 
produced by an American subsidiary 
which has a factory in the United 
Kingdom. It is believed that direct 
imports from the United States could 
be increased if they were more ex- 
tensively advertised. 
° 


Owens-Illinois Promotions 

F. J. Solon was recently made 
vice-president and general sales man- 
ager of the Owens-Illinois Glass Co.. 
Toledo. and F. T. Nesbitt was made 
vice-president of the same company 
in addition to being appointed vice- 
president and general manager of the 
Owens-Illinois Can Co. J. P. Levis 
is the new president of the Can 
company 

o. 

Armstrong Joins Universal 

J. C. Armstrong, sales man- 
ager of Lowell Mfg. Co.. 


Mich.. for the past five years, has just 


Lowell. 


joined Universal Metal Products Co.. 
Saranac. Mich.. in the same capacity. 


¢ 


Dade Chemical Moves 

Dade Chemical Co., sanitary 
chemicals and janitor supplies. has 
opened offices and sales rooms at 
1111 16th Street. Miami Beach. Fla. 

. 

Javelle Chemical Co.. 14 Essex 
St.. Bangor. Me.. is a new producer 
of liquid bleach. The plant is in 


charge of Leo J. Belanger. Jr. 
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MOCK WALD'S DISPENSERS 
No. 1 Wall Type No. 2 Basin Type 
All parts replaceable including glass globes. Can be disassembled in 
two minutes without mechanical skill, yet when in operation it is 
securely locked together. No cement or plastics used in any part of 

the machine. 


WRITE FOR DESCRIPTIVE LITERATURE AND PRICES 
s | e ¥ 
Mockwald Chemical Company 
135 Mississippi Street 
San Francisco, Cal. 
LARGEST PACIFIC COAST MFR. OF POTASH SOAPS AND SANITARY PRODUCTS 














Bulk LAUNDRY CHEMISTRY 


2nd Edition 


by 


Shampoo Bases 
A. HARVEY, F.C.S. 


Liquid Soap Base 
Green Soft Soaps A practical book dealing with basic principles of 


laundry chemistry. Of use to the supplier of 


laundry materials as well as to the laundry opera- 


Liquid Shampoos tor. Typical chapter headings follow: 
Liquid Toilet soaps ACIDS, ALKALIS AND SALTS BLUES AND BLUEING 
. F i WATER STARCHES 
Serubbin g Soaps OILS AND FATS TEXTILE FIBERS 
SOAP STAIN REMOVAL 
BLEACHING AGENTS PEROXIDES 


For Re packing and Jobbing 55 


years’ ex pericnce assures satisfaction. 


$1.75 per copy 
SEND CHECK WITH ORDER 


GEO. A.SCHMIDT CO. ain 


Meta ARGS Description MAC NAIR-DORLAND CO. 


236-238 West Tlorth Avenue 






































Sica 254 WEST 3lst STREET NEW YORK CITY 
DISINFECTANTS SOAPS FLOOR 
PINE OIL COAL TAR LIQUID CLEAR BASE WAXES CLEANERS 
CRESOL POTASH OIL POWDERED SCRUBS 
COMPOUNDS ALCOHOL (USP. SOAP —— POWDERS 
PECK’S PRODUCTS COMPANY 
KANSAS CITY ST. LOUIS, MO. NEW YORK 
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Dr. Thomssen Reports On Europe 


R. E. G. THOMSSEN. 

D technical director of the 

J. R. Watkins Co.. Winona, Minn.. 
accompanied by Mrs, Thomssen. ar- 


rived in New York on April 20 aboard 


the “Queet Marv” after a five months 
stay in Europe. Most of their tim 
was spent in Eneland where Dr. 
Phomssen supervised the equipping 
and initial operation of the new 


Watkins plant at Birmingham where 
150 products of the Watkins line are 
ufactured. Director ot 
branch is W. R. 
Purnell. formerly manager of the 
Watkins Montreal Alec G. 
Willsmer. formerly with Skuse & Co.. 
London, is plant superintendent. and 
Albert J. Temple. formerly of the 
Watkins Winnipeg branch. is chief 


During his stav in Eneland. 


now heine al 


the new British 


branch. 


chemist. 
Dr. Thomssen also supervised the 
establishment of 14 Watkins distribu- 
tion depots throughout the British 
Isles. 

While in Europe. the Thomssens 
also spent considerable time travelling 
about the Continent. In reporting on 
abroad. Dr. 
that the British 


Thomssen 
Isles 


prosperous with little unemployment 


conditions 
stated were 
and skilled labor at a premium. Some 
part of this industrial prosperity. he 
stated. was undoubtedly due to the 
rearmament He also said 
that 


program. 


(merican soapers are making 
a very pronounced dent in the British 
market and are pushing hard for 
business. 

but little in the wav 


of common use of sanitary chemicals. 


He saw 
such as insecticides. ete.. noting that 
the Britishers are not nearly as insect 
and sanitation conscious as are Amer- 
icans. He also pointed out that due 


to) much 


industrial activity, it is 
quite dificult at the present time to 
purchase machinery and equipment 
in England and hope for any kind of 
prompt delivery. 

On the Continent. he was im- 
industrial 


pressed by the feverish 


activity in Germany and a 


of all kinds of labor. I 


him. however. that the Germans were 


shortage 


seemed to 





not spending money in spite of heavy 
payrolls. 

Asked about the quality of 
German soaps. he said that as far 
as he could note. they were of very 
good quality. He also mentioned the 
wide improvement in sanitary con- 
ditions throughout the Reich. In 
France. he stated. sanitation and th 
use of sanitary products are still con- 
spicuous by their absence. although 
ceneral conditions are improving. For 
Italy. he reported much improved 
both 


angle of industry. sanitation and gen- 


internal conditions from the 
eral living conditions. 
Among the outstanding events 


of their stay abroad. said Dr. Thoms- 


sen. was attendance at the Grand 
National Steeplechase in England. 
The visit was crowned by Mrs. 


Thomssen. in spite of advice to the 
picking “Workman.” the 
winning horse. and placing an in- 
When 
he galloped home a winner at 11 to 
l. it is reported that Mrs. Thomssen 
the 
other 


contrary. 


dependent bet “on his nose.” 


about 
the 


had considerable to say 
horse-picking ability of 
members of the party. including one 


k. G. Thomssen. 
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After a short stay in New 
York and at the Newark plant of 
Watkins. the Thomssens returned to 
their home at Winona. Minn. on April 
24. 

¢ 

ADMA Convention Committees 

The 


committee for the 


eeneral entertainment 
25th annual meet- 


ing of the American Drug Manufac- 


Association is composed of 
Williams. Monsanto Chemical 
(.o.. chairman. and W. D.. Barrv. 
\lallineckrodt Chemical Works. vice- 


The subcommittees for 


turers 
\ |: 


Ve 


chairman. 

to be held at The Home- 
stead. Hot Spring. Va.. May 1-4. are 
Banquet: F. J. MeDon- 
ough. New York Quinine & Chemical 
Works. chairman: M. N. DeNovyelles. 
Phizer & Co.; 
tainment: W. OD. 


!. P. Remensnyder. Heyden Chemical 


he meeting. 


as follows: 


Chas. Evening Enter- 


Barry. chairman: 
Corp.: Golf Tournament: Herman J. 
Dietel. Merck & Co.. chairman: J. P. 


Remensnyder: James C. Chilcott. The 


Maltine Co.: Ladies Events: A. A. 
Wassercheid. Mallinckrodt Chemical 
Works. chairman: George Simon. 


Heyden Chemical Corp... James T. 
Dow Chemical Co., B. F. 
Zimmer. Fritzsche Bros.; Publicity: 
Gerald S. Furman. Merck & Co.; Ten- 
nis Tournament: S. Barksdale Penick. 
Je, ‘S85. 
Gerald S. Furman: Transportation: 
Robert B. Magnus. Magnus. Mabee & 


Revnard. Inc. 


Pardee. 


Penick & Co.. chairman: 


¢ 


Wants Polish Agency 

A firm in Winnipeg. Canada. 
is interested in establishing an agency 
for the sale of American manufac- 
tured silver and stove polishes. Fur- 
ther details may be had by writing 
to the U. 
Domestic Commerce. referring to File 


No. 1138. 


S. Bureau of Foreign and 


7 
Hercules Moves N. Y. Office 
Hercules Powder Co.. Wil- 
mington. has moved its New York 


Avenue. W. M. 
Rex St. Clair 


is manager of explosives sales. and 


Fifth 


Annette is in charge: 


office to 500 


G. C. O'Brien will continue as man- 
ager of naval stores sales and as su- 


pervisor of general office activities. 
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NEW ~ Outstanding 


SCIENTIFICALLY TESTED— 
WATERPROOF @ SELF-POLISHING 


FLOOR WAXES 


Now available for the 
JANITOR SUPPLY and 
JOBBING TRADE. 


Made right—for profitable 
business — can be had in 
bulk or in containers — 
under your own private brand 


Let us f regarding 
e these two “best seller” grades Write 


f, 


rove our statements 


or free sample Jemonstration 


Empire Chemical Products Co. 
12 LONGWORTH STREET NEWARK, N. J. 
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OVeS eV eVeCeVeVeVeeceveeseveveveverss 


If you manufacture 
products containing alcohol 


Write us about 


TONKAIRE 


A new synthetic specialty 
which eliminates the 
sharp odor of alcohol 


Os 


v 


We shall be pleased to 
forward a sample 
and full information 
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WE ALSO MANUFACTURE 
Croton-on-Hudson 
Liquid Floor Soaps Metal Polish Gym-Finish u New York 
Rug Shampoo Disinfectants Paste Wax 
3 ; 
POS OS OS SOLO SOTOSOSOSO SOS SOS OT SOTO TOT OL OTOL OS OP OS OTOL OS ISOS ISOS SOLO Sy SSUES 








COMPAGNIE PARENTO, Inc. : 


Sa 
vo 


ry 
cA 


¢ 


SLOLOSOSOSOLOSOSOLOSOSOSOSOLOLOTOLOTS 


BO 


Od>o0 

















| 
F. @ S. 


Quality Colors 


for 
TOILET SOAPS 


LIQUID SOAPS 
TOILET PREPARATIONS 


Long experience enables us to produce 
colors for all types of soaps. 

If you have a shade you want matched 
send us a sample. We have complete fa- 
cilities for matching. 

Liquid soap colors a specialty—send for 
samples of F. & S. greens and ambers. 


EZANDIE & SPERRLE, Inc. 


205 FULTON STREET 
NEW YORK, N Y. 


Im port—Manufacture—Ex port 


Sell 
a 




















We announce development of new type soap 
colors 


| PYLAKLORS 


They have good fastness to alkali, light, 


tin, ageing. 


The following shades are already available: 


Bright Green Dark Brown 


Olive Green Palm Green 
Golden Brown 


Violet 


Yellow 


True Blue 


It will pay you to send 





for testing samples. 








PYLAM PRODUCTS CO., INC. | 


Manufacturing Chemists, Importers, Exporters 
799 Greenwich St. New York City 
Cable Address: “Pylamco” 
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Labeling and Legislation 
Head Insecticide and 


Disinfectant Program 


URRENT 


problems and _ their 


labeling 


discussion will hold 
a prominent position on the program 
of the 26th annual mid-year meeting 
of the National Association of Insec- 
ticide & Disinfectant Manufacturers 
to be held at the Hotel Biltmore, New 
York on June 5 and 6. An address 
on “Labeling Problems of the Indus- 
try” by Dr. H. C. 
consultant of the Association will be 


Fuller. technical 


followed by a question and answer 
clinic on label revision, and new 
label requirements under the Federal 
Food. Drug and Cosmetic Act which 
goes into effect June 25. and their 
relation to labeling of insecticides 
and disinfectants under the Insecti- 
cide Act of 1910. New state laws on 
insecticides, disinfectants, and allied 
products, and pending legislation will 
be discussed by C. L. Fardwell of 
McCormick & Co.. Baltimore, chair- 
man of the Association legislative 
committee. J. O. Peckham of the 
A. C. Nielson Co.. New York. will 
speak on “Continuous Marketing Re- 
search.” There will be several papers 


by well-known authorities on techni- 


JOHN POWELL of Powell 
... holds the purse strings 


cal subjects, including insecticide 


testing, floor finishes, and industrial 


disinfectants. Insecticide marketing. 





BILL ZICK of Stanco 
... heads convention committee 


products liability insurance, public 
purchases, and other subjects will 
come in for the attention of commit- 
tee reports. 

Floor finishes from the angle 
of the flooring manufacturer will be 
discussed by A. H. Singler. secretary 
of the Maple Flooring Manufac- 


CLARENCE WEIRICH of Dolge 
. in charge of program 


turers’ Association. Dr. Cecil Dunne 
of Massachusetts Institute of Tech- 
nology will discuss the “Value of 
Commercial Disinfectants in Time of 
Melvin Fuld of Fuld 


Brothers, Baltimore, will report on 


Emergencies.” 


preliminary work leading to the test- 
ing and standardization of floor 
waxes. Dr, F. L. Campbell of Ohio 
State University will report on the 
fellowship of the Association there, 
the report of his department this year 
covering tests against bedbugs. Dr. 
Walter Eddy of Good Housekeeping 
Institute will discuss the subject of 
the public’s reaction to advertising 
and its effect on purchasing, particu- 
larly in the case of household insecti- 
cides. 


Products Liability — Insur- 
ance, —results of an investigation on 
this subject will be presented by 
R. O. Cowin of the Standard Oil Co. 
of Ohio, Cleveland, and Charles Opitz 
of John Opitz, Inc., New York. Gor- 
don Baird of Baird & McGuire, Inc., 
Holbrook, Mass., will report on diffi- 
culties with agencies controlling 
public purchases, particularly faulty 
bidding requirements. Papers on in- 
secticide testing will be heard by 
W. N. Sullivan and E. R. McGovran 
of the Bureau of Entomology & Plant 
Quarantine. U.S.D.A. J. T. Godoy of 
W. R. Grace & Co.. New York, will 
speak on “Carnauba Wax,—-Its Qual- 
ity and Grading.” Dr. Alfred Weed 
of John Powell & Co. will report for 
the Insecticide Scientific Committee, 


H. A. Thomas of Shell Oil Co., St. 


LARRY LaCAVA of Continental 
... boss of the fan dancers 
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The HOLZ-EM SOLVES the PROBLEM 


of convenient and proper application of floor waxes, 
seals and varnishes. You can be sure that your products 
are being used correctly by selling or recommending 
the HOLZ-EM WAX APPLICATOR and SPREADER to 


- ia do the job. Designed by experts, made of the best 
‘ea materials, the HOLZ-EM will help build your list of 
“ ~ “ ~ 
ww a Satisfied customers just as it has done for others who 
>, 4 are already familiar with the product. 
N=) os bys We manufacture a complete line of wool applicators, 
)T Leo al 
ua ee so cotton dust mops and cotton wet mops. For prices and 
ray . pe samples write 


2509-13 South Green Street Chicago, Ill. 











Ask for samples : : 


bulk products. 













of above specialty 





A new floor wax 
for the janitor supply 


ind jobbing trades which is 


waterproot 


and which gives a 


high gloss 


= 


ZiP-ON WAX 


Dries very bright and becomes water resistant 


un 
mpe 





as soon as dry. Wax content guaranteed 
100% Carnauba. Supplied in bulk, or with 
your label in any size container. 


Shawmut Specialty Co. 
91 Bickford St. Boston 




















Sweeping Compounds — Deodorant Crystals — 
Insecticides — 

This small Sprout-Waldron power mixer meets requirements 
perfectly. It is furnished with or without sifter attachment. Sizes 
range from 212 to 15 cubic feet, with % to 3 horsepower require- 


ments. Write for Catalog 


SPROUT, WALDRON & COMPANY 


Dept. 3 Muncy, Pa. 
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Louis. for the Insecticide Marketing 
Committee. and Wallace Thomas of 
the Gulf Refining Co.. Pittsburgh. for 
the committee on cooperative adver- 
tising. 

The meeting will open at 9:00 
4M. on Monday. June 5. and will 
close with an informal cocktail party 
and dinner on Tuesday evening, June 
6. Group luncheons will be held 
daily during the mecting. A meeting 
of the Board of Governors will be 
held on Sunday evening, June 4, pre- 
ceding the convention. The general 
convention committee is headed by 
W. J. Zick of Stanco. Inc.. New York. 
John Powell of John Powell & Co.. 
New York. is in charge of arrange- 
ments and finances. The program is 
in charge of Clarence L. Weirich of 
the C. B. Dolge Co.. Westport. Conn. 
The banquet entertainment commit- 
tee is made up of L. J. LaCava of 
the Continental Can Co.. Joseph B. 
Magnus of Magnus. Mabee & Rey- 
nard, Inc.. and Charles Opitz of John 

Activities in connection 
World’s Fair. 


transportation there for members and 


Opitz. Ine. 
with the including 
guests, are in charge of Louis Tre- 
visan of the American Can Co. and 
W. J. Bjork of L, 


Inc. 


Sonneborn Sons. 


° 


New England P.C.A. Meets 
The New England Pest Con- 
trol Association recently held its 
monthly meeting at the Hotel Lenox. 
After a brief business meet- 
ing. Dr. Charles H. Blake of the New 
England Museum of Natural History. 
presented an illustrated lecture on 
Attacking Wood.” 


president of the 


Boston. 





“Insects Irving 


Sameth. national 
association, told of the plans for the 
Seventh Annual Convention to be 
held at the Hotel Pennsylvania. New 
York. Oct. 23. 24. and 25. The final 
peaker of the evening was William 
(). Buettner, secretary of the national 
tssociation. who reported on condi- 
tions observed throughout the country 
nm his recent trip to the west coast. 
oJ 


\. B. C.. Inc.. fumigators and 
exterminaiors. East Orange. N. J.. 
lave recently moved to other quarters 


it 225 Central Ave.. that city. 


May, 1939 


Professional Exterminators Meet 
Extermina- 
tors Association held a meeting at 
Town Hall. New York. March 30. 


Speakers for the evening were Dr. 


The Professional 


—_ = 


Chapman. American Cyanamid & 
Chemical Corp.. and W. J. Haude. 
entomologist for John Powell & Co.. 


who covered the topic “Modern Bed 


Powell Lands Another Fish 
John Powell of John Powell 
& Co. New York. joined the elect 
among deep-sea fishermen early last 
month off the coast of Palm Beach. 
Florida. by hooking and landing an 
Mr. Powell. who 
efforts to 


eight-foot sailfish. 
heretofore confined _ his 
smaller fry in the fish world having 


won quite a reputation in certain 





Bug Liquids.” The meeting was later 
opened to general discussion. ques- 


tions and answers. 


William 


insecticides, New 


Berens Co., soap. 
Rochelle. 


N. Y.. has recently moved to larget 


Waxes, 
quarters at 25 Avenue E, that city. 


Canadian waters as an angler. re- 
quired over an hour to bring his prize 
catch to the side of the boat. Reports 
Palm Beach stated that Mr. 
Powell hooked the fish in the tail by 


from 


error and only his unusual angling 
skill and his 


made it possible for him to bring the 


prodigious strength 


fish to boat. He is havine the fish 


stuffed for posterity. 
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Special 
Offerings of 





New 


CRUTCHERS 


This Newman brand new, all steel, 
Steam jacketed soap crutcher will 
crutch any kind of soap. We also 
build another crutcher especially 
adapted for laundry soap. 








Automatic 


JONES PRESS 


Small size fully automatic Jones 
toilet soap press. Capacity 150 to 
200 small cakes per minute. A 
real buy at an attractively low 
price. Has been completely re- 
built in our shops. 





New and Rebuilt 


SOAP MACHINERY 
NEWMAN 


We carry a complete line of equipment for the soap and sanitary products 


industry. 
to be in first class condition. 


All used equipment is rebuilt in our own shops and is guaranteed 
All new equipment that we manufacture such as 


crutchers, frames and cutting tables is of the finest material and workmanship. 


You can buy with confidence 


from Newman. 


USED SPECIALS 
For the Soap, Chemical, Cosmetic and Allied Trades 


H-A, 1500, 3000, 4000, 5000 Ibs. capac- 
ity. Steam Jacketed Crutchers, 

Dopp Steam Jacketed Crutchers, 1000, 
1200, 1500 Ibs. and 800 gals. capacity. 

Ralston Automatic Soap Presses. 

Scouring Soap Presses. 

Empire State, Dopp & Crosby Foot 
Presses. 


2, 3, 4, 5 and 6 roll Granite Toilet 
Soap Mills. 


H-A 4 and 5 roll Steel Mills, 

H-A Automatic and Hand-Power slab- 
bers. 

Proctor & Schwartz Bar Soap Dryers. 


Blanchard No. 10-A and No. 14 Soap 
Powder Mills. 


J. H. Day Jaw Soap Crusher. 


H-A 6, 8 and 10 inch Single Screw 
Plodders. 

Allbright-Nell 10 inch Plodders. 

Filling and Weighing Machine for 
Flakes, Powders, etc. 

Steel Soap frames, all sizes. 

Steam Jacketed Soap Remelters. 

Automatic Soap Wrapping Machines. 

Glycerin Evaporators, Pumps. 


Sperry Cast Iron Square Filter Presses, 
10, 12, 18, 24, 36 and 36 inch. 


Perrin 18 inch Filter 
Jacketed Plates. 


Gedge-Gray Mixers, 25 to 6000 lbs. 
capacity, with and without Sifter 
Tops. 


Press with 


Day Grinding and Sifting Machinery. 

Schultz-O’Neill Mills. 

Day Pony Mixers, 

Gardiner Sifter and Mixer. 

Proctor & Schwartz large roll Soap 
Chip Dryers complete. 

Doll Steam Jacketed Soap Crutchers, 
1000, 1200 and 1350 Ibs. capacity. 

Day Taleum Powder Mixers. 

All types and sizes—Tanks and Kettles. 


Ralston and H-A Automatic Cutting 
Tables. 


Soap Dies for Foot and Automatic 
Presses. 


Broughton Soap Powder Mixera 
Williams Crutcher and Pulverizer. 
National Filling and Weighing Ma- 


chines, 


Send us a list of your surplus equipment— 


we buy separate 


units or complete plants. 


Newman Tallow & Soap Machinery Co. 


1051 W. 35th St., Chicago, Illinois 


Phone: 


Yards 3665-3666 


Our forty years soap experience can help solve your problems. 





JONES AUTOMATIC 

















This 4-roll granite toilet soap mil! 
is in A-1 shape. Latest and larg- 
est size rolls. Priced for quick 
sale. 





H-ASOAP MILL 








combination 


Automatic 
laundry and toilet soap presses. 
All complete and in perfect con- 
dition 


Jones 





Single screw soap plodders with 6, 8 
All completely rebuilt and unconditionally guaranteed. 


SINGLE SCREW SOAP PLODDER 





10 or 12 inch screws 
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FAIR TO YOUR BUDGET 





Classified Advertising—All classified advertise- The World’s Fair to New Yorkers and All 
ments will be charged for at the rate of ten cents the World. Consolidated, too—is Fair to 
per word, $2.00 minimum, except those of indi- budget minded plant executives. For fair 
viduals seeking employment where the rate is five values in Guaranteed Good Rebuilt Equip- 
cents per word, $1.00 minimum. Address all replies ment see “Consolidated.” 
to Classified Advertisements with Box Number. . <0 
care of Soap, 254 West 31st St., New York. Saas Waadiee sig real 

pe ae Powder Mixers Soap Chippers 
Positions Wanted Granite Mills Filter Presses 
Plodders Soap Frames 

Experienced Soap Maker wishes to make per- Slabbers Powder Fillers 
manent connection. Able to manufacture Neutral “— en na oma 

sea Sica Claes Beta iia thie Sates oap Presses anks 
Liquid Soap (without doctoring), also insecticide Cutting Tables Reliers 


non-rubbing wax, prepared liquid and paste waxes, : 
at ails i, Mention Mano Wi, Ms ee Selected Specials 
metal polishes, etc. Address box No, OU, care Soap. 2—Proctor & Schwartz Seap Chip Dryers, steel 
a .—— — —— anon 
S i cake (Cova acattag. 3 2—Blanchard No. 10 Soap Powder Mills. 
Superintendent and Soap Chemist: Specialist in 4—Siesl Wah Mle. Weskiune, comebete 
all type potash and liquid soaps. 14 years experi- 3—Automatic Soap Wrapping Machines, electric 
ence. Can guarantee his results. Desires connection glue sealers, adjustable. 
: peer : 1—Jones automatic Soap Press. 
on Pacific seaboard. Address Box No. 598 care of 2—Pneumatic Scale Carton Packaging Units. 
3—Rotex sifters, 20”x48” screens, single deck. 


*Send for Winter Issue “Consolidated 
Industrial Soaps: Man with ten vears successful News” 


Soap. 


sales record in industrial soaps in east desires to 


make new connection represent manufacturer will- CONSOLIDATED 240) 01 01 On BS 0 8 INC. 


Ing to establish eastern branch, W arehouse, ete. 15- 1 FQ 3 c k A id E : 3 : 
Cat pr duce th b 1sin 55 Inte est d nl in SI I ] sapien é VW } S me ; l “ 
an pro “ e ‘ 29S srested ¢ ‘ S1Z< “4 , ; ] ; 7 

l € I ) y ZabDie W e buy your Te e Mac unery en usa list. 





proposition. Address Box No. 611, care of Soap. 








Experienced Soap Maker is looking for steady 


position. Address reply to Box No. 610, care of Soap. PL ° 1) Pk 


Salesman: Followed the Sanitary Field for the 


past 10 years covering most of the states east of , . 
a We repeat there is no one type of wax that gives 


the best results under all conditions on every type* 
of flooring. 


the Mississippi River, catering to the following 





trades :—janitor supplies ; bar ; restaurant ; paper and 
chemical jobbers;—have following. Would con- 


sider salary or drawing account. Working at present 


That’s why ... WINDSOR manufactures floor wax 
to meet SPECIAL as well as REGULAR require- 


but desirous of permanent connection with a 
reputable house. Address Box No, 595, care of Soap. 





ments. 

Soap Maker—Man with fifteen years experience 
in manufacture of toilet soaps, soap powders, etc., For fine wood floors we recommend WINDSOR 
the past vear in American plant, previous experience Paste Wax No. 50... A smooth, easy spreading 
in Germany, desires new position. Chemical grad- wax paste that brings out the beauty of the wood 
uate. Can take charge of plant. Best references. . . . Contains a high percentage of solid contents 
Moderate salary. Box No. 613, care Soap. with a refined Carnauba Wax base. 

Soap Maker: More than ten years experience, 
laundry, household, toilet soaps, flakes, powders, eo 
floor wax, shoe polish. Address Box No. 612, care 
ot Soap. 

Salesman: Soap chemist well versed in the manu- WINDSOR WAX CO., INC. 
facture and sale of industrial soaps and institutional 53 PARK PLACE, NEW YORK 


cleaners is interested in connection in Southern 
Beautiful wood floors are best maintained with Paste 


California. Present employment in middle-west re- 
Wax... Use WINDSOR No. 50. 


quiring 4 month notice. Address Box No. 599, care 


ot Soap. 
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Salesman—Young man with several years’ experi- 
ence in the petroleum field desires new connection in 
sales work for manufacturer of soaps or sanitary 
specialties where there is a good future. For further 


details communicate with Box No. 618, care of Soap. 


Chemist, Ph.D.—Thorough chemical and engi- 
neering training. Twelve years executive duties. 
Extensive experience with disinfectants, antiseptics, 
detergents, and insecticides. Interested in develop- 
ment and production. .\ddress Box No. 619, care 


Soap. 


Positions Open 


Chemist: Large Eastern Manufacturer of Sanitary 
Chemicals has opening for chemist with experience 
in disinfectants, polishes, waxes, etc. for control and 
development. [Expenses paid for interview. Write 
stating experience, salary expected, age. Address 


Box O17, care Soap. 


Salesmen: We are seeking a few high type sales 
men calling on towel supply, hotel ship supply 
people, to sell towel supply and guest soaps. Prices 
and quality good. State present line and territory 


covered. Address Box No. 614, care of Soap. 


Salesman: [-xperienced, with car and a following, 
selling bulk sanitation and floor treatment chemicals 
to hospitals, hotels, industries, schools, public build- 
ings, etc. Commission income, permanent position, 
several new territories. Write fully. Address Box 


No. 597, care of Soap. 


Sales Manager: Liquid soap, selling bulk to 
churches, institutions, etc. Drawing and commis- 
sion. Young company, bright future for the right 
man. Write fully. Box No. 616, care Soap. 


Miscellaneous 


Sales Representative: Cincinnati firm would be 
interested in representing producers of raw materials 
used by soap manufacturers. Address Box No. 602, 


care of Soap. 


Guaranteed Rebuilt Equipment for Every Need: 
Soap presses, frames, slabbers, plodders, chip dry- 
ers, mills, powder disintegrators, crutchers, filter 
presses powder mixers, all type of mixers, pul- 
verizers, oil expellers, glycerine evaporator, rotary 
syphon fillers, cartoning and wrapping machines, 
labelers, pony mixers, tube filler, boilers, pump, 
compressors, tanks, and kettles. First Machinery 
Corp., 419 Lafayette St.. New York, N. Y. 
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Do You Have Your 
PROFIT GUIDE? 


CHEMICAL SUPPLY CO.'S 
NEW 
PRICE LIST AND CATALOG 


Write for your copy NOW. Find out why jobbers 
of Sanitary Supplies use this as their “bible” for 
greater profits. 


It’s chuck full of interesting products—at 
prices that enable you to buy economically. 


Well be glad to send your copy. 
& 


THE CHEMICAL SUPPLY CO. 


2450 CANAL ROAD CLEVELAND, O 








it in SOAP! 


Complete Soap Plant Equipment for Sale: Proctor 
soap chip dryer; automatic soap press; wrapping 
machine; 4 roll stone mills; foot press; plodders 
6", 8”, 10"; soap boiling kettles; 6 knife chipper; 
two-way cutting table; frames; filter presses; 
crutchers; mixers; boilers. Stein Equipment Corp.. 


$26 Broome St., New York City. 


Floor Brushes—\Ve manufacture a very com- 
plete line. Catalogue sent upon request. Flour City 
Brush Company, Minneapolis, Minn., or Pacific 


Coast Brush Co., Los .Angeles, Calif. 


Wanted to purchase or preferably to rent an 
existing small soap plant. Toilet, laundry soaps, 
soap powder. Address reply to Box No. 609, care of 


Soap. 


Wanted: Soap Plodder and Steel Roll Mill, state 
size, price, and condition. Address Box No. 600, caré 


( if Soap. 


Business Wanted: Interested in purchasing small 
business together with all equipment. Interested 
in products selling through grocery and drug trades 
Give details to Manufacturer Box No. 620, care of 


Soap. 


May, 1939 
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ALKALIES 


American Cyanamid & Chemical Corp. 
John A. Chew, Inc. 
Columbia Alkali Co. 
Diamond Alkali Co. 

Dow Chemical Co. 

Eastern Industries 

Hooker Electrochemical Co. 
Innis, Speiden & Co. 
Niagara Alkali Co. 

Solvay Sales Corp. 

Jos. Turner & Co. 

Warner Chemical Co. 
Welch, Holme & Clark Co. 


BULK AND PRIVATE BRAND PRODUCTS 


Associated Chemists, Inc. (Insecticides) 
Baird & McGuire, Inc. (Disinfectants) 
Buckingham Wax Corp. (Wax Products) 
Candy & Co. (Floor Products) 

Chemical Supply Co. (Disinfectants, etc.) 
Clifton Chemical Co. (Sanitary Supplies) 
Davies-Young Soap Co. (Potash Soaps) 
Empire Chem. Prods. Co. (Sanitary Supplies) 
Federal Varnish Co. (Floor Products) 
Fuld Bros. (Sanitary Supplies) 

Harley Soap Co. (Soap Specialties) 
Hockwald Chemical Co. 

R. M. Hollingshead Corp. (Floor Products) 
Hysan Products Co. (Sanitary Supplies) 
Koppers Co. (Disinfectants) 

Kranich Soap Co. (Potash Soaps) 

Peck’s Products Co. (Sanitary Supplies) 
Philadelphia Quartz Co. (Detergents) 

Geo. A. Schmidt & Co. (Soaps) 

Shawmut Specialty Co. (Wax Products) 
Sweeping Compound Mnfrs. of N. Y. (Floor Products) 
Twi-Laq Chemical Co. (Wax Products) 
Twin City Shellac Co. (Wax Products) 
Uncle Sam Chemical Co. (Sanitary Supplies) 
T. F. Washburn Co. (Floor Products) 
White Tar Co. (Disinfectants, etc.) 
Windsor Wax Co. (Wax Products) 


CHEMICALS 
American-British Chemical Supplies 
American Cyanamid & Chemical Corp 
John A. Chew, Inc. 
Columbia Alkali Co. 
Diamond Alkali Co. 
Dow Chemical Co. 
E. I. du Pont de Nemours & Co 
Eastern Industries 
General Chemical Co. 
General Dyestuffs Corp. 
Hooker Electrochemical Co. 
Industrial Chemical Sales Div. 
Innis, Speiden & Co. 
Monsanto Chemical Co. 
Niagara Alkali Co. 


May, 1939 


SOAP ] 


Philadelphia Quartz Co. 
Rohm & Haas Co. 

Solvay Sales Corp. 
Standard Silicate Co. 
Jos. Turner & Co. 

Victor Chemical Works 
Warner Chemical] Co. 
Welch, Holme & Clark Co. 


COAL TAR RAW MATERIALS 
(Cresylic Acid, Tar Acid Oil, etc.) 
American-British Chemical Supplies 
American Cyanamid & Chemical Corp. 
Baird & McGuire, Inc. 
3arrett Co. 

Innis, Speiden & Co. 
Koppers Co. 

Monsanto Chemical Co. 
Reilly Tar & Chemical Co. 
White Tar Co. 


COLORS 
Fezandie & Sperrle 
Pylam Products Co. 


CONTAINERS and CLOSURES 


American Can Co. (Tin Cans and Steel Pails) 
Anchor-Hocking Glass Corp. (Closures & Bottles) 
Continental Can Co. (Tin Cans) 

National Can Co. (Cans) 

Owens-Illinois Glass Co. (Bottles & Closures) 
Wilson & Bennett Mfg. Co. (Steel Pails and Drums) 


DEODORIZING BLOCK HOLDERS 
Clifton Chemical Co. 
Fuld Bros. 


National Sanitary Chemical Co. 


INSECTICIDES, SYNTHETIC 
American Cyanamid & Chemical Corp. 
Rohm & Haas Co. 

Whitmire Research Corp. 


MACHINERY 
Anthony J. Fries (Soap Dies) 
Houchin Machinery Co. (Soap Machinery) 
Huber Machine Co. (Soap Machinery) 
International Nickel Co. (Monel Metal) 
r. A. Jones & Co. (Automatic Soap Presses 
and Cartoning Machinery) 
Karl Kiefer Machine Co. (Filling Machinery) 
Koppers Company (Coal Tar Plants, Power Plants, 
Valves, Castings, Pipe, Tanks) 
Mixing Equipment Co. (Tanks, Mixers) 
Proctor & Schwartz (Dryers) 
C. G. Sargent’s Sons Corp. (Dryers) 
Sprout, Waldron & Co. (Mixing, Conveying, etc) 
Stokes & Smith Co. (Pkg. Machy.) 


ww 
Ww 
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MACHINERY, USED 


Consolidated Products Co. 
Newman Taliow & Soap Machinery Co. 


MISCELLANEOUS 


American Colloid Co. (Bentonite) 
American Standard Mfg. Co. (Wax Applicator) 
Anchor-Hocking Glass Corp. (Metal Caps) 


Dow Chemical Co. (Germicides, Agricultural Insecti- 


cides, Fumigants) 
Filtrol Corp. (Purifying and Decolorizing Clay) 
Garnet Chem. Corp. (Drip Machines) 
General Petroleum Corp. (Naphthenic Acids) 
Hercules Powder Co. (Pine Oil and Rosin) 
Industrial Chemical Sales Div. (Decol. carbon, Chalk) 
Innis, Speiden & Co. (Fumigants) 
Koppers Company (Coal, Coke, Roofing Materials) 
Pennsylvania Refining Co. (White Oils) 
Pylam Products Co. (Lathering Agent) 
S. Schwabacher & Co. (Naphthenic Soaps, White 
Mineral Oils) 
Steryl Products Corp. (Toilet Deodorizer) 


OILS, FATS, AND FATTY ACIDS 


Eastern Industries 

Independent Mfg. Co. 

Industrial Chemical Sales Div. 
Leghorn Trading Co. 

Murray Oil Products Co. 

Newman Tallow & Soap Machinery Co. 
Orbis Products Corp. (Stearic Acid) 
Wecoline Products Co. 

Welch, Holme & Clark Co. 


PARADICHLORBENZENE 


John A. Chew, Inc. 

Dow Chemical Co. 

E. I. du Pont de Nemours & Co. 
Hooker Electrochemical Co. 
Monsanto Chemical Co. 
Niagara Alkali Co. 

Solvay Sales Corp. 

Jos. Turner & Co. 


PERFUMING MATERIALS 


Amer-British Chemical Supplies 
Aromatic Products, Inc. 
Compagnie Parento 

Dodge & Olcott Co. 

Dow Chemical Co. 

P. R. Dreyer Inc. 

E. I. Du Pont de Nemours & Co. 
Felton Chemical Corp. 
Firmenich & Co. 

Fritzsche Brothers, Inc 

General Drug Co. 
Givaudan-Delawanna, Inc. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co. 


Norda Essential Oi] & Chemical Co. 
Orbis Products Corp. 

Schimmel & Co. 

Ungerer & Co. 

Van Ameringen-Haebler, Inc. 


PETROLEUM PRODUCTS 
Deodorized Insecticide Base, White Oils, Petrolatum., 
Paraffine, Oils, etc. 
Atlantic Refining Co. 
Pennsylvania Refining Co. 
S. Schwabacher & Co. 
L. Sonneborn Sons. 


PHOSPHATES 
Trisodium, Sodium Pyrophosphate, ete. 
American Cyanamid & Chemical Corp. 
John A. Chew, Inc. 
E. I. du Pont de Nemours & Co. 
General Chemical Co. 
Monsanto Chemical Works 
Victor Chemical Works 
Warner Chemical Co. 


PYRETHRUM AND DERRIS PRODUCTS 

Insect Flowers and Powder, Pyrethrum Extract, 
Derris Products 

Associated Chemists, Inc. 

Derris, Inc. 

S. B. Penick & Co. 

R. J. Prentiss & Co. 

McCormick & Co. 

McLaughlin, Gormley, King Co. 

John Powell & Co. 


SILICATES 
E. I. du Pont de Nemours & Co. 
General Chemical Co. 
Philadelphia Quartz Co. 
Standard Silicate Co. 


SOAP DISPENSERS 
Bobrick Mfg. Co. 
Clifton Chemical Co. 
Fuld Bros. 

Garnet Chem. Corp. 
Hockwald Chemica] Co. 


SPRAYERS 


Breuer Electric Mfg. Co. (Electric) 
Dula Mfg. Co. (Steam Vaporizers) 
Fumeral Co. (Spraying Systems) 
Universal Metal Prods. Co. 


WAXES AND GUMS 
Carnauba, Shellac, Candelilla, etc. 
American Cyanamid & Chem. Corp. 
General Dyestuff Corp. (Waxes) 
Innis, Speiden & Co. (Waxes) 
Mantrose Corp. (Shellac) 
Twin City Shellae Co. (Shellac) 
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' Pease Laboratories, Inc. 
Est. 1904 
39 West 38th Street 


| 
Chemical, Bacteriological and Pathological Testing and 
| Research. Special Animal Investigations of Pharmacologic, 


| Toxic or Skin Irritating Properties. 


New York 





H. A. SEIL, Ph.D E. B. PUTT, Ph.C., B.Sc. 


SEIL, PUTT & RUSBY, INC. 


Analytical and Consulting Chemists 


Specialists in the Analysis of Pyrethrum Flowers, Derris Root. 
Barbasco, or Cube Root—Their Concentrates 
and Finished Preparations 


ESSENTIAL OILS SOAP 
16 East 34th Street. New York. N. Y. 














| STILLWELL AND GLADDING, Ine. 


Analytical and Consulting Chemists 


| 
Members Association of 
Consulting Chemists and Chemical Engineers 


130 Cedar Street New York City | 








SOAPS — DETERGENTS 


Analyses Development 
Consultation Formulas 








254 West 3lst St. New York City 




















| KILLING 


strength of Insecticides 


| by PEET GRADY METHOD 


(Official I. & D. code method) and 
PYRETHRINS in PYRETHRUM FLOWERS 
_ by Gnadinger’s Method) 
We raised and killed more than 1 million flies in the last 2 years 
ILL INOIS CHE MICAL L ABORATORIES, INC. 
5235 WEST 65th STREET CHICAGO, ILL. 


CHARLES S. GLICKMAN 


Consulting Chemist 
SPECIALIZING IN 
Wax Polishes—Chemical Specialties 
White Shoe Polishes—Floor Seals 
Plant Design — Formulas — New Products 


220 Broadway New York 
COrtlandt_7-3382 _ al 

















| FOSTER D. SNELL, INC. 
Chemists—Engineers 
Every form of Chemical Service 


305 WASHINGTON STREET BROOKLYN, N. Y. 








Patents—Trade Marks 


All cases submitted given personal attention. 
Form “Evidence of Conception” with instructions for use 
and “Schedule of Government and Attorneys’ Fees”—Free 

Lancaster, Allwine & Rommel 

PATENT LAW OFFICES 
Suite 402, Bowen Building Washington, D. C. 

















ALAN PORTER LEE, Ine. 
Contracting and Consulting Engineers 


Design and Construction of Equipment and Plants 
for Producing and Processing Fats, Oils, 
Soaps and Related Products 


| 136 LIBERTY STREET, NEW YORK, N. Y. 


Cable Address: “Aes New York 


| 


“PATENTS AND TRADE MARKS _ 


Patent and Protect Your Inventions. 
Expert service. Prompt attention. 


LESTER L. SARGENT 


REGISTERED PATENT ATTORNEY 
1115 K St., N. W., Washington, D. C. 














Skinner & Sherman, Inc. 


246 Stuart Street, Boston, Mass. 
Bacteriologists and Chemists 


Disinfectants tested for germicidal value or phenol co 
efficient by any of the recognized methods. 
Research—Analyses—Tests 














~ Refer To Your 1939 Ke 
SOAP BLUE BOOK | 
for F.D.A. Method for Testing of Disinfectants. 
Peet-Grady Method for Testing Insecticides. 


MAC NAIR-DORLAND CO. 
Publishers 
254 Ww. 31st Street New York, N. Y. 
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Say you saw it in SOAP! 





lo Adwenrlisers 





For product classification see pages 133 and 134 


For turther details see annuuncemet 
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Firmenich & Co Second Cove Seil, Putt & Rusby 135 
Anthony J leries 120) Shawmut Specialty Co 128 
Fritzsche Brothers, In 4? 43 Skinner & Sherman 135 
*Fuld Brothers } Foster D. Snell 135 
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Garnet Chemical Corp 10% Sprout. Waldron & C« 128 
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General Petroleum Corp 120 Smith C \pt 
Givaudan-Delawanna, Inc 77 & 3 Cov 
Charles S. Glickman 135 far & Chem. Division Koppers Co 76 
‘ a ihe SB 
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DISTILLED FATTY ACIDS 
AND REFINED OILS 


Coconut Oil—Palm Oil—Soya Bean—Linseed—White Olein—etc 
. . a large line of unusually pure and brilliant fatty acids. 

Also distilled fatty acids for specific uses in soaps, cosmetics, 

and resins. 

Color, Purity, Distillation, Refining, Service . . . everything 

but the price... is of the highest. 


WRITE FOR SPECIFICATIONS AND SAMPLES 








Distributors Wanted For 
Steryl-Flush 


| | | } 





CREATES NEW MARKET FOR YOUR PINE OIL 
Modern Bath Room 


STERYL-FLUSH deodorizes and keeps the entire toilet 
system clean. 

Does not cover up offensive odors, but removes them 
completely. 
STERYL-FLUSH 
operates unseen. 
It operates only when the toilet is used by flow of water. 
von-corrosive and non-injurious to the hands, yet it has 
»: vhenol coefficient of 4. 

Pleasantly scented with pure pine oil 
give the bath room a faint, cleanly 
attention to sanitation. 


SOLD EMPTY OR FILLED 


Steryl Products Corp. 
112 S. 16th STREET PHILADELPHIA, PA. 


Concealed Guardian of the 


fits inside the toilet tank where it 


just enough to 
odor of careful 




















Birckingham 


FLOOR WAXES 
GYM FINISH 
FLOOR SEALERS 


Made to Suit Every Requirement 


Backed by more than 25 years 
experience in wax manufacturing 


Furnished under your own 
label. (We print the label). 


SEND FOR SAMPLES AND QUOTATIONS TODAY 


Buckingham Wax Corp. 


VAN DAM STREET AND BORDEN AVENUE 


LONG ISLAND CITY NEW YORK 











for low cost in 
para block 
manufacture 





These two practical machines 
are all you need to produce 
high quality para blocks or 
cakes. The small machine will 
thoroughly mix all ingredients. 

The large machine will com- 
press the mixture into any 
shape dies can give. 

In addition. the mixer can 
be used on other dry products 
such as roach powder, cleans- 
ers, bath salts, etc. It will also 
give a smooth, soft and velvety 
texture to creams. The hand 
lever press has more power 
than cheap foot presses. Send 
us some of your material and 
let us show you some specimen 
cakes, 


HUBER MACHINE CO. 


265 46th Street, Brooklyn, N. Y. 
Makers of Good Soap Machinery for Forty Years 
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“Step on the gas, Cuthbert! Since the old man started advertising in 


those trade papers, our production is running way behind the sales 


department.” 


Step on the gas! 


HERE is no time like the present to give your sales 

department that much needed boost in the direction 
of more business. Since Hector was a pup, the tried 
and tested means of selling more goods to American 
industry has been through specialized papers catering 
solely to the needs of industry, — our American busi- 
ness papers. 


If you want to give your sales department that 
needed boost in the field of soap products, insecticides, 
disinfectants, chemical specialties, and sanitary prod- 
ucts, experience proves that you can really “step on 
the gas” by advertising in 


SOAP and Sanitary Chemicals 


254 WEST 31st STREET NEW YORK 


Member of the A.B.C. and A.B.P 











Tale Ends 











8 of our readers have, 
upon occasion, objected to 
the term “soaper” being applied by 
us to a soap manufacturer or a man 
in the soap business. However, inas- 
much as the term is common parlance 
in the industry, we have continued 
to use it, conscious nevertheless of 
our critics. Imagine our surprise 
when we read in the last issue of our 
dignified and well-known contempo- 
rary in England, Soap, Perfumery 
and Cosmetics, the term “soapery” 
as designating a soap plant. It made 


us feel much better. 


“World’s Fair buys 2,500 live 
flies daily,” says the news of the day. 
Sut these flies, dear reader, are very 
special flies,—the elite of the fly 
tribe, reared under the gentle care of 
entomologists. And every day, 2,500 
of them go to the Fair only to be 
killed off in a baby-size Peet-Grady 
chamber to show Mr. and Mrs. Public 
what a good insecticide will and 
should do. It’s all a part of the 
Du Pont exhibit. 


Let this be a warning to you! 
If you pay out your good money to 
some solicitor for a subscription to 
Soap & Sanitary Chemicals, remem- 
ber that he is a crook. When he shows 
you a.printed receipt with our name 
on it, remember that’s a counterfeit. 
Pay no money to any solicitor saying 
he represents this paper. There is no 
such animal. Our subscriptions are 
handled only direct by us with our 


subscribers. 


The only place in captivity 
where all the recognized methods, 
both chemical and biological, for the 
analysis and evaluation of pyrethrum 
products ‘and liquid spray _insecti- 
cides, are included in one book . . . 
the 1939 Blue Book. Did you get 


vours? 
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